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Augmented reality technology and its impact on
eliminating advertising deception and increasing sales

Dr. Wafaa Salah Abdel Rahman®
Abstract:

The idea of applying augmented reality technology in advertising
came after the audience began to feel the ad saturation and the
increase in advertising deception through various advertising means,
which made creating and leaving the desired impression on the
audience difficult; This prompted the need for advertisers to change
their entrances and to use modern technology to link and change the
concepts of some advertising means and find unconventional means to
influence the audience.

Customers' confidence in various advertising means has an
important role in the desire to buy. A survey of 28,000 customers from
56 countries around the world revealed that customers' trust in
traditional ads is decreasing, while their trust in online and mobile ads
is increasing, and the most important of these ads are those using
augmented reality technology. From the above, the research problem
stems from knowing the impact of employing augmented reality
technology in eliminating advertising deception, which helps increase
sales.

The results of the research concluded that the augmented
reality achieves many benefits for users through the actual experience
of the product before use, which eliminates the advertising deception
that the user has suffered in the traditional advertising forms.

Key words:

Augmented reality - advertising deception - interactive ads - increase
sales.

"Assistant Professor of Public Relations and Advertising Faculty of Arts, Zagazig
University
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