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Evaluating the performance of the 

subsidiary rooms of Egyptian tourism 

companies and travel agencies 
 

 

Abstract 
This study aims to evaluate the performance of the 

subsidiary rooms of Egyptian tourism companies and travel 

agencies in Egypt. The study relied on the descriptive 

analytical method by reviewing the theoretical studies 

related to the subject of the study, as well as conducting the 
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field study by relying on the random sample method, where 

250 survey forms were distributed. Of these, 224 are valid 

answers for statistical analysis at a rate of (89.6%) using the 

Statistical Package for Social Sciences (SPSS) version 25, 

in order to identify their attitudes and opinions towards the 

study. The study found that the subsidiary chambers play 

their role towards the Egyptian tourism companies, but with 

poor performance. Based on the results that were extracted, 

a set of recommendations were developed, most notably the 

sub-chambers in all regions to conduct training courses 

periodically and continuously, and the courses are sufficient 

to improve the efficiency of workers in the tourism sector 

and be inside and outside the tourism field to serve the 

sector. Announcing these courses to all tourism companies. 

 

Keywords: Tourism companies, subsidiary rooms, travel 

agencies, Egypt. 
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 الوحىر م
عدد 

 العباراث
ألفا 

 كرونباخ 
 ,438 5 تنظين دوراث تدريبيت للعاهلين بالشركاث 1

 ,217 3 فض النزاعاث الوتعلقت بشركاث السياحت ا 2

الاعوال هساعدة شركاث السياحت في تسهيل أداء 3  3 448, 

 ,227 3 هجال السياحت الداخليت 4

 ,778 3 تنىع الونتج السياحي  5
 ,734 12 الوجوىع
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 الوتغيراث
الوتىسط 
 الحسابي

  (Correlation)هعاهل الارتباط 

1 7 3 8 5 

17.1

1011 .66* .71* .83* .77* 

17.3

 1011 .88* .67* .86* 

1713

  1011 .68* .79* 

17..

   1011 .79* 

17.1

    1011 
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