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ابات نمًا  آنيااث انر ربًا ححخاج ينشاث الأعًال إعادة حصًيى أو إجراء حعديلاث ننظى انًعهويااث انااةات ب،اا، وحراوير عًهيااث جديادة وحراوير      ( النظم والعمليات:1 4

 انًعهوياث انًرهوبت عٍ انعقود ي  انعًلاء، وعًم انخقديراث انًرهوبت وحوفير يخرهباث الإفصاح انمديدة وفقا نهًعيار انمديد.

وفقاا نهًعياار انمدياد،  رادباالإيحعخًد خرط انحوافز عادة عهى الإياراداث أو أر ااو الأربااح انًحققات، نالنغ انخ ياراث فاا يخرهبااث ا عخارا   ( خطط الحوافز والمكافآت:2) 

سو  يكوٌ ن،ا حؤثير عهى  درة انًوظفيٍ عهى ححقيق ھله انارط أو عهى حو يج ححقق الأھدا  انًرحبرت

(، نالنغ يماب 51نًاانا انادونا ر اى  سداد انضرائب وا عخرا  بانضرائب انًؤجهت سو  حخؤثر بانخ يراث فاا حو ياج ا عخارا  باالإيراد ويقاداره وفقاال نًخرهبااث يعياار انخقريار ا

عهى ينشآث الأعًال دراست الآثاار انضاريبيت انًخرحبات عهاى
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Frequencies 
sample = G1 

Statisticsa

75 0 3.72 4.00 1.110 1.231 1 5

75 0 3.93 4.00 .963 .928 1 5

75 0 3.88 4.00 .900 .810 1 5

75 0 4.03 4.00 .805 .648 3 5

75 0 4.13 4.00 .759 .577 3 5

75 0 4.04 4.00 .706 .498 3 5

75 0 4.15 4.00 .748 .559 2 5

75 0 4.05 4.00 .769 .592 2 5

75 0 3.99 4.00 .797 .635 2 5

75 0 4.07 4.00 .741 .550 2 5

0 75

0 75

0 75

x1

x2

x3

x4

x5

x6

x7

x8

x9

x10

X11

X12

X13

Valid Missing

N

Mean Median Std.  Dev iation Variance Minimum Maximum

sampel = G1a. 

 
Frequency Table 

x1a

3 4.0 4.0 4.0

8 10.7 10.7 14.7

17 22.7 22.7 37.3

26 34.7 34.7 72.0

21 28.0 28.0 100.0

75 100.0 100.0

1

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 
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x2a

2 2.7 2.7 2.7

3 4.0 4.0 6.7

16 21.3 21.3 28.0

31 41.3 41.3 69.3

23 30.7 30.7 100.0

75 100.0 100.0

1

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 

 
 

x3a

1 1.3 1.3 1.3

2 2.7 2.7 4.0

23 30.7 30.7 34.7

28 37.3 37.3 72.0

21 28.0 28.0 100.0

75 100.0 100.0

1

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 

 

x4a

23 30.7 30.7 30.7

27 36.0 36.0 66.7

25 33.3 33.3 100.0

75 100.0 100.0

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 
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x5a

17 22.7 22.7 22.7

31 41.3 41.3 64.0

27 36.0 36.0 100.0

75 100.0 100.0

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 

 
 

x6a

17 22.7 22.7 22.7

38 50.7 50.7 73.3

20 26.7 26.7 100.0

75 100.0 100.0

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 

 
 

x7a

1 1.3 1.3 1.3

13 17.3 17.3 18.7

35 46.7 46.7 65.3

26 34.7 34.7 100.0

75 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 
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x8a

2 2.7 2.7 2.7

14 18.7 18.7 21.3

37 49.3 49.3 70.7

22 29.3 29.3 100.0

75 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 

 
 

x9a

1 1.3 1.3 1.3

21 28.0 28.0 29.3

31 41.3 41.3 70.7

22 29.3 29.3 100.0

75 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 

 
 

x10a

1 1.3 1.3 1.3

15 20.0 20.0 21.3

37 49.3 49.3 70.7

22 29.3 29.3 100.0

75 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G1a. 

 
 

X11a

75 100.0Sy stemMissing

Frequency Percent

sampel = G1a. 
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X12a

75 100.0Sy stemMissing

Frequency Percent

sampel = G1a. 

 

X13a

75 100.0Sy stemMissing

Frequency Percent

sampel = G1a. 

 
sample = G2 

Statisticsa

64 0 4.09 4.00 .771 .594 2 5

64 0 3.73 4.00 .947 .897 1 5

64 0 4.00 4.00 .816 .667 2 5

64 0 4.11 4.00 .799 .639 2 5

64 0 4.00 4.00 .735 .540 2 5

64 0 3.98 4.00 .766 .587 2 5

64 0 4.05 4.00 .765 .585 3 5

64 0 4.03 4.00 .689 .475 3 5

63 1 4.16 4.00 .807 .652 2 5

64 0 4.03 4.00 .776 .602 2 5

64 0 4.02 4.00 .766 .587 2 5

64 0 3.92 4.00 .822 .676 1 5

64 0 3.86 4.00 .990 .980 2 5

x1

x2

x3

x4

x5

x6

x7

x8

x9

x10

X11

X12

X13

Valid Missing

N

Mean Median Std.  Dev iation Variance Minimum Maximum

sampel = G2a. 

 
 
Frequency Table 

x1a

1 1.6 1.6 1.6

13 20.3 20.3 21.9

29 45.3 45.3 67.2

21 32.8 32.8 100.0

64 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 
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x2a

2 3.1 3.1 3.1

3 4.7 4.7 7.8

18 28.1 28.1 35.9

28 43.8 43.8 79.7

13 20.3 20.3 100.0

64 100.0 100.0

1

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 

x3a

3 4.7 4.7 4.7

12 18.8 18.8 23.4

31 48.4 48.4 71.9

18 28.1 28.1 100.0

64 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 

x4a

1 1.6 1.6 1.6

14 21.9 21.9 23.4

26 40.6 40.6 64.1

23 35.9 35.9 100.0

64 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 
 

x5a

1 1.6 1.6 1.6

14 21.9 21.9 23.4

33 51.6 51.6 75.0

16 25.0 25.0 100.0

64 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 
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x6a

1 1.6 1.6 1.6

16 25.0 25.0 26.6

30 46.9 46.9 73.4

17 26.6 26.6 100.0

64 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 

x7a

17 26.6 26.6 26.6

27 42.2 42.2 68.8

20 31.3 31.3 100.0

64 100.0 100.0

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 

x8a

14 21.9 21.9 21.9

34 53.1 53.1 75.0

16 25.0 25.0 100.0

64 100.0 100.0

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 

x9a

1 1.6 1.6 1.6

13 20.3 20.6 22.2

24 37.5 38.1 60.3

25 39.1 39.7 100.0

63 98.4 100.0

1 1.6

64 100.0

2

3

4

5

Total

Valid

Sy stemMissing

Total

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 
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x10a

1 1.6 1.6 1.6

15 23.4 23.4 25.0

29 45.3 45.3 70.3

19 29.7 29.7 100.0

64 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 

X11a

1 1.6 1.6 1.6

15 23.4 23.4 25.0

30 46.9 46.9 71.9

18 28.1 28.1 100.0

64 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 

X12a

1 1.6 1.6 1.6

18 28.1 28.1 29.7

29 45.3 45.3 75.0

16 25.0 25.0 100.0

64 100.0 100.0

1

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 

X13a

5 7.8 7.8 7.8

21 32.8 32.8 40.6

16 25.0 25.0 65.6

22 34.4 34.4 100.0

64 100.0 100.0

2

3

4

5

Total

Valid

Frequency Percent Valid Percent

Cumulat iv e

Percent

sampel = G2a. 

 
Results for: data.MTW(G = 1) 
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Wilcoxon Signed Rank Test: X1; X2; X3; X4; X5; X6; X7; X8; X9; X10  
 
Test of median = 3.000 versus median > 3.000 

 

         N for   Wilcoxon         Estimated 

      N   Test  Statistic      P     Median 

X1   75     58     1431.5  0.000      4.000 

X2   75     59     1623.5  0.000      4.000 

X3   75     52     1305.5  0.000      4.000 

X4   75     52     1378.0  0.000      4.000 

X5   75     58     1711.0  0.000      4.000 

X6   75     58     1711.0  0.000      4.000 

X7   75     62     1934.5  0.000      4.000 

X8   75     61     1851.0  0.000      4.000 

X9   75     54     1468.5  0.000      4.000 

X10  75     60     1810.5  0.000      4.000 

 

Results for: data.MTW(G = 2) 
Wilcoxon Signed Rank Test: X1; X2; X3; X4; X5; X6; X7; X8; X9; X10; 
X11; X12; X  
Test of median = 3.000 versus median > 3.000 

         N for   Wilcoxon         Estimated 

      N   Test  Statistic      P     Median 

X1   64     51     1310.5  0.000      4.000 

X2   64     46      955.0  0.000      4.000 

X3   64     52     1325.5  0.000      4.000 

X4   64     50     1261.0  0.000      4.000 

X5   64     50     1257.5  0.000      4.000 

X6   64     48     1160.0  0.000      4.000 

X7   64     47     1128.0  0.000      4.000 

X8   64     50     1275.0  0.000      4.000 

X9   64     51     1312.5  0.000      4.000 

X10  64     49     1209.5  0.000      4.000 

X11  64     49     1209.0  0.000      4.000 

X12  64     46     1043.0  0.000      4.000 

X13  64     43      891.0  0.000      4.000 


