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 ستخلصم

كلمات مفتاحية

 
    The Egyptian economy has witnessed many changes in the last few 

decades as there are a huge increase in the consumption behavior and a 

change in its pattern. Accompanied with the technological revolution 

and social media development which leads to more access and openness 

towards the global consumption patterns in developing countries in 
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general and Egypt in particular.so, we are in a great need to encourage 

individuals to rationalize their consumption and increase their savings. 

    This study concludes that there is a positive significant impact for 

wealth and satisfaction indicators. Also, there are many factors that 

have positive effect on the consumer behavior as: income, trademarks, 

brands, friends and relative’s opinion and celebrity traditions. These 

results based on a multiple regression model using complex indices for 

wealth, satisfaction, and consumer behavior, using a sample 500 

observations from Cairo university. 

Key words: consumption, savings, income, consumer behavior and 

expenditure. 
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    السؤال

القيمة 

 الصغرى

القيمة 

 المتوسط الكبرى

الانحراف 

 المعياري

1 5 1.97 .900 

1 5 4.04 .905 

1 5 2.48 1.159 

1 5 1.93 .899 

1 5 2.72 1.106 

1 5 2.63 .906 

1 5 2.37 .992 

1 5 2.36 .954 

1 5 1.94 .974 
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1 5 2.05 .912 

1 5 2.35 1.186 

1 5 2.24 1.109 

1 5 2.80 1.055 

1 5 3.23 1.211 

1 5 3.40 1.280 

1 5 3.30 1.010 

1 5 2.30 .957 

1 5 2.81 1.098 

1 5 2.58 1.308 

1 3 1.36 .489 

1 5 3.06 1.061 

1 5 2.25 .886 

1 5 3.70 1.241 

1 5 1.78 .843 

 المصدر: استمارة الاستبيان التى تم استخدامها فى هذه الدراسة                
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المتغير 

 التابع 

 p-value  Adjusted R قيمة المعامل  المتغيرات المستقلة 

squared  

معنوية 

 النموذج

 ككل  

السلوك 

  الاستهلاكى 

 0.000 0.159 0.000 0.851- مؤشر الرضا 

 0.000 3.107 الخميس الثاني من مؤشر الثروة

 0.000 5.470 ةالخميس الثالث من مؤشر الثرو

 0.000 6.78 الخميس الرابع من مؤشر الثروة

 0.000 10.224 الخميس الخامس من مؤشر الثروة
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قيمة   المتغيرات المستقلة  المتغير التابع 

 المعامل

p-value  Adjusted 

R squared  

 معنوية النموذج

 ككل  

السلوك 

  الاستهلاكى 

 -2.645 0.000 0.535 

 

 

 

 

 

0.000 

 -0.385 0.418 

 1.829 0.000 

 -0.376 0.26 

 3.686 0.000 

 

1.602 0.000 

 .أهم السياسات المقترحةلنتائج والخاتمة وا
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