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Evaluating the Dimensions of Online Food 

Ordering Applications from the Point of View 

of the Old and New Generations of Customers 

Abstract 
Internet provides an opportunity for food marketers to offer 

their products to consumers through a variety of online food 

ordering Application. These applications work as a 

mechanism enables consumers to order food products 

through internet. This research tries to clarify evaluate the 

dimensions of online food ordering applications from the 

point of view of the old and new generations of customers. 

The research are accomplished by checking the respondents 

of 062 person (032 belongs old generation and 032 belongs 

new generation). Pearson Correlation Analysis is used to 

check the relationship between various research variables 

(The ability of these applications to provide the customer 

with information, the attractiveness of these applications, 

facilitation of the process of choosing among the available 

alternatives, ability to familiarize the customer with the best 

offers and discounts offered, impact on the customer’s 

preferences and temptation and motivate the customer to 

request more. While the results showed that all dimensions 

of online food ordering Applications are related. The 

variation in generations is related only to the ability of these 

applications to provide the customer with information. 

Keywords:  
Food Ordering Applications, Purchase Behavior, Old 

Generation, New Generation, Online Applications. 
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