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Implementing The Five Senses As Innovation Solution To Enhance Visitor 

Experience In Heritage Sites Case Study El – Muizz Street. 

 

 

Abstract  

Enhancing the visitors' experiences at heritage sites is a critical mission, especially during 

contemporary times and changeable generations. Visitors increasingly demand an interactive 

experience rather than a lecture from a boring tour guide or simply visiting standard sites, so 

must consider how this reflects a realistic visitor's experience. If the goal is to allow visitors to 

experience what it was like to be on any site and have the whole experience of living their 

history by engaging their five senses, and must take proper care of and prepare these heritage 

sites. The purpose of this paper is to present the relationship between visitors and intangible 

cultural heritage, as well as to see if it can give them a sense of place by interacting with all their 

senses. So, improving interactive interpretation at heritage sites is critical. When done correctly, 

interacting with our heritage can improve the visitor experience. It may also strengthen the bond 

between the site and those who live nearby. Furthermore, improving a site's attractiveness can 

lead to economic benefits for the surrounding area. 
 

Keywords: Heritage Sites, Visitor Experience, Sense of Place, Five Senses, Interactive sites, 

Enhancing Experience. 

Introduction  
A heritage site's purpose is to entice the visitor and leave an indelible impression; it serves as a 

time bridge between the past and the future. If a learner wants to go the extra mile after reading 

about historical topics in a library, they should undoubtedly visit the site. Such places have an 

impact on the community by promoting education, enriching scholarly research, and brightening 

the days of those excited about discovering historical treasures. Everyone is different, but most 

have important and ambitious goals, so it stands to reason that sites measure and evaluate their 

impact to refine and improve. It is a place that can connect us to our roots, and, by understanding 

the sometimes hidden meanings of each site, visitors can learn about our ancient civilization 

while locals can relive their glorious history. As the beating heart of a historical, meaningful 

culture that transcends both space and time, collected and treasured, it proudly displays its value 

while keeping it available in one location rather than scattered across multiple locations, making 

it an easier and more comfortable collective memory for visitors. Everyone attempts to use 

technology; however, some museums and archaeological sites have a rich history that need to 
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deal with by reviving the location rather than using technology. The difference is that still have a 

strong desire for Egyptians to remain linked to their culture, which would account for the 

utilization of the five senses there, including vision, hearing, touch, smell, and taste. Through this 

paper, the researchers hope to demonstrate that simply explaining the site is insufficient. Instead, 

focusing on demonstrating effort in interacting techniques such as implementing the five senses 

allows visitors to interact with the site on some level, and interacting with visitors at a site will 

leave a more lasting impression than handing them printed materials, which should result in a 

memorable experience. Such interaction does not have to be one-sided, as sites play a significant 

role in enhancing the visitor's experience and promoting future visits by exceeding the visitor's 

expectations. 
 

Research Methodology  

Mixed approaches will be used to demonstrate the significance of enhancing interactive 

interaction at heritage sites by highlighting it in various aspects and definitions. Will include a 

continuing study of improving visitor experience, followed by results that provide insight into 

how to improve our heritage site. A survey conducted in El Muizz Street is also attempting to 

implement a new method of maintaining visitor expectations by implementing the sense of place 

concept using the five senses to engage with both intangible and tangible heritage.  
 

Research Questions 

- To be able to enhance visitors' experiences at heritage sites, it’s important to know first what a 

visitor experience is and how to achieve it. To be able to do so, needing to know the visitor 

classification and monitor their satisfaction to be able to conclude their experience.  

- Visitation has a positive outlook, but it also has drawbacks. If it does have an impact, how 

significant are the positive effects in comparison to the negative effects of visiting heritage sites? 

Significance 

- The purpose of a heritage site is to entice visitors and leave an indelible impression, and 

heritage is critical in creating a "sense of place" for a community, so in site management, where a 

significant increase in visitors is required to ensure long-term sustainability and, eventually, 

revenue growth, increasing visitor satisfaction is especially important. 

 

Objectives 

- To establish Al-Muizz Street as a starting point for several tourist attractions and historical 

locations where relying  less on technology and more on our soul, life, and creativity. 

- To organize a successful site-visitation flow. 

- To inspire kids to regularly visit historical locations so they may become familiar with them 

early on and set the groundwork for future generations. 

- Design choices are made with the goal of fostering a certain visitor experience while 

minimizing barriers. 
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Visitor Experience 
It is difficult not to have an experience, whether intentional or unintentional, memorable or 

unpleasant, in or out of a site. When people, places, situations, and objects come into contact 

with their senses, minds, and hands, they have an experience. Through our choices, interactions, 

and active participation, can inhabit even the most mundane of experiences. Experiences are the 

impressions carrying with us, some of which is being aware of and many of which are unaware 

of. To some extent, change is a result of and as a result of our experiences. .
1
It is also an 

experience to engage with complex future concepts or to walk through a time trial. Heritage sites 

benefit from setting experience goals to provide better experiences. These goals, which are 

centered on the experience's potential, are sensitive to opportunities for engagement, cross-

domain interactions, and exposing the richness of objects and materials. They also understand 

that visitors' experiences begin before they enter the site and continue after they leave.
2
 Heritage 

sites also can rely on new technologies and experiences to reach out to new audiences, retain 

current visitors, and boost overall attendance. The nature of an experience is based on its key 

attributes, whether first-hand, direct, or immediate: it focuses on visitors, encourages active 

engagement, and appreciates the benefits of broad-based possibilities. Even if a promising start is 

a long-lasting and compelling exhibition experience, the presentation was established as an 

experience, reverberating through planning, design, engagement, and beyond. It helps to set the 

right objectives to give the best insights.
3
 It is difficult not to have an experience, whether direct 

or indirect, memorable or unpleasant, in or out of a site, when gaining visitor experience. They 

have an experience when individuals, places, situations, and objects come into contact with their 

senses, minds, and hands. And can inhabit even the most mundane of experiences through our 

choices, interactions, and active participation. Experiences are the impressions that carry around 

with us, some of which are aware of and many of which are not. To some extent, change is a 

result of our experiences. 
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Strategies for the Enhancement 

1. Printed Materials 

2. Static Displays 

3. Guides/Interpreters 

4. Interactive Displays 

5. Deliverables of Information (methods) such as: 

- Visitor information centres. 

- Publications. 

- Exhibits. 

- Storytelling. 

- Waysides and interpretive signs. 

- Guided walks, talks, tours, interpretive demonstrations, and thematic/dramatic.  

- presentations are all available. 

- Information on safety. 

- Rules, regulations, and usage policies are all in place. 

- Programs for education. 

Visitor Classification  

- It is critical to classify visitors based on the site type and what it will represent to them. Discuss 

various approaches to using such data to improve the site's user experience. To classify the 

visitor, indicate their age group, education, and frequency of visits, along with the current visit 

signals (total standing time and listening to a mobile guide time), which can be used for visitor 

classification and may be useful in designing new intelligent user interfaces that can improve the 

visitor's indoor experience.
4
 

- It is critical to understand our audience and how they plan their visits because advertisers 

understand that communicating with guests will be much more effective if the content is 

personalized and directly relevant, and its ability to reach its visitors by learning and developing 

a user profile to store and access this knowledge.
5
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Visitor Satisfaction 
Increasing visitor satisfaction is especially important in site management, where a significant 

increase in visitors is required to ensure long-term sustainability and, eventually, revenue 

growth.
6
 

- Determining Variables of Satisfaction and their Measurement: While it was discovered that 

satisfaction was one of the most important competitive sources in visits, it was generally 

regarded as a cognitive state with a relative character, that is, a comparison of a subjective 

experience with an earlier base of reference. The widely used paradigm of expectation 

deactivation is based on a comparison of experience with perceived performance (i.e., 

expectations).
7
 

Increased visitor satisfaction is particularly important in site management, where a major 

increase in visitors is supposed to guarantee long-term sustainability and, eventually, revenue 

growth.
8
 

Approaches to Measuring Visitor Satisfaction 

A common approach is to measure visitor expectations and perceived quality first, but 

"expectations" aren't constant and are difficult to quantify. Expectations are formed from a 

variety of sources, including word-of-mouth (WOM) from friends, advertising, and previous 

experiences in similar destinations, all of which change over time. Expectations change when 

travelling to a new location. Second, visitors frequently find it difficult to distinguish between 

what they expect and what they perceive on the site. Measuring satisfaction by conducting a 

survey or questionnaire to obtain feedback from visitors will help improve the next time they 

visit by taking into account: 

- Scales of satisfaction often involve pulling factors. 

- Attributes can produce both satisfaction and unhappiness at the same time. 

- The more motivated people are, the more likely they are to experience a particular attribute. 

- Asking visitors for a symmetrical, one-dimensional rating of their satisfaction levels suggests 

that both satisfaction (if everything goes well) and dissatisfaction (if something goes wrong) may 

be generated simultaneously. 
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Heritage Sites 
According to the definition of the British English Dictionary, "a historical site, a building, or an 

area of the unspoiled natural environment is considered to be important to a country's or area's 

heritage.”
9
  World heritage sites are exceptional locations all over the world that have been 

designated as having "outstanding universal value." As such, they are part of humanity's 

common heritage.
10

 

- What is the significance of a heritage site? 

Because it adds character and distinctiveness to an area, heritage is essential to creating a sense 

of place for a community. The adaptive reuse of heritage buildings is an important factor in the 

development of sustainable communities. Heritage sites are a fantastic local educational resource 

for people of all ages.
11

 

Visitor Experience at Heritage Sites 
Pre, during, and post-visit visitor experiences at heritage sites can be improved by analyzing 

visitor characteristics and prior experiences. A self-administered survey reveals that heritage 

visitors are motivated by what they see and base their visitation decisions on advice from friends 

and family or social media.
12

 Being interactive, the behavior of multiple smart objects is 

synchronized to create interactive experiences. Enhance visitor engagement and exhibition 

appropriation by allowing people to customize their personal experience while interacting with 

smart museums, sites, or exhibitions. With interpretation, you can accurately convey what the 

speaker is saying. 
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Culture Significance 

To develop a better understanding of cultural heritage and must begin to consider the many 

dimensions of culture. First, culture can be tangible, such as buildings or artifacts, or intangible, 

such as people's values, attitudes, and way of life. Culture can be seen in a variety of forms, such 

as buildings, areas, dance, food, dress, events, values, lifestyles, and handicrafts.
13

 
 

Implementing the Five Senses as Innovation Solution 

Incorporating the sense of place using the five senses and aiding it with the help of technologies 

and manual work will help revive the heritage site. Visitors can gather sensory information about 

their surroundings by looking, hearing, feeling with their hands, and tasting it solely by smell. 

The method of the mobile app creates a virtual world that closely resembles a real-world 

navigation task so that visitors can navigate the website and find out information about every 

location. 

Sense of Place:  is a special set of architectural, cultural, social, and environmental aspects and 

attributes that give a place meaning. Although a sense of place is what distinguishes one city or 

town from another, it is also what makes our immediate surroundings important. 

 

 

Fig. 1 The Diagram show the relation of culture space and sense of a place. 
14
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- Identifying the five senses 

Tourist satisfaction can be influenced by their sensory experiences. It can result in either a 

positive or negative experience. Tourist sensory experiences play an important role in tourism 

activities by adding value to cultural heritage.
15

 

 
Fig.2 Explaining how the five senses work together.

16
 

- Sight  

Sight is the most commonly used sense in advertising and marketing, as well as in developing 

appealing tourism products. The visual channel carries 65 to 80% of all communications. When 

using visual sense in marketing, keep in mind that colours are "seen" differently by different 

cultures. 

 

-  Taste 

Gastronomic pleasure is important to tourist satisfaction because sampling local foods and 

beverages is an important part of the tourist experience. The gustatory sense has a significant 

impact on the tourist's relationship with the location. Food and drinks that grew up with are 

frequently products of the local culture.
17
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- Hearing 

Aside from sight or vision, hearing, and especially music, is the most researched sense in terms 

of sensory marketing. When it comes to connecting with local cultural heritage, music can be a 

catalyst for tourists to learn more about events in the destination. Experiments have shown that 

when music is played slower than the rhythm of the hearts beat and eat more slowly.
18

 
 

- Smell 

It is capable of recalling memories of pleasure, emotions, well-being, and other positive as well 

as negative emotions (e.g., smell of horse or bear excrement). A scent from a local market, 

bazaar, or vendor can entice tourists to visit a location.
19

 
 

- Touch 

Touch can be very important because it influences a shopper's decision to purchase specific items 

or the ability of a visitor to connect with history and understand artistic aspects. 

- Case Study El Muizz Street: The distinctive tradition of Egyptian society is reflected in the way 

that architectural features are created in accordance with their particular culture. Most of the 

buildings on El-Muizz Street feature Islamic architectural characteristics, restoring the area to its 

former splendor and drawing tourists in by giving them a sense of place through all of their 

senses. Surveys have been held in the street and online to build on the new vision to implement 

the five senses.
20

 

Challenges 

- How do people perceive change? 

- One of the factors and sensations will be changing restaurants to be more traditional. 

- A lack of financial resources 

- A lack of support for heritage conservation. 

- Minimal interference with technologies on the site 

-  Not just Appling the innovations in El Muizz Street but throughout all Heritage Sites 

Solutions for the street 

- QR codes for information. 

- Digital screens in each section to keep up with the visit. 

- Visitors will be introduced to the heritage through an educational mobile game. 

- A marketplace to connect visitors through local hobbies and experiences. 

- A website with audio fairy tales and folk tales of the street to engage visitors, mainly children. 

- Each door welcomes installation maps. 

- Signage for the street 

- Application that helps people interact with and navigate buildings in the street. 
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Recommendations from the surveyors  

- More signs to let people know which monuments they're going to see 

- Bringing the nostalgia of the street back 

- Remove all of the street vendors and leave some instructions for the people who live there to 

educate them on how to treat tourists and visitors. This place should be calm and clean. 

- Adding clear signs and guidelines for the tourist 

- May be providing some transportation for guests to move quickly, save time, and avoid 

exhaustion. 

- Increase information and communication with visitors. 

- The loud noise must be dealt with, and an unreasonable measure should be taken. An ancient 

place with mosques has crowds, noise, and a sense of insecurity. Street vendors must be 

discouraged. The roads surrounding Al-Muizz Street must be improved and taken care of in their 

cleanliness on a daily basis. 

- Adding addresses to the buildings and making an electronic map with the addition of 

technological techniques to the place at the beginning of the street 

- Clarifying the signs of historical places and placing signs for the directions of side streets and 

alleys 

- Prevent cars, motorcycles, and tuk-tuks from entering the street during the day and only allow 

cars carrying merchandise to the shops into the street, entering only with specialized cars for the 

visit. 

Conclusion 

Today's visitors' awareness of heritage sites is crucial, which is why drawing  the conclusion in 

this study that using innovative solutions to create sustainable heritage sites will result in high 

standards of visits. When implementing the changes, will also use technology and our senses to 

our advantage by developing applications for heritage sites that will assist any type of visitor and 

allow them to navigate even without it. 

 

 تطبيق الحواس الخمسة كحل مبتكر لتعزيز تجربة الزائر في المواقع التراثية دراسة حالة شارع المعز

 المستخلص

دبعَة ، خبصة فً الأًقبت اىَعبصشة ًالأجٍبه اىَتغٍشة. ٌطبىت اىضًاس  ٌعذ تعضٌض تجبسة اىضًاس فً اىٌَاقع اىتشاثٍة ٍيَة

ثشنو ٍتضاٌذ ثتجشثة تفبعيٍة ثذلاً ٍِ ٍذبضشة ٍِ ٍششذ عٍبدً ٍَو أً ٍجشد صٌبسة ٌٍاقع قٍبعٍة ، ىزىل ٌجت أُ ٌفنشًا فً 

عيٍو اىذبه فً أي ٌٍقع ًاىذصٌه  مٍف ٌعنظ رىل تجشثة ًاقعٍة ىيضائش. إرا مبُ اىيذف ىٌ اىغَبح ىيضًاس ثتجشثة ٍب مبُ

عيى اىتجشثة اىنبٍية ىعٍش تبسٌخيٌ ٍِ خلاه إششاك دٌاعيٌ اىخَظ ، ًٌجت عيٍيٌ الاعتنبء ثيزه اىٌَاقع اىتشاثٍة ًإعذادىب 

ثشنو ٍنبعت. اىغشض ٍِ ىزه اىٌسقة ىٌ تقذٌٌ اىعلاقة ثٍِ اىضًاس ًاىتشاث اىثقبفً غٍش اىَبدي ، ًمزىل ٍعشفة ٍب إرا مبُ 

ٌَنِ أُ ٌَنذيٌ إدغبعًب ثبىَنبُ ٍِ خلاه اىتفبعو ٍع جٍَع دٌاعيٌ. ىزا ، فئُ تذغٍِ اىتفغٍش اىتفبعيً فً ٌٍاقع اىتشاث أٍش 

ثبىغ الأىٍَة. عنذ اىقٍبً ثزىل ثشنو صذٍخ ، ٌَنِ أُ ٌؤدي اىتفبعو ٍع تشاثنب إىى تذغٍِ تجشثة اىضائش. قذ ٌقٌي أٌضًب اىشاثطة 

ٌِ ٌعٍشٌُ ثبىقشة ٍنو. علاًة عيى رىل ، ٌَنِ أُ ٌؤدي تذغٍِ جبرثٍة اىٌَقع إىى فٌائذ اقتصبدٌة ثٍِ اىٌَقع ًأًىئل اىز

 .ىيَنطقة اىَذٍطة

 

 اىٌَاقع اىتشاثٍة ، تجشثة اىضائش ، الإدغبط ثبىَنبُ ، اىذٌاط اىخَظ ، اىٌَاقع اىتفبعيٍة ، تعضٌض اىتجشثة:الكلمات الذالة
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