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Abstract 

This current study attempts to shed light on the adolescents' use of social 

media networks, in light of their awareness about the invasion of their 

privacy. In this regard, the study will be applied on a sample of (450) 

items from adolescents at the Secondary Education Stage, including 

General Secondary Education, Al-Azhar Secondary Education and 

Technical Secondary Education. Furthermore, this study aims to attain 

the following objectives: to identify the adolescents' usage rate of social 

media networks; to identify the various forms of privacy invasion, to 

which adolescents are exposed; and to detect the potential risks of this 

privacy invasion via social media networks. 

In this sense, this current research is a Descriptive Study that depends on 

the Media Survey Approach. In addition, the study uses the 

Questionnaire Form as a research tool for data collection from a 

purposive sample of (450) items of adolescents at the age group (17 – 

19); and that is over the period of two months (November to December 

2021). 

On this basis, the study has concluded several important results. First, the 

study has found out that (61.78%) of the sample's individuals follow 

social media networks constantly; as (43.33%) of the sample's total 

individuals use these networks on daily basis. Furthermore, "boredom 

and free time" is found as one of the most important causes behind 

posting and blogging details of their private lives on social media 

networks. Moreover, the study has found out that material extortion is 

one of the most important factors to lead to invading the privacy of 

others. 

Keywords 

Social Media Networks – Invasion of Privacy.  
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