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Abstract: 

This research aims to measure the effect of   Readiness to 

Absorptive capacity on the relationship between the marketing 

Ambidexterity, and  the Competitive performance in the to mobile 

phone companies in Dakahlia Governorate,  

Data was obtained through a web survey addressed to 

employees of mobile companies in the to mobile phone 

companies in Dakahlia Governorate, Data are collected from 353  

.  

To test these hypotheses a set of statistical methods and 

techniques were used, such as: Descriptive statistics, multiple 

linear regression, Mann-Whitney "U" test, and Kruskal-Wallis 

test. Data was analyzed depending on SPSS statistical software 

 

The results indicate that there is a significant correlation 

between all the variables marketing Ambidexterity   and 

Absorptive capacity and Competitive performance. the results 

also Absorptive capacity alter the on the relationship  the  

marketing Ambidexterity and Competitive performance to mobile 

phone companies in Dakahlia Governorate. 

Keywords: marketing Ambidexterity, Absorptive capacity, 

Competitive performance. 
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