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Abstract:

This research aimed to test the relationship between brand experience
and tourist’s behavioral intention towards Egypt and the moderating
role of brand involvement in this relationship.

The multiple regression analysis methods were used to investigate the
effect of brand experience on tourist’s behavioral intention towards
Egypt and the role of brand involvement in this relationship. A
quantitative method was chosen in this research using the deductive
approach. To collect the primary data, the researcher designed a
guestionnaire, and data have been collected from tourists via social
networking sites. The SPSS program is used for processing primary
data. The response size is 401.

The results show that brand experience, brand involvement and
tourist’s behavioral intention are significantly related. It indicates that
the effect of brand experience dimensions (Sensory, Affective,
Intellectual, behavioral) as independent variables on tourist’s
behavioral intention as a dependent variable varies according to brand
involvement, as there is a positive effect of brand experience dimensions
(sensory, affective, intellectual, behavioral) as independent variables on
tourist’s behavioral intention as a dependent variable whenever brand
involvement is high, while there is no significant effect is if brand
involvement is low. Therefore, the researcher concluded that there is a
moderator role for brand involvement in the relationship between
brand experience dimensions and tourist’s behavioral intention, as the
presence of brand involvement changes the relationship from a non-
significant effect to a positive significant effect, which leads to an
improvement in the tourist’s behavioral intention. The results also
found significant differences in tourists' perceptions of brand
experience, brand involvement, and behavioral intention according to
demographic characteristics (gender, marital status, age, income).

Keywords: Brand experience, Brand involvement, Intellectual
experience, Brand Pleasure, Brand Symbolism.
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Cilbla) aa Adladls Bl (s lanly pilaa (goina il agag coghil LS. g Sl adgal
AU g el LY ABLAYL gy duasilly Agash BL) cingy cusl dBisa olad padiual)
Agaslls daagilly BL3Y daig g ASIY) @B gall olad addieaal) slad) (s ulanly pilaa (Soina

L anll g g dgash aa ARl (aediiall 5pad g Ligina CBNIAS S9ag gl Las
cAdpdal) dadlay BLINY) ( ABal) ddjpa cdagind ) (Yu & Kim, 2020) dubs Sy
o ) gl cdeagiy - ehiad] ASgbad) ity dipsall Aadlay Liaylly cAiial) dadlay §dlly
4isly cdigaal) Aadlay Liaylly Adsaall Ladlay Byl Golag) Ual) dasiyy Aduaal) Al Bl ¥
O Gsina lag) BLS) 3529 ) liagi LS . shiadl Agladl Ltk Bala Galiy) Jasin ¥
il BLE) aag LS ehiudl daSoluad) duilly dptall dadlay Liaylly dlyaall dadlay Byid)
GBS dgag Lol ailiil) gl © ehdull AaSobad) duilly digaal) ddlay Lyl G (Soina
Ao - Glusty Josm e Gm shiall LColud) L) Ao disal) dodlay Liafl) i B
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Bpdd) (el Ao A dgagl) (Gate Basluay cdali (a dabud) Adlally Bpdd) A
Al Sga il cughily . oa) Lali e lgd 4Bl Ay Agasl) e (AU riladl Aadlall
(Vardarsuyu, dujs cdagiuly gl Ail) daig AU miludl ddlalls 3pad) Ao (ggina
AL Jandd) jaal A e Aadlally Buddly Aedlalls BLIY) (o A8l ddja 2022)
Ladlall L) G Goina o) L) agag it cyglily Aadlal) b AEll) o L)
Y o A elany) il g Al B Aulady) ABlall oda Sayiy (Aadlalls Bpdll
Ll Ao Ladlally Ball (goina il aag (dld o e Adlall B AR Jara 499 dag
() B CpSigial) 4ud)) daSludd)
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(Araslly LSsludly suall) Ladlalls 8pdl) Sl G JalS J< A8l Jaugiy Laa)l
e Ui hugh Lo of coagl WS byl 4dpaall cleadll oo d3ghial) dalsil
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Aadlal) siag cdoe Laial) dojlail) dadladly Aadlad) jualy cAasdl) Gilal e JS (gina Sl
Sll) ) dadal) 038 Juagii aly Adlall s¥slly dadlally sDlaal) £ Ao dadlally Bl
Aadlall dae Laia¥) Lijally dplail) dadlal) juad (o ABall Jura piaS giiall slgia) g9
pddionall dadladly Bddly dojlacl) Aadlad) scdag Ayl

e dailly Clainally clalall zigal Guki (Hwang et al., 2020) 4wl cdagialg
slginY Jaawgl) Jgall J¥A (e Alll dBaal)l Jbb Oga cithll alahll Juag clesd
AN alan) o A8l (8 Vana g9 qandy iiall lgin) of ) @il Ll . ial
Al Bage Cleha) MASL APINL jeaddly aladiu) duy Aol Buge cilela) A3l
Ssina o)yl ddj2a ) (Dobson & Poels, 2020) Al cdaag . aijall a8al saniadg
293 A e laal) cayl) clidle) olad AuSolud) 4uilly clalad¥) o Ludey) Al
o Aley) Al grinal @oina il 329 ) clagiy Al elgiay Jual
slgiay Jira jgd 33y Cadagl LS (glial) all clidle) olad LSglul) Auilly cilalady)
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dlacdl) Dlgind gyl hbial) dolall duBil aalial) Uy Gubi et al., 2021)
Al oglly Lkl claiiall slgiay Jaswsll joal) Abjaag cdgad) A dalsioial) daiial
Cuyghily A el Lolud) Blasdly duclaia¥) cilelly clalamyl Jie adEl faliials
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G Sl ila o Lgns e 1ilae) AGA rlad (ubd (Says L Aglal) Aalall oY)
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Jalgad) ilisind ) (Inthong et al., 2022) duls cdaag . ddlall ¥y Ao S5 giiall
Cughily AL B iyl e alalal) b olad ASslad) dllgiual) Ligi e 5
LSolud) Al Ao € OSG il i) e Juaslll s claladyl of gl
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F4 F3 P2 | F | o
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0.567 6
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0.611 8
0.610 9
0.589 10
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0.584 13
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0.555 18
0.621 19
0.595 20
0.615 21
0.621 22

cdawal) 5pal) (F1 s s 0.01 (Goime dis ijm COlalzal) pan *
ASold) 8pat) (F4 (duadl) 5pal) (F3 cdushalal) §pal) (F2
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0.885 8
0.890 9
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0.912 3

0.922 4
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