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Abstract:

This study aimed to determine what is the role of brand equity as a
mediator between digital marketing and purchase intention. The study
employed a descriptive and analytic methodology, which was applied
to a systematic random sample of (384) women from cosmetic brand
companies in the Arab Republic of Egypt. The survey list was used to
collect data for the study, and a total of 361 lists with a response rate of
94.01 percent were analysed statistically. Statistical analyses were
conducted using the SPSS and Amos statistical programmes,
respectively. The most significant findings are: the existence of a direct
relationship between digital marketing and purchase intention, the
presence of a positive effect of applying digital marketing on purchase
intention, the presence of a positive effect of brand equity on purchase
intention, and the presence of a positive effect of digital marketing on

purchase intention in light of improving the value of brand equity.

Key Words: Digital Marketing, Brand Equity, Purchase intention.
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