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Recently, Egypt is working to restore the 

Arabic tourist movement that has suffered from 

withdrawing as a result of various factors. The 

most important of these ones were COVID-  

pandemic, and the political conditions and security 

instability before the pandemic. All these factors 

have led to form a passive image for the Arabic 

tourist. Thus, it is important to enhance the mental 

image for the Arabic tourist as it plays a vital role 

in fluctuating demand for the tourist destination 

and greatly affects the travel decision. So, it could 

be adopted some of the Promotive activities 

through showing the advantages of what Egypt has 

and not available for other competitors. Therefore. 

The advertisements for the new cities are 

considered a good chance to form a vital image for 

the Arabic tourist through different ways of 
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advertisements and publicity in television and on 

the internet. As the Arabic market is one of the 

most important ones exporting for tourists and is 

flourished economically, the tourist demand in 

these new cities with all their potentialities will be 

active and growing. 
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www.mosoahj.com

http://www.mosoahj.com/
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"Pull 
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www.newcities.gov.eg 
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