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Abstract 

E-marketing Adoption in Egyptian travel Agencies: A Study of Environmental 

Drivers, Benefits, and Challenges 

Mahmoud Moawad Tammam Salem 

Faculty of Tourism & Hotels, Beni-Suef University 

Internet has significantly affected presentation and distribution of services globally. 

Marketing services has become complicated and satisfying customers has become 

difficult due to technological advantages in services provision and comparisons. 

Therefore, service enterprises have focused their attention on customers, in addition 

to developing their marketing plans and tools to efficiently presenting their services, 

interacting with their customers, penetrating to global markets to offer their 

programs. The current study aims to explore the factors affecting e-marketing 

adoption (i.e. environmental drivers, perceived benefits, and challenges facing 

adoption). The findings revealed positive impact of environmental drivers and 

perceived benefits on e-marketing adoption; meanwhile, it revealed a negative effect 

of challenges to adoption on e-marketing adoption. The study presented a number of 

recommendations for effective adoption of e-marketing practices in travel agencies. 

Keywords: E-marketing, Travel Agencies, Egypt, Environmental Drivers, Perceived 

benefits, challenges, barriers 

  


