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Abstract 

Our nation possesses a cultural heritage spanning thousands of years, representing an intertwining and interwoven mixture of 

thought, culture and creativity that reflects the collective unconscious of the nation characterized by diversity and richness within 

the framework of the organic unity of society that gives it its distinct privacy and cultural uniqueness. Its vitality and presentation, 

in the past and present, and the cultural heritage is linked to the religious, aesthetic, creative, intellectual, philosophical, historical 

and social context of the nation. After the end of the cultural Cold War and the domination of the unipolar culture, and in light of 

the challenges of cultural globalization, the nation must free itself from dependency in order to have the freedom to establish its 

own philosophy stemming from the ground of its cultural specificity, and to create its own vision to achieve its civilizational mission 

of building the earth according to its global vision and the pillars Its identity, distinct from other nations, which was creatively 

expressed in the form of its material and intangible cultural heritage, and made cultural heritage a starting point for contemporary 

through criticism, analysis, judgment and selection in proportion to it. 
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Introduction 

Our nation possesses a cultural heritage spanning thousands of years, representing an intertwining and 

interwoven mixture of thought, culture and creativity that reflects the collective unconscious of the nation 

characterized by diversity and richness within the framework of the organic unity of society that gives it its distinct 

privacy and cultural uniqueness. Its vitality and presentation, in the past and present, and the cultural heritage is 

linked to the religious, aesthetic, creative, intellectual, philosophical, historical and social context of the nation. 

After the end of the cultural Cold War and the domination of the unipolar culture, and in light of the challenges 

of cultural globalization, the nation must free itself from dependency in order to have the freedom to establish its 

own philosophy stemming from the ground of its cultural specificity, and to create its own vision to achieve its 

civilizational mission of building the earth according to its global vision and the pillars Its identity, distinct from 

other nations, which was creatively expressed in the form of its material and intangible cultural heritage, and made 

cultural heritage a starting point for contemporary through criticism, analysis, judgment and selection in 

proportion to it. And the needs of contemporary reality, and this will only be achieved through a renewed vision 

of the heritage, in which the criterion for renewal becomes that it is able to develop solutions to contemporary 

economic problems, a renewed vision through which the hopes, dreams and aspirations of the nation are fulfilled 

at all aesthetic, intellectual, economic and developmental levels, and that is through stimulating values Heritage 

to turn into activities that contribute to building the renaissance of the nation, qualifying it to embark on sustainable 

development programs and strategies, which represents a momentum and a source of confidence for future 

generations, so that they live connected to their culture and heritage and work to activate them in the future, which 

establishes the values of belonging and rooting of identity. 

The aim of the proposed strategy for marketing cultural heritage is to contribute to economic 

development based on marketing cultural heritage, and to bring about a radical and structural change in economic 

and social activity to ensure the creation of investment opportunities, and to achieve a continuous increase in 

national income and the Egyptian economy, in order to achieve sustainable development for future generations 

through Developing cultural heritage as the most important material resource and marketing it to achieve the 

maximum possible benefit, especially in light of the global interest in the growth of the creative economy, which 

has achieved many changes in the nature of creative investments and creativity management in global and 

contemporary economies. 



Ansar Muhammad Awad Allah RIFAI 

__________________________________________________________________________________________ 

2 

Results and Recommendations: 

First: Results: 

1- Marketing of Egyptian cultural heritage is an important entry point to achieve sustainable human 

development. 

2 - Building a strategy for marketing cultural heritage. 

3- Achieving human development through cultural heritage. 

4- Investing cultural heritage in order to advance the Egyptian economy. 

Second: Recommendations: 

1- Enriching the effectiveness of the economic and developmental role to create investment opportunities 

through building a proposed strategy marketing cultural heritage, traditional arts and crafts. 

2- Directing the attention of those in charge of preserving and developing heritage on the importance of 

marketing heritage creations and activating them creatively in heritage arts and crafts. 

3- Opening new horizons in the field of economic assets for art education in finding new approaches to 

marketing cultural heritage. 
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