uy:\ﬁw\uﬁ;\,,uhad\ daad i) cilacd Jazal) | gal)
s AT A J) Jeaill Ay laladl 313N Mag
%JM&M\Q\M&M&;MQ
dy 2l _paa
> shal) Jaaa 2aaf /3 Gea Ao Sl ae /0]

o bl Jlas ¥ 5 1) M) (B gail) i}
3)\9@.’\.«3\&&4@-3\)@‘%&5 SJMJAS\EMIQ—SJM\A:\JS
gl Gpn Alaa By 2
fiabe 44U
SJ‘QM\;\MIQ_SJM\;\#

Q;.J\uaalq

osadl) ¢ Gasally el Akl )Y alad il et Al da Cubagiy)

Sland Janal) 5all ) ALYl a0 Aadle ) Jondll A o (YL sl ¢ uilly

LlE e Al all caddie] LS Al oda o Jreadll ) pantin o Saal dubiasll duadlill

A8 401 Aspsall &1 g8l dae iy 38 5 ULl aaad online Survey < i) e cladiv
WarpPLS.7 gl I (e Al all (i g 8 Uiy lusall dalas Gl alasia) i «

Cosally ) small) allall 313V Sl sl s sine il 2 s ) bl ol

5 ks il 5 LS 5 A Aadle ) sail) s e (YL sl ¢ il ) gall ¢
e A Adle L) Jaadll 45 e Abian)) dpadl) cland eyl s sine 5 35as )
LA A ) Jeaill Ay alalall )3y abad g A8 e dubiaall Jana il aga

oA e ) Jsaill A ¢ dgbaanl) ¢ ahalall )Y A ) clalsl)

Abstract:

This study investigated the moderating role of neurotic personality
traits on the relationship between emotional blackmail dimensions and
switching intention to another brand. An online survey was designed to
collect data from 401 customer's cosmetic products in Egypt. Path analysis
was employed to test the research hypotheses using WarpPLS7.

The research results showed that there is a positive relationship
between emotional blackmail and switching intention to another brand. The
research results confirmed that neurotic personality significantly effects
switching intention to another brand. Finally neurotic personality
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strengthened the positive relationship between emotional blackmail and
switching intention another brand.

Keywords: Emotional blackmail — Neuroticism personality traits —
Switching intention.
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