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Abstract 

Marketting for new tourism patterns in Egypt and its impact in tourist attraction in 

Fayoum Govrnorate 

Touristic marketing is a continuous, effective, and regular process within tourism business. As 

it aims to promote the touristic product of attractive destinations, in order to build a positive 

image about the country we try to portray as a vacation spot. No need to mention that tourism 

industry is very important to the economies of several countries. 

Therefore this study is about marketing of modern touristic types in Egypt, and its influence on 

tourism in Fayoum governorate. As  Fayoum  has many of these modern touristic types 

including festival tourism, exhibition tourism, conference tourism, Safari tourism, camping 

tourism, bird watching tourism, sand skating tourism, geological tourism, and countryside 

tourism. Despite that variety of touristic types, Fayoum still lacks good marketing plans to 

place it on the tourism map of Egypt. 

The study worked on studying concepts and foundations of touristic marketing and its 

importance to the modern touristic types. It also studied the most influencing tools of touristic 

promotions and recorded the modern touristic types in Fayoum. Adding  to that, I dentifying 

the characteristics of the modern   types' tourist and recognizing the authorities' role in 

promoting tourism in Fayoum. This Study is based on two hypotheses, first of them is about the 

negative impact on tourism business because of some obstacles, and the second one is about the 

role of good promotion in improving tourism industry in the governorate. The study used the 

quantitative research and stratified sampling with 90 survey forms. Response rate is 67 valid 

forms for statistical analysis by spss version 23.  

The results showed that there are many obstacles facing marketing in Fayoum, some of them 

the lack of regular public transportation to modern touristic destinations. Plus, the weakness of 

role played  by the responsible authorities in the governorate, and failure to put a plan to 

promote modern tourism types in Fayoum. The results assured the importance of good 

marketing of modern tourism types in raising tourist numbers and encouraging investments. 

Keywords: Marketting, new tourism patterns, tourist attraction, Fayoum Govrnorate. 

 

  


