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ABSTRACT:

The current research was aimed to support the identity of fashion
brands through electronic page. The descriptive approach was used in
analyzing previous studies to find out what electronic blogs are, the
relationship between them & fashion brands, the extent to which the
brand benefits from owning an electronic blog and what are the criteria
for its design reflecting the brand's identity. Then the researcher relied on
the experimental approach in achieving the objectives of the research by
selecting an Egyptian brand in the field of ready-made clothes and
applying the criteria for designing the blog and colluded the importance
of the brand’s electronic blog coming out of its role in highlighting the
brand’s identity. As well as, presenting the brand’s story, and constantly
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sharing its news with consumers. The researcher recommended to take
advantage of the applied experience in this research in the Egyptian
brands, especially those emerging ones, for ensuring identity of the
brand and deliver it to the targeted consumers to contribute in brand
awareness and building consumer confidence towards it.

Key Words: Blog, Brand, Brand identity.



