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SUMMARY 

Aprogram to Develop Consumtion Awareness Among Saudi Women 
Maha Abd-Allah Al-dopagh

A study of suggestion program effectiveness in 
developing clothes consummation awareness of Saudi 
woman, Jeddah Governorate, Saudi Arabia Kingdom. 

The main objective of this research was to study of 
suggestion program effectiveness in developing 
clothes consummation awareness of Saudi woman. A 
sample of 142 respondents was randomly selected. 
Data collected were analyzed by using percentage, 
average, correlation, multiple regression.  

The main results were as follows: 
1. Results showed that the large majority of interviewees 

graduated, 13% of the respondents family incomes 
was 2000 SR, and the majority of the respondent were 
married. 

2. Finding of the study revealed that there is a significant 
relationship between the independent variables which 
are education, monthly family incomes, jobs, marital 
situation, and age and the two dependent variables 
which are the knowledge and skills of the 
interviewees   


