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The Role of Pink Marketing in Improving the 
Mental Image of Hotels: From the Perspective 

of Domestic Women Customers 
 

Abstract 

 The current study aimed to explore the role 

of pink marketing in improving the mental image 

of hotels. To achieve the study's aim, a 

questionnaire was designed and distributed to a 

random sample of domestic women customers in 

five-star hotels in Sharm El Sheikh City. A total of 

455 questionnaires were distributed, and 412 forms 

were retrieved, and 391 forms were deemed fit for 

the final analysis, with a response rate of 85.9%. 

SPSS V.25 was used to analyze the study data and 

test the research hypotheses. The study found that 

there is a significant and positive correlation 
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between pink marketing and improving the mental 

image of hotels. The study also revealed that pink 

marketing positively affects improving the mental 

image of hotels with a rate of 71.5%. The study 

recommends that hotel organizations should adopt 

pink marketing practices in all dimensions in order 

to create good impressions and enhance the mental 

image of hotels from the perspective of domestic 

women customers. 

Keywords: Pink Marketing, Mental Image, Hotels, 

Women 
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