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Abstract

E-marketing for international products in the Iraqi markets 

An analytical study of the Facebook pages of international 

companies Samsung, Toyota, Huawei, LG 

By Anas Adel Karim 

And Hoda Malik Shabib 
Researcher in the study addresses the problem of Worldwide Product 

Marketing in the Iraqi market through social networking sites, employing 

global corporate networking sites, specifically Facebook for marketing their 

products in the Iraqi market for the purpose of reaching the largest number 

of people. 

The study aims to find out how to Worldwide Product Marketing 

electronically in the Iraqi market, where the researcher was based on the 

survey method method of content analysis to study the research community 

of global companies that markets its products in the Iraqi market by 

employing Facebook their own pages and, accordingly, have been prepared 

and designing a form to analyze the content of these pages on Facebook for 

a period of three months. 
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