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Abstract :
Virtual tourism is mostly used as a tool for 

tourism marketing, also known as virtual reality 

tourism, as virtual reality technologies can provide 

alternative ways to travel around the world and a 

new and exciting model for the tourism industry, 

and this research aims to highlight the role of 

virtual tourism and its impact on promoting 

destinations Different tourism destinations in light 

of the Corona pandemic, where the research 

problem is focused on whether there is an impact 

of virtual tourism on promoting tourist destinations 

in light of the Corona pandemic, especially after 

the restrictions imposed by many countries that 

caused the disruption of tourism and travel in those 

countries, and the research depends On the 

descriptive approach by reviewing the theoretical 

studies related to the topic of the research, where 



 

 

 

 و2222يوىيو -بع الجزء الرا  – 11 عدد –مجلة كلية الشياحة والفيادق 

 

the research concluded that virtual tourism is one 

of the most important means of promoting Arab 

tourist destinations in general and Egyptian tourist 

destinations, especially in light of the crisis facing 

the tourism sector, but it did not take advantage of 

exploitation. Optimal, and the research 

recommends paying more attention to the virtual 

tourism pattern in Egypt, and working to increase 

its spread and material benefit from it by setting 

prices for it and electronic collection. j. 

Keywords: Virtual Tourism - Tourism 

Promotion - Arab Tourist Destinations - Corona 

Pandemic (Covid 19)
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