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Abstract:

The concept of feedback is one of the modern administrative
concepts that emerged in the second half of the twentieth century, but
this concept did not receive much attention from administrators in the
form equivalent to its importance. By reviewing the literature, whether
arabic or foreign, related to feedback from the perspective of the
management profession, it was found that it is rare, and therefore we
need more research studies and authorship on this important subject.
Some research studies have indicated a lack of interest in the culture
and behaviors of feedback among the vast majority of managers and
organizations. Although it is important that this culture and these
behaviors be a major part in the culture and behaviors of all
organizations, without exception, regardless of their type, size or
sector in which they operate ... due to the importance of feedback in
improving the performance of employees, improving the performance
of managers, responding to customer needs and problems and
improving products Whether it is goods or services and enhancing the
organization's ability to adapt and conform to the surrounding
environment and develop itself. Also, feedback is one of the important
areas necessary in planning, controlling, directing, developing,
Improving inputs, assessment and evaluation ... whether at the
individual or organizational level. The current research aimed to shed
light on the concept of feedback, through the definition, and
presentation of some arabic and foreign literature related to, the
functions and importance of feedback, feedback and the planning
stage, 360-degree feedback, sources, means and tools of feedback, bad
culture and behaviors on the subject of feedback, factors or conditions
for its success.At the end of the research, some recommendations were
presented, which, when implemented, could give more attention, time
and effort to the process of feedback as an important and main
approach into the development of organizations.
key words : feedback definition, functions of feedback, importance of

feedback, types of feedback, sources of feedback.
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