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1- 

Y   =    0.80  X1 

                 (26.29)

 ´R²  =   0.81                   F 1.149   = 691.2   

X1Y

%

2- 

Y   =    160.05  X2

(26.13) 

´R²  =      0.8                F 1.149 =  682.8    

X2Y

%
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3- 

Y =  871.6  X3

               ( 27.57)

 ´R²  =   0.83          F 1.149 = 760.1     

X3Y  

%

4- 

Y   =     5441.8    X4

 ( 21.58)

 ´R²  =    0.75                    F 1.149 =  465.87    

X4Y 

%

5- 

5108.9

 

Y   =     5108.9   X5

                (9.396)

 ´R²  =    0.37         F 1.149 =  88.29             

X5Y 

37

6- 

Y   =    2448.5 X6

                 ( 21.108)

 ´R²  =       0.74              F 1.149    =  445.6     

X6Y     

%

X1X3

X2, X4 ,

 X5 X6 ,

Y= 2179.7+0.3508X1+15.67X2+369.32X3+1044.9X4-

595.3X5-114.6X6                  (7)                      

                  (5.757)**    (0.669)   (5.429)**     (-1.466)    

        (-1.714)   (-0.497) 

R´²  =  0.37                      F 6.143 = 15.66                        
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SUMMARY 

Consumption Behavior of Clothes Somefamilies in Al- Hasa Governorate 
Enaam Mohamed AlSayed, Seham Marawan, Nagwa Abou Zeid 

The Objective of the present research is to 

investigate important factors affecting consumer 

behavior of  Saudi families  while buying  their clothes  

Such  factors  envisaged  were age,  income, size  of  

fimily, educational  and  professional   levels.  

Descriptive and analytical approaches were used  

depending on data of a random  sample of 150  families  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

in Elhasa governorate Regression  analysis   were  used  

and  statistical  of  results  were  estimated.   

The study  revealed  that  a  statistical  relationships  

between various variable and clothing behavior were  

found. Age, income, size of  families, education  level, 

offer and sale  seasons were the  main  factors affecting  

families behavior towords clothing. Such factors had  

also its effect on the degree of  clothing rationalization.   

 


