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Abstract:

The purposes of this study are to test the effect of social media
marketing activities "SMMASs" on electronic word- of - Mouth "E-
WOM" , also testing the mediating role of brand equity dimensions
( brand awareness and brand image ) between SMMAs and E-
WOM , and determining the relative importance of SMMAs .

The study relied on the survey methodology to measure study
variables , and has been relying on convenience sample of
university students , consisting of YA students. The path analysis
method was used to test the study.

The study proved that there is an effect for SMMAs on E-WOM of
Y'Y/, The study succeeded in proving that the brand awareness and
the brand Image are playing the mediating role between the
SMMASs and E-WOM. Finally, the study results showed the first
relative importance of Interaction and customization, followed by
Trendiness and Entertainment. The practical importance of the
research is to emphasize companies to focus on the SMMAs, for its
direct and indirect role in creating E-WOM.

Key Words:
Social Media Marketing Activities, Electronic word —of — Mouth ,
Brand Awareness, Brand Image, Brand Equity.
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