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دور الشبكات الاجتماعي في تعزيز التوعية الصحية 

 بالمتحور "دلتا"

 )دارسة ميدانية على عينة من المجتمع الشعودي(            

 

 



  

  

 

  

     ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ            ـــ
  

  2 
 

 
 

 
 

TIKTOK 
 

 
 

 

 

 

 



 

 

   

   

 ـــــــــــــ            ـــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــــ
   

3 
 
 

  

Abstract 

This study aimed to identify the role of social media in promoting health 
awareness of the Delta variant, and to know the level of influence and 
motives that direct the public to use social media, in addition to the 
factors that affect this use and dependence on them. The study relied 
on the theory of dependence on the media, through a survey method, 
which is one of the basic methods in descriptive research, which aims to 
draw a clear picture of the phenomenon studied, through the survey 
form. The study sample reached 320 individuals from the Saudi public, 
and the study came out with a number of Important results. They are:   

 The official accounts of the Saudi Ministry of Health ranked 

first among the social media accounts that respondents rely on 

to obtain information about the Delta variant, followed by the 

specialized medical accounts, then public media accounts, and 

finally, the media accounts of media people and celebrities. 

 The “Twitter” platform topped the social media in the 

respondents’ reliance on it as a source of information about the 

Delta variant, followed by the “WhatsApp” platform, then 

“YouTube” platform and the “Snapchat” platform, while the 

TIKTOK platform came in the last place. 

 The majority of respondents believe that the information 

provided by social media about the Delta variant is completely 

sufficient, and they trust this information with complete 

confidence, while a very low percentage believes that the 

information provided about the Delta variant is insufficient, and 

does not trust that information. 

 It has been proven that there are statistically significant 

differences between males and females in the cognitive and 

emotional effects of the degree of their dependence on social 

media as a source of information about the Delta variant, and 

the differences came in favor of males. Also, the variables of 
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age and income do not affect the cognitive, emotional, and 

behavioral effects. 

 A large percentage of respondents benefit from the published 

content but they do not interact with it by sharing, commenting, 

or liking. 

Key words: Social Media, Health awareness, Variant, Delta, Coveid-19. 
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