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Abstract 

The importance of this study comes out from a 

communicative perspective, that the cultural identities are 

discussed, strengthened and formed through 

communication. The study aims to investigate tools that 

serve the cultural media structure and refute the challenges 

that impede the structure of communication and expose the 

components of national identities for penetration. The 

study basic hypothesis depend on The overlap between 

culture and media is a close link, which the study concept to 

call it cultural media, integration of the functions of media 

with culture lead to cultural security of the community , so 

as not to be the victim of intellectual invasion, the study 

derives its importance from the vitality of the subject itself, 

where it comes in a time when the world is undergoing 

major transformations as a result of the phenomenon of 

globalization, which is a global phenomenon imposed its 

existence as a threat of cultural diversity, as Globalization 

is aimed at controlling the behavior of states and peoples 

and eroding cultural specificities. It is a Western roots and 

establishes project, and global goals. It is served by 

technological determinism with all the potential that the 

countries aspire to growth cannot achieve. The problem of 

the study is concentrate on that the media play an 

important role in promoting the concepts, ideas and 

cultures of the other, as well as their influence on the 

cultural as a mission to achieve human rapprochement by 

stimulating the enrichment of analytical critical decisions to 
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reach the cultural contents consistent with the needs of the 

community , in order to keep the cultural product, 

literature, arts and others. Through three topics, the first 

topic discusses (the concept of cultural media) as an 

important reflection of the study. The second topic refers to 

"the concept of globalization as a threat to the cultural 

identities of countries" and the third topic proposes (the 

functions that cultural media can achieve to protect 

cultural specificities) in order to provide indicators that 

logically establish the results and recommendations.  

Keywords: Media, Culture, Cultural Media, 

Globalization. 
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Collective Intelligence
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