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Abstract 

This scientific study dealt with the subject of factors shaping 
the news values of Arab satellite channels in the era of digital 
media, by applying it to the Emirates satellite channel (Abu Dhabi). 

 satellite channel (the case of this study), and to know the most 
important news values of the channel. 

 The study adopted the descriptive analytical approach, a 
scientific approach. It also used the content analysis tool as a main 
method of analysis. The main units for analyzing the research 
community were identified from the stories and news materials 
broadcast by the channel during the time period for conducting 
the study, and each unit was divided into sub-categories;  The 
reliability and validity of the used tool were verified by applying 
the units and categories of analysis to a survey sample of the 
stories and news materials broadcast by the channel, outside the 
study period, by using the test method, and re-applying it "Test-
Pre-Test", with a time difference of one week.  Between the two 
analyses, the stability rate was 90.4%. 

 To analyze the data, the study adopted statistical procedures, 
tables of frequencies, and percentages;  The study concluded a set 
of results, the most important of which are: The impact of the 
digital media era or the new media on news values, especially the 
news values of satellite channels.  In many cases, the value of 
haste and lack of patience topped the most important news values 
that characterized the new media. The economic and political 
dimensions dominated the content of the news and media 
treatment of the channel, and the Arab international geographical 
dimension dominated the news materials broadcast by the 
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Emirates satellite channel in this study.  The local Emirates News 
Agency (WAM) is the news sources that the channel relied on to 
obtain the news and media materials broadcast by the channel. 

 The study recommended the importance of optimizing the 
appropriate and available opportunities provided by the era of 
Internet media and digital media and benefiting from them to 
create greater positive effects on societies, and to build new 
generations of media professionals that carry a lofty media 
message that is compatible with the goals of construction and 
sustainable development, and for nations and societies to 
preserve their values and cultures.  It preserves its identities and 
cultural heritage. 
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 الترتيت النسجخ المئويخ التكرار صحفيالشكل ال

 الثاني % 29.7 174 )*(ثار قصيرج أخ

 الأول %36.2 212 ) **( قصح إخثاريح شاملح

 الثالث %17.6 113 تقرير إخثاري

 الخامس %6.7 39 إخثاري تحقيق

 الراتع %9.8 58 إخثاري تحليل

  %111 586 المجموع
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