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Abstract

The study aimed to determine the credibility of the media coverage of the religious discourse through the 

pages of the new preachers on the social networking sites of the elite. The study relied on the survey 

methodology. The survey questionnaire was applied to a sample of 90 elite members (academic, media and 

religious) Religious pages in increasing the knowledge and awareness of respondents on religious subjects. The 

evaluation of the respondents also differ from the credibility of the media coverage of the religious discourse of 

the pages of the new preachers according to the following variables (page, confidence rate, nature of speech, 

follow-up rate) The study recommended objectivity in presenting the opinion and the other opinion, and the 

multiplicity and diversity of multimedia in presenting the religious subjects that it addresses. The necessity of 

martyrdom in the presentation of religious topics Quranic verses and Hadiths. 

Keywords: Religious discourse - New preachers - Social networking sites 
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