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Abstract: 

The study aimed to identify the mechanism of using digital public 

relations for aesthetic features in the websites of new urban cities and 

their use in promoting these cities and how to employ images, colors 

and shapes in the sites. Three sites were analyzed, namely the New 

Urban Communities Authority site, the Ministry of Housing, Utilities 

and Urban Communities site, and the Egypt projects map site. Neutral 

and differed in the location and size of the images. Public relations 

relied on the design of the sites on colors. The reliance on neutral 

colors was more because they are comfortable to use, whether it was a 

background or the color of his book, except for the Egypt projects 

map site. Other colors were used besides neutral colors, and public 

relations used shapes, most of which are shapes Square in addition to 

the availability of information A report on new cities and the use of 

the Arabic language, except for the site of the new urban 

communities, which provides the possibility of translation into 

English. 
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