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The Saudi youth and the media pages in the Social 

networks – a survey in the uses and Gratification, on a 

sample of high and secondary students in the kingdom of 

Saudi Arabia . 

 Adel Almakinzy 

Abstract :    

The purpose of this study was to know the degree of the 

Saudi youth following-up the pages and media groups 

which are managed by the mass media and news websites 

on the social networks, Also to know the motives of follow-

up and the gratifications attained, and the relation between 

demography on one hand and the follow-up degree on the 

other hand. 

This study is descriptive which relies on the survey 

methodology and the questionnaire as tool on a random 

sample of high and secondary students throughout the 

kingdom, in total (1249) students. 

The findings indicated nearly 41  of Saudi youth follow-up 

the media pages on the social networks, while us about 55  

follow-up (their friend’s pages). The news website go ahead 

over the TV pages and newspaper and Radio stations in the 

follow-up percentage on the social networks. The lowest 

percentage of following-up is of radio pages that is 5.8 . 

The findings refers the employment of communication 

networks by the traditional mass media for addressing the 
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youth is still below the required, the males represent 53  of 

youth following-up the media on the networks, the age 

category of (20-24 years old) represents 45.7  of followers, 

and a 50.4  of followers have scientific majors, the eastern 

province and the north province come at the top of 

following-up percentage. 

The findings signify that the  needs and satisfactions 

achieved by Saudi youth from following-up the media 

pages on the Social communications networks, are knowing 

needs (information) then the satisfactions associated with 

social communication such as (supporting the social 

interaction)  

The findings of the relation test between the demography 

changes and the degree of following-up the media pages 

indicated that the differences were in the favor of the males 

and in the age change the differences were for the age 

category (20-24 years old), in following-up the TV pages 

the differences were for the younger age category (15-19 

years old). 

The Percentage of TV channels pages following-up among 

respondents in the Northern Province higher than the 

other provinces, the percentage of following-up the radio 

stations pages in the eastern province higher than the other 

provinces. The percentage of following-up news websites 

pages in the northern and middle provinces is higher than 

the other provinces. 

Key Words: Social Media, Saudi Arabia, Students, Youth, 

Uses and Gratification, Motivations. 
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الادتخدامات

 

الإذبارات

Uses And 

Gratifications Theory

الدوافع
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2.0

Greer & Ferguson, 2011
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ى:(Uses and Gratifications)ىنظروةىالادتخداماتىوالإذبارات:

Selective 

Exposure

Eliahu Katz

.(Klapper, 1981: 54)

The Uses of 

Mass Communication

Blumler & Katz, 1974
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(Palmgreen, et al., 1985: 

14)

Instrumental Motives

Ritualized Motives

(Cheung, et al., 2011: 1339)
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