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Social media role in tourism crisis management 
(case study: corona pandemic) 

Abstract :
The tourism sector is considered one of the most sensitive 

sectors and industries and is affected by various crises. 

International crises or local crises, and one of the most 

prominent crises that affected the tourism sector recently 

was  

Corona pandemic and its consequences which appeared in 

the second quarter of 2020, resulting in economic and 

social losses, at both the global and the domestic level. 

Social media network is considered one of the most 

important means of communication and media in the 

modern era because of its role in informing and sharing and 

spreading various news and events to all citizens as well as 

correcting the image, promoting and marketing tourism. 

The research problem discusses the obstacles facing the 

official authorities in expanding the use of social media, as 

well as the way the official authorities to deal in managing 

the Corona pandemic crisis. The use of social media 

networking in the world as a whole, the research objective 

shed light on the role of social media in crisis management 

specially corona pandemic the research depends on 

qualitative analysis through personal interviews with 

experts and those concerned with the tourism sector. The 

research question was did the official authorities deal in a 

correct way with Corona crisis in tourism sector, as well as 



 

 

 دور مواقع التواصل الاجتماعي في إدارة الأزمات السياحية
 )دراسة حالة جائحة كورونا(

some recommendations, including the need to pay attention 

to official social media and give importance to 

communication sites because of their importance in 

spreading news and reports among different people. 

Keywords: Corona pandemic, Tourism, Social media, 

Crisis management. 
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