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Abstract:

The research paper deals with the internal market
orientation approach which has gained more momentum in the
last few years. This approach can be implemented in preschools
especially because it combines between the management of
human resources and marketing. It can also govern the
relationship between the women teachers in the front- lines and
the preschool administration. Some practical suggestions are put
forward at the very end which are concerned with the generation
of information, the dissemination of information and the
response of the managers.

Key words: Internal market orientation, internal information
generation, internal information dissemination, response.

[Tyl — dgine daglyllaisll - JoML cjadl - -sgayiMly parlill smamall — dgsgily dloalmall il

couad o daals — i) 8 — Jalal) A J gl Maad *




Jigi Akl saaa dlgd L0l

iy laleall o deandd) edia o liny) JULYI Galyy 3y Ao aa
e ) ddlall o hall ey ddadll clalial) o capill 35k oo
oSy 2uall 13 g adae Cldaalsar s sl alagy e slaall 538 aladi
Internal Market Orientation (IMO) Aslall §endl aagill Jaaa aladin
Dl 3] s ol (i pene Jaaall o liiels Al bl 3
s Al Gaad) o S0l g 3l syl e Jemy 4l LS i)
in- role behavi sl ¢1al Ll ¢ U chlalaall @l gl ddasiyall 22000 (3 sud)
.(Lings and Greenley, 2010: 321- 322) or

AENL e Lalaall L cchlalaall cilillaie 3ty 510y Sigh Ladic
O Aol AR Akt alal) Gl angill o e e s el olas
Al Al 48,50 Jlas Glaiall 138 ey cAysaill 881 g Aaddl) et
o pSa Aaulh usjlaas o sehay A€ 210l Geudl angill Jine slasin
Jsad dplans g ll Jahy Jaall Ayl miasy o sefay cuagyll Jaall 48
gl 446 saase LT ) o sgdall ala
Afind) 48, 90l dpmaludy) 354

aie Al §ypall fawad ) sale JUakY) Gabyy il oad
Aliylany asgle bt 8 20,8l i dggall oda JSE 285 ¢ pudi auall
O Jsial) (ra day ol JLala¥) byl Ay dlinl shall e Jalaally ¢ (350l
Cinnall ilaliial aay Al Agyall & clabead) clalial o of 352
W8Sl sae s aile) iy subluall dedaldl arie gad dagilld (Gua)lad)
V) jalae e e Jleny @3 A3l sl angll Jiae Lggle atiy
(el Al oY) jalhae e Halal <y Iy (JLalY) (alyy sl
tb Lo o Ao i) Tl e daae Aal) 4800 gl
Byl gl A0 Bl angil) Jaae e Tyl g2 skl o
gl Aplaiy i) dgylas z JA0al) (3 sadlan il Lgle i llzgalull @

[FT aliy— dgdac dogllaial - JM cjall - ipasy¥ly gl smmall - dygilly dlgalmll dlya




AR

Gsaall 4l Jare b e JULY) (aly) Glawse o a5 ) Il o
Al
Jade Elaaind (e seaay JULY) (alyy 5l oSa ) Aghaylcluagll o
LA G gl an sl
ddiayl 43, ol ol
tob Lo ) A8yl o3a Cangs
cdlall ol 8 R Gl 4 gl Jaae el Ay
c I gl an gl 8 5)slusall Ayylaty Cousliil Aypdan (e JS )50 Al
cpan b JULY) Gl oY1 e ol (6 sl as g1l aladid 281 5l
JUkY! Gl 3y aclad o Sy ) AhaY) il sill e de gane pais @
c Al Bl an gl Jiae dled alasind o ean
Adia) 48, g Aan]
tol Lo ) )5l o dpaal pays
e (i i laead) cilalgia) L e JELY) (b cluge 330 lus

cAayal) Calaal

[Tyl — dgine daglyllaisll - JoML cjadl - -sgayiMly parlill smamall — dgsgily dloalmall il

O BIY) Gy el 1ty el JLaY) il saaa LT oS @

Llaladll
Skl Galyy daaadl s Apla) claladl (3585 3 Lall giiiesaclus o
claleall i

Al Bhaall 30l (8 ae b Ayl AplaY) lupall 8 apaa Jaae sl e
o aay JELYI (b Slagal
A8l clug)l)
p A adl) e @y a1 e cluhal) sda mpe a3y
on Alall diss J(Carlos and Rodrigues, 2012) 4y waags
deend) e Liall s JLadndl Jladl andail) lisse 8 Al (§ gl a3l




Jigh Akl daaa Alg5 0 iy

Loyl das o () Aol ciliagis el Zsbalgally —aasl) o33N
o Aalanil) Ailalpall el cloas ) Aausgio  Mall asdail) Cilsssay oI5
Gl ansill Aas of il els dale 3y5ars chagiall e Aol A
il ) el Clge J303 Liaiiie 5)gemy a2l

Om ALl e Cayaill ) (Sulaiman et.al, 2013) 4l caags
Loallay Jalally 23Ul o Ul Jals apasill aAN) Gy  Jalall §5ull 4agil)
odie Ladiay Y Gl e ae MLy 3ySaall A salally A gal) alaial sl ae dals
Y Ao of Al #5588 @iy (dlsh saad Jeally g Uil 1o 8 denil)
53 el AN Giind 3 sal) Jelsad) anl ojliiely AN G pudl 4l
EOLEN | PP

aagll Ll e Cayetll U (Sulaiman etal, 2014) i Caagy
Al g Ul 6 dandl) enie die Juall (e Loagll dayn e Al 3sull
Cliagis (Jihall dley 3Shay Galalal) (o LAWY a5 o5 ¢ Lalley Jikally
ey 5Sha Jaly 2 el gl Gl Y 3paS dalall of ) bl
) g Lo ss g1l Ll (3iiatls Aasdl) parie Liny lanal (Jik)
alle 8 acindll gty ALl shhall 33

e 3yl cilyriall s ((Robledo et.al, 2015) 4wy Cayais
sy (Liliuly Galas) 8 speal) eyl dals ol sl aa gl
management — concern s;l3y! alaialy ctraining cupasll  —a <l il

[FT aliy— dgdac dogllaial - JM cjall - ipasy¥ly gl smmall - dygilly dlgalmll dlya

.work and family balance Jazll s dlilall o oilsalls

syl Al Y (Mainardes and Cerqueira, 2015) dulyy i,
oo @y (phdb aladl g Uadlly Jadal)l §sull 4agill Jlaw 8 Agnlail)
Wi ays ads g Ul 1aa 8 Jalal Gull 4agill (s5ine Gl ) Ayl
) 35l Lad Santo 4Ny o alall g ULl cilssay lelal) e
Y syl of ) Al cliagy (Gounaris, 2006) cula (e deadiall
LRI B guall an il Aalaiall 2l e g By o5




Yy

Goall aagill Ll e Gyl ) (Pool et.al, 2017) Gl gl
Ol Byl e s il g Uk 8 Glsiall o laY) il ol Ao Jalad)
ol elais o sailly adailly Alalall illealls Jsandl cilalag ¢ L) 615Y))
el e e el il Al JA0al G sull aa gl o

I 3l gl Ll e it (Boukis, 2019) Al siels
O 5555 pmda gl gty cdoniall (8 daill) e agiall ala) (e
iadl) o Capaill) Caudival (5ol dadl) slay) dilee b el (e o sana
Al 3t cvalue-  generatingiesll adgis cvalue-  identifying
.(value- enhancing

Jala Al el 4 gl dlaiall Cila) A8 Aalall luall s
O Aybail) A8 jmall Cy ssmil) s A A8y Jolas Gl (i g5l Cilissall
LJahY) by luger Jaaall aladin) 45

A (G pull A gl Jhaa duaya gl
p A saill e eyl ol A sl 8 Jaad) sl

aasill e JlEY) 3% 40 (Lings and Greenley, 2001) dulyy uxs o
internal  Jslal Gsndl angll ) external market ajlal) Gyl
(Sahi et.al, 2013: . Jalall vl cilaliial duli =5 U3 cmarket
387)

daeadl Ao 5850 8y5 i ) (Lings, 2004: 405- 413) dulyn cals o
Lsladll aca g duhall a5y ¢ aylall Juaall o 585l 2 Labia a0
tor dled ADE e Gl Jaidys 21 G gaall ansil) o seial LpulisY)

Aa)lal Gaad) Cagylag ALl gl e Capeill ey s -
Al
Internal Market Research; that is, exchanges of value, external
employee market conditions and segments of the internal market

Slalia) Jon Aleball Lasglly 53Y) G VL) Cpaniatiy VL) —Y
Oy el Slillaia g

[Tyl — dgine daglyllaisll - JoML cjadl - -sgayiMly parlill smamall — dgsgily dloalmall il




Jigi Akl saaa Algd Lo

Y¢

Communications between management and employees about
wants and needs of employees

Capxilly 55y Sl cJaall manal ety illaiu) -
Response; that is, job designs, bonus and salary system and
training

¢hal A (Lings and Greenley, 2005: 290- 305) 4l caags o
el Caliall ()5S ¢ AN (3 gall Al Jade Jsa Akl il
A A e Ayl
5palall Zgalsall Caslulys A4S ) 50ms Taany lasladl) i =
Formal Information Generation: written and face to face
Wies coplaladl clalialy dandll Joa Glagleall iy JLaiy) —¥
Lyl dnsilsinds Calaa¥ls ¢ Jaall
Communication and Information Dissemination
Alally cdaall aaat PlA G0 Addlal Gleglaall dlaany) Y
cilly @Y1 alaialy ¢l sally
Response to Internal Market Information
Gl aagill s Luaal 3 (Gounaris, 2006: 432- 448) iuly (it e
oy Al laY) 8 lgle (3l DN 2l S Ty il
Internal Market Intelligence  4dalall  Glogeall  adgi —)
Generation
Internal Intelligence Dissemination 4dalall cilagleall yis =Y

[FT aliy— dgdac dogllaial - JM cjall - ipasy¥ly gl smmall - dygilly dlgalmll dlya

Response to Internal Intelligence 4laisy) —¥

(Lings and Greenley, 2009); (Lings and (~ JS aulys aaii @

<4l s Al quantitative evidence sl J3Yall Greenley, 2010)

el o) e cnitsdl Limy e i Jala Gl angil ol

(Lings and  au)p 4 & el Gulisall uss e alie Wl ellig dsall
.Greenley, 2005)

iy AR Gl angil) Jane of Jodl) 080 G e sy g

Ll a5 front- line employees il Cagiially Galalall (e daleall




Yo

i) ey dada gl ff Jeadl of LS cinternal  customer alal) sl
Ly s ) Jaal) Siliialgn s oaa U3 cinternal product sl
by Giguil) moay ¥ Uy o(dadeall) Jalall i) il Glalos)
) mge sl LT gl Ayl Ll s o sl it (1
JAY) (mlyy 5yl Ler asii ) il jlaall PS4 Operationalization
e aae g aaaad) HIEY) (pe Tate uSay Jalal) Gaadl aagl) o DAl
Cangl) (adat] @iy echlalaally 35 ar dusdl) edlall ol LoD b L)
improvement of customer agiwall dasll Gouat say Jaaall Jlell
e Aaiially 352y Leo lalaally 3ylaY1 ¢ ol ADLall 48 dilals cvalue
(cf. Salem. 2013: 111), (cf. Naghi and L cildad) ey duspall
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