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  Abstract

Many applications recently have spread on smartphones as 

a response to the prevailing development in the field of 

information and communication technology in the modern 

era, As a result, franchise restaurants have tended to use 

technology to meet the changing desires and needs of 

customers, in light of the increasing competition, customers 

have multiple opportunities to know what these applications 

provide before making a purchase decision. This study aims 

to study the impact of smartphone application features and 

customers' repurchase intention. Study data were collected 

using a questionnaire. The study concluded that there is a 

statistically significant effect between the features of 

smartphone applications and the customers' intention to 

repurchase. The researcher also recommends working on 

improving and developing marketing strategies with the 

changes of the modern era and providing comfort, 

confidence, and safety for customers when dealing with the 

application. 

 Keywords: smartphones, smartphone application features, 

repurchase intention. 
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