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Abstract 

Family enterprises are the economic engines that drive all the economies that belong to the 

market mechanisms and the basis on which the wealth of nations is built. It is not a new 

phenomenon in the economic field. It can be said that it is the beginning and the true nucleus of 

economic institutions of all kinds. Which distinguish them from other institutions, and are 

reflected in the conditions and environment of their work, which makes them individually in 

the business environment, and this work to create an organizational climate and management 

methods of their own and non-traditional, whether related to organizational structures or 

leadership And decision-making, policies and regulations of recruitment, motivation and other 

organizational and administrative aspects.Family institutions play the important role in the 

national economy, and despite the fact that the field of research and study of these institutions 

has made great strides in the western communities to identify its characteristics, dimensions 

and different scientific aspects, its administrative features and means of development are still 

not clear in the Arab world, In Egypt there is rare research and studies of such types of 

institutions generally, and is not in the tourism sector especially , and based on the progress was 

necessary to conduct further studies to develop an integrated framework of the organizational 

climate within the family companies working in the tourism sector in Egypt , The aim of this 

study is to shed light on the organizational climate of family tourism companies and their 

effects on innovation within these companies and to identify the organizational factors reflected 

by the characteristics of this type of companies which help in achieving and creating 

administrative creativity within them. 

The quantitative approach was used to monitor the most important features of the 

organizational climate of the family tourism companies in Egypt, namely: (organizational 

structure - leadership and communication - decision making) and its impact on administrative 

innovation. Based on questionnaire forms to collect data from family tourism companies On the 

various organizational aspects of these companies and the extent of their impact and their 

contribution to the creation of administrative creativity within them. The results showed the 

actual reality of the organizational climate reflected by the unique nature of the family tourism 

companies and the administrative features of the (organizational structure communication and 

decision-making), in addition to the actual reality of management innovation features within 

family tourism companies. 

Keywords: Organizational Climate, Management Innovation, Family Businesses. 

 

 


