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translation of Naguib Mahfouz’s novel Palace of Desire. The
study used Venuti’s theory as a guiding tool of analysis to
identify the problems of translating culturally bound
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collected from the sourceand target texts.The research
findings indicated that by applying the foreignization
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culture by conveying the cultural aspects of Mahfouz’s
novel. Another finding pointed to the procedures translators
used to apply foreignization, including transliteration, literal
translation, and borrowing. Therefore, the study concluded
that foreignizing strategy has a positive impact on achieving
cultural equivalence. The results of the study indicate the
importance of employing Venuti’s strategies to examine
different literary genres in order to convey cultural diversity
to the target readers. The study also recommends enhancing
the role of the translator as a cultural transmitter.
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Introduction

Translation theories have flourished in the 20"century to a great extent that exceeded
reviewing them as a part linguistics. New theories emeged to link translation to culture,
sociology, anthropology, and psychology. While, most of these theories continue to provide
aframework of principles, rules, and disciplines for translating various types of works,
including cultural-based texts, translation theorists stressed the importance of professional
knowledge in translation (Gentzler,2001).Modern linguistics provides atheoretical explanation
of the nature of both language and the translation theory, but the interaction that the
contemporary theories created between translation, cognitive linguistics, and interdisciplinary
fields, has put new pressures on translators to exert more efforts to meet the requirements of the
Target Language (TT) readers.According to research (Liang, 2013; Liao, 2018; Qiao, 2014;
Wang, 2014)translating literary texts requires increasing knowledge on the conceptual
metaphor theory, conceptual metonymy theory, iconicity theory, and figure-ground
theory.Therefore, most translators try to achieve their role positively for the sake of the TT
readers, and their main goal is to illuminate an unfamiliar culture to better understand the
foreign culture.In this respect, contemporary theorists, including Bassnett (2013), Lefevere
(2016), Reiss (1981), Reiss and Vermeer (2014), Vermeer (1989), Venuti (1995),and Toury
(1995)view the translator as a culture transmitter. However, avoiding the of the original
culturally based texts’ foreignness is problematic for many translators. As Elmenfi (2014) states
the problem of foreignness and strangenessshould be replaced by a spontaneous, domesticated
(using Venuti’s term), and familiar text in the TT to help the target reader understand
translation. Therefore, the purpose of the current research is to explore Venuti’s theory of
foreignization and domestication for achieving culturalequivalence while examining Hutchins
et al. (2001) English translation of Naguib Mahfouz’s (1957,2006) novel Palace of Desire.
Research problem

The current qualitative content analysis research focuses on exploring the effectiveness of
Venuti’s (1995) theory in translating literary texts, specifically novels, to minimize the
strangeness of the foreign text for the target language readers. The researcherexaminesthe
translation of Naguib Mahfouz’s novel Palace of Desiretranslated by William Maynard

Hutchins, Olive E. Kenny, and Lorne M. Kenny.The researcher focuses on applying Venuti’s
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two basic strategies, namely,domestication and foreignization to translating cultural concepts.
The main problem the research tackles is the difficulties that translators face for achieving
equivalents for cultural-bound terms and concepts when translating from Arabic into English.
Evidence from previous research (Alhammad, 2011; Elmenfi, 2014; Muhaidat&Neimneh,
2014; Salma-Carr, 2005)shows that most translators face problems when translating literary
texts, such as novels, short stories, and poems. Such texts carry cultural references that may not
have equivalents in the target language, which can be overcome by applying domestication and
foreignization strategies. The collection of the data depended on non-random samples from the
novel and its translation to compare the ST to the TT. The samples were classified into
categories, including material culture, social culture, and religious terms.
Research questions
1. How did the translators apply Venuti’s concept of foreignizationto translating Naguib
Mahfouz’s novel Palace of Desire?
2. What are the textual elements that are subject to foreignizing?
3. What is the impact of the foreignizing strategy on achieving cultural equivalence?
Hypothesis of the study
1. There is an impact of foreignization on preserving cultural terms that are not familiar to the
target reader.
2. Translators of contemporary novels from Arabic into English prefer foreignization over
domestication.
Statement of purpose
The purpose of this qualitative content analysis research study is to explore the
effectiveness of applying Venuti’s (1995) strategies of foreignization and domestication for
achieving cultural equivalence when translating literary texts, specifically the translation of
Naguib Mahfouz’s novel Palace of Desire,which wastranslated by Hutchins et al. (2001). This
novel is dense with religious and cultural expressions associated with Arabic and Islamic
culture which can be challenging to translate into English. Therefore, translating literary texts is
a difficult task requiring the translator to have linguistic skills and socio-cultural knowledge of
the source language. Research (Alhammad, 2011; Elmenfi, 2014; Muhaidat&Neimneh, 2014;

Salma-Carr, 2005) indicate that using the strategies of domestication and foreignization in
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translating culturalreferences in literary texts may contribute to minimizing the strangeness of
the foreign text for the TT readers.
Significance of the Study

This content analysis study is among a few attempts that apply Venuti’s (1995) theory of
foreignization and domestication to examine Hutchins et al. (2011) English translation of
Mahfouz’s Palace of Desire (1957, 2006). The study focused on examining an aspect of the
genre of the novel, namely, cultural terms. While a few studies have been dedicated to the
problems of rendering cultural- bound expressions in Palace of Desire, the study, specifically,
focuses on Venuti’s strategy foreignization, known as the strategy of resistance, highlighting
the translator’s role as a communicator of diverse cultures. It is also expected that the study can
fill a gap in translation studies on Mahfouz’s works.
Theoretical Background &Review of Literature
1- Venuti’s Invisibility

In his book, The Translator’s Invisibility (1995), Venuti introduces the term ‘invisibility’
to portray the translator’s situation and activity in current Anglo-American culture. Venuti also
explains that invisibility refers to“mutually determining phenomena’, with two elements,
namely: (a) the effect of how the translator handles English; (b) the practice of reading and
evaluating translation (p.1).Venuti (1995)views invisibility as typically being produced by the
way translators themselves tend to translate fluently into English, to produce readable TT, thus
creating an ‘illusion of transparency.' In other words, a translated text of any genre is
considered acceptable when it is read fluently and is transparent, thus reflecting the foreign
writer’s personality and intention. In this respect, Venuti emphasized that “The more fluent the
translation, the more invisible the translator and presumably, the more visible the writer or
meaning of the foreign text”(pp.1-2).

Furthermore, Venuti(1995) discusses two basic translation strategies: domestication and
foreignization, which provide the translator with both linguistic and cultural guidance. These
two strategies deal with the choice by which a text can be translated along with the strategy that
can be used to translate it (Munday, 2001, p.146). According to Routledge Encyclopedia of
Translation Studies (Baker 1998, p.242), these two strategies can be traced back to the German

theologian and philosopher Schleiermacher.Schleiermacher claimed that there are two main
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strategies for translatoion: either the translator leaves the author in peace and moves the reader
towards him, or that he leaves the reader in peace and moves the author towards him(Venuti,
1995, p.20). The process of translation, according to Venuti, communicates cultures because
translation is not a mere transference of two languages, but also a communication between their
diverse cultures.Venuti believed that translators can make crucial interventions in the source
text in to maintain transparency and fluency. Venuti emphasized that translators should adhere
to the target text’s syntax and meaning while making the translator more visible.

In this respect, Nida (2003) highlights that “for truly successful translation, biculturalism
IS even more important than bilingualism since words only have meanings regarding the
cultures in which they function”(p.82).In other words, cultural gaps between source and target
textsalways have a controversial issue among translators. For example, Nord (2001) indicates
that the process of translation is a process of comparing cultures. Hu and Xu (2009), and Wen
(2010) indicated that the ‘translators’ invisibility or visibility affects their subjectivity and their
choices of translation style. This means that when a translator is visible, the choices of the
translation style show not only the translators’ strategies, but also their identities, and
cultures.Hence, Venuti’s two strategies that can provide translation visibility, which include
resistance, and foreignization, can be applied to different types of texts. The translators can use
the resistance strategy,when fluency is avoided, and the target-language culture is challenged.
Venuti also suggested different methods that translators can use in resistance strategy,
including colloquial and archaic terms, puns, broken construction, and syntactic subversions.
Therefore, the resistance strategy aims to free the translatorand the reader of the translation
from the cultural constraints that govern their reading and writing and threaten the
domestication of the foreign text.

While there are many theorists propose many useful strategiesto solve the problems of
translating texts, Venuti’s (1995) concepts of domestication and foreignization are amongst the
important ones, especially, when dealing with the translations of Mahfouz’s novels. Evidence
from previous research (Al-Ghitani, 2000; Boase-Beier, 2011; Chanda, 2012; Schmidt, 2013;
Yanbo, 2011) showthat in the translation of Mahfouz’s novels, translators employ both

domestication and foreignization in delivering the literary content to the target audience.
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However, foreignization, which is the subject of the current research, is implemented through
retaining cultural terms that are not familiar to the target audience.
2- Domestication vs. Foreignization

Venuti introduces domestication and foreignization as two basic concepts into the modern
inhis influential book “The Translator’s Invisibility” (1995). These two concepts provide
observation into the process of cultural transmission. Venuti (1995) elaborates that
domestication dominates Anglo-American translation culture. According to Venuti (1995),
domestication helps the translator to be selective about the text to translate, allowing him to
choose texts that likely lend themselves to such a strategy, following domestic literary
standards. In this respect, Yang (2010) indictes that domestication designates the type of
translation with a transparent, fluent style, that is used to reduce the foreignness of the target
text for target language readers. Furthermore, Hatim (2001) states that domestication in
translation has been extensively criticized for the exclusionary impact it can leave on source
culture values. Hatim elaborates that “It is through such a translation that literary canons in the
target language are usually maintained, and more prestigious forms or narrative structures have
ensured a place at the expense of weaker discourses” (p.46). Hatim adds, “Sequentially,
translation strategies which are more resistant to cultural hegemony are eliminated, closing off
any thinking about cultural, literary or ideological alternatives (p. 46). Venuti (1995) defines
foreignization as “an ethnodeviant pressure on the cultural difference of the foreign text,
sending the reader abroad” (p.20). Venuti clarified that the foreignizing strategy can restrain the
violently domesticating English language cultural values. In this regard, Munday (2001) notes
that the foreignizing strategy is not fluent, making the translator’s presence visible by bringing
out the foreignness of the source text and protecting it from the dominance of the target culture
(p.147). Thus, foreignization is a non-standard style of translation designed to make the
translator’s presence visible by stressing on the foreign identity of the ST. Nevertheless, Venuti
prefers foreignizing translation over domesticating it. Although Venuti is still aware of its
inconsistencies, he defends it, asserting that domestication and foreignization are equally
important in their interpretation of the foreign text.Venuti emphasizes that fluent
domesticationis required to achieve cultural equivalence, and that “the illusion of transparency

produced in fluent translation enacts a thoroughgoing domestication that masks the manifold
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conditions of the translated text” (p.43). Thus, domestication impacts both foreign and domestic
cultural values as translators can not only transmit culture, but they can also change domestic
values. According to Venuti (1995), translators should avoid awkward phrasing, unidiomatic
constructions, or any confused meanings because the translator’s goal is to achieve fluency for
the target readers.

Schmidt (2013) stresses that the use of domestication and foreignization in the translation
of novels reflect the social and cultural elements. Schmidt highlights that if contemporary
translations show a growing tendency towards domestication, this assures that the society of the
target language is gradually closing in, trying to isolate itself from foreign influences.
Furthermore, Elmenfi (2014) argues that some translators favor using the strategy of
foreignization when translating philosophical texts because they call for a mechanical
transference of structure, therefore rendering the TT can be ambiguous. Other translators use
the technique of foreignization to enrich Arabic literature and culture. Elmenfi elaborates that
foreignization in translating philosophical texts into Arabic increases the complexity of the text
and demands a high level of intelligence from the reader.

Yanbo (2011) indicates that translators sometimes use the strategy of domestication in
translating metaphor categories, and that using source-oriented strategies may not help to
eliminate the strangeness of the SL cultural words semantically or linguistically. Moreover,
Alhammad (2011) argues that it is sometimes difficult for the translator to use one strategy in
translating cultural concepts. Translators of novels may have to combine domestication and
foreignization to transfer cultural elements adequately.Likewise,Carr (2005) notes that
translators appear to be different when dealing with culture-specific items while a similarity can
be noticed in how linguistics forms are translated. In other words,translating cultural-bound
texts, or cultural terms requires special linguistic skills, in addition to cultural knowledge.

3- Cultural Equivalence

Cultural understanding and providing cultural equivalents during the translation process
are extremely difficult, particularly when translating literary texts, which require the translator
to make an effort to preserve the cultural effect of the source text (ST) in the target text (TT)
(Larson 1984; Farghal 1995; Baker 199; Buchowski 1996; Anderson 2003). Hence, the

translator’s job cannot be confined solely to the text itself but rather to the text in its cultural
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context. However, interest in the cultural aspects of translation stems from the recognition that
texts do not exist in isolation from the borders of their historical, religious, and social context.
In this respect, Mazid (2016) indicates that “ translation can be thought of carrying something
from one place to another. This entails that ‘meaning’ can be picked up from one text, one
language, one context/culture to another” (p.4). Simon (1996)stresses the importance of culture
in translation that led to exceptional flourish in the cultural approaches to translation.

Cultural equivalent stems from Nida’s theory “equivalent effect” in translation studies.
“Equivalent effect” is defined as “a similar effect on the target text receiver as the source text is
deemed to have on source text receivers” (Hatim and Mason, 1990, p.240,). “Similar” is
emphasized because, as Nida (1964) asserts, “there are no such things as identical equivalents”
between different languages (p.159). According to Nida (1964), to achieve “equivalent effect”
the translator should employ cultural substitution. This strategy is called “cultural equivalent”
(Newmark, 1988, pp. 82-83). It involves “replacing a culture-specific item or expression with a
target language item which does not have the same propositional meaning” (Baker, 1992, p.
30).Baker (1992) points out that the advantage of “cultural equivalence” is that “it gives the
reader a concept with which s/he can identify, something familiar and appealing,”
(p.31).Accordingly,Bassnett’s (2007) believes that translation involves far more than
replacement of lexical and grammatical items between languages and, as reflected in the
translation of idioms and metaphors, the process may neglect the basic linguistic elements of
the SL text so as to achieve PopoviC’s goal of ‘expressive identity’ between the S and TL
texts. However,when the translator avoids close linguistic equivalence, the problems of
determining the exact nature of the level of equivalence requiredobviously appear (p.
32).Venuti (2000)indicates that equivalence was understood as ‘accuracy’, ‘adequacy’,
‘correctness’, ‘correspondence’, ‘fidelity’, or ‘identity’; it is a variable notion of how the
translation is connected to the foreign text (p. 5). Generally,equivalence is perceived as a
relationship between two texts in two languages, rather than between the languages themselves.

Nida (1964) confirms the notion that cultural differences may present the translator with
greater challenges than linguistic differences. These challenges can arise from the ideological,
political, and religious aspects of a given culture.In this regard, Sofer (2002) suggests that

translators should take into account cultural differences when rendering a text from one
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language to another, as there are obvious cultural differences between Western languages like
English and Semitic languages like Arabic. Likewise,Larson (1998) states that “one of the most
difficult problems facing a translator is how to find lexical equivalents for objects and events
which are not known in the target culture” (p. 163).Furthermore, according to Shunnaq (1998),
translators may encounter lexical items in the source language (SL) that have no equivalents in
the target language (TL) because the phenomenon or concept they refer to does not exist in the
target language. Accordingly, the process of translation becomes impossible because the TL has
no adequate equivalent for what is indicated by a concept in the SL.From another perspective,
Baker (1992) arguesthat it is not the culturally -specific item of an expression that determines
whether it is comprehensible or difficult to translate, but rather the meaning it conveys and its
association with a culture- specific context.
Methodology

The current study applied a qualitative descriptive, analyticalmethodology toexamine
Venuti’s (1995) strategies that the translators used in translating Mahfouz’s novel Palace of
Desire. Non-random sampleswere selected from Mahfouz’s novel Palace of Desire (3.5l »zd)
and their English translation by Hutchins, et al. (2001), and they were comparatively described
and analyzed. The analysis process is based on employing Venuti’s concept of foreignization to
explore strategy’s effectiveness in naturally preserving the ST’s cultural value into the TT when
translating literary works into English.
Data collection

The data collection section is divided into three parts. It is set to highlight the collected
data and give information about the genre and number of the investigated texts. The first
section is about the procedure and instruments used to collect the non-random samples. The
second part provides information about the data source. The third part focuses on the reason for
selecting this particular data and justification for the selection of texts.
Procedure

The data collection instruments in this study depended on a selection of writing samples
as representatives of Mahfouz’s novelPalace of Desire. The novel is considered a subject for
foreign values to the English readers as Arabs have their own language, culture, and beliefs

which are completely unfamiliar to most of the Arab world. Mahfouz narrates the story
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realistically and represents all the cultural aspects in detail. The researcher conducts a
comparative analysis between ST and the TTtoanalyze the extent to which the foreignizing
strategy is used in the translation.Specifically, this analysis was basedon Venuti’s (1995)
foreignization strategy.The researcher examines the implication of the strategy through the use
of three pivotal procedures: borrowing, naturalization and literal translation.The samples are
categorized according to Newmark’s (1988) cultural categories, which include names and titles,
material cultural elements, religious elements, socio-cultural elements, and figurative language.
The original novel,from which the samples were selected,reaches 542 pages, while the English
translation of the book came in 422 pages. The researcher investigates sentences from each
chapter taking into consideration the above-mentioned categorization.

Data Source: Naguib Mahfouz’s Arabic Novels

Mahfouz was born on December 11,1922, to a Muslim lowermiddle-class family in
Cairo. He takes credit for his major role in developing the novel in Arabic as a new genre in
quite a short period. He devoted himself to the art of fiction since the 1930s. He tracked
Western fictional techniques and styles to create Arabic narrative art.

Mahfouz published eight novels by the year 1951. Still the publication of The Trilogy in
its three volumes (Bayan al-Qasryn, Qase al-Shawq, al-Sukkariyya) in 1956 and 1957 was
consideredbto be the striking point in modern Arabic literature. Through this successful
publication, Naguib Mahfouz was named the finest novelist in Egypt and the Arab world.His
works are significant for the variety of their subjects and issues he handles, and his works are
specifically Egyptian in close context and have an intercultural appeal and relevance.

Palace of Desireis the second volume of the Cairo Trilogy by Naguib Mahfouz. The
novels of the Cairo Trilogy highlight three generations of the family of tyrannical patriarch al-
Sayyid Ahmad Abd al-Jawad, who rules his family with a strict hand while living a secret life
of self-indulgence. In Palace of Desire, his ungovernable children struggle to move beyond his
domination, as the world around them opens to the currents of modernity and political and
domestic turmoil brought by the 1920s.

Justification for the selection of sample texts and Venuti’s Foreignization
The non-random research samples of the present study were selected from Mahfouz’s

novel Palace of Desirebased on Newmark’s (1988) cultural categories. The studyis represented
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in a few selected passages and their English translations to explore Venuti’s (1995)
foreignization strategy in translating the novel. The genre of the texts is literary;however, the
main focus of the study is on examining the cultural representations in the ST and the TT. The
researcher aims to explore the effectiveness of using the foreignization strategy to overcome the
problems that the translators face in translating not only lexical vocabulary and complex
linguistics forms,but also cultural concepts.
Data Analysis
1.Names and Titles

Some of the Arabic names and titles are related to the Arab culture or Islam. Translating
Arabic names and titles can be considered easy, but in reality, they sometimes become one of
the daunting problems confronting a translator. Many procedures are used to translate names
such as transference, literal translation, notes and cultural equivalent. In Mahfouz’s novelPlace
of Desire, the translators used the procedure that best suits the cultural significance of the
names they translate since the meaning, conveyed in the translation can be significant due to its
effect on understanding the text. The following are some examples:

(13) Jsn2 5 e s s OIS Lain AT i 48 3Y) CulSST:

TT: Ezbekiya had been another kind of place when he had prowled and patrolled it himself.
The translator transferred the name of the district 4:5¥) by using transliteration. Hence, the
word is foreignized and rendered faithfully without any attempt to familiarize the word to the
target reader.

Another important issue in this category is titles. Some of the titles in Arabic culture are
misleading due to their various uses and meanings. The Arabic word, 7z (Shaykh) is one of
the problematic titles because Shaikh is a reference with many referents. The word &% has three
meanings which are elder, a man occupying a religious position in Islam, or a man who became
a head to his people.

Y Y damal el Jael Al ol ) DU leas ddile s daad 0V oY Guaaly aaallae st sl o sl elaST:
(EAN
(9) 1oalaill a2 ) 2aallS i gie ol gala camn dil e e 2Y laub 4l ) S sty o
TT: Today Shaykh Mutawalli Abd Al-Samad brought me amulets for the children of

Khadija and Aisha. His wish for me was: ‘God willing, I’'ll make you amulets for your
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grandchildren’s children.” Shaking his head, he smiled and continued, “Nothing’simpossible
for God. Shaykh Mutawalli himself is like iron even though he’s in his eighties.”(4)

The word &is transliterated into Shaykh, so the translation maintains the foreign element.
Therefore, there is no explanation needed for the target readers due to the fact that this word
with this meaning, in particular, is clear that he is an elder and religious man who makes
amulets for people to protect them fromdanger of harm.

2. Material Cultural Elements

The elements of material culturereferred to in the novel are abundant, but the analysis was
restricted to some kinds of food, clothes, and habitation. Every culture has its distinctive
materials that contribute to its unigueness. Arabs are known not only for their peculiar habits,
but also for their unique lifestyle.The following examples present the kinds of clothes that
constitute the traditional outfit of the Egyptian man, in particular, and Arabs in general,using
different shapes and colors according to different regions. Such clothes are neither available in
the target culture nor exist with some differences or modifications, which accordingly become a
hitch that complicates the translation work.

ST: 4l e diwall e Al ~ jha g cdidigysh wld 5 obiae (o (aldd o5 ¢ Lgle @lilgid Sl ) ¢ 8 8 jaal)
Alladd (e aall lalin yuadl s Bl ) (5)

TT: Once inside his room he rushed to the sofa and collapsed. Letting go of his stick and taking
off hisfez, he threw this head back and stretched out his legs. Inside the cloak fell open, and the
caftan underneath. (1)

The translators here usedliteral translation for translating words in bold. Such a procedure is
justifiable because the use of literal translation conveys the meaning target language readers
need.

Another aspect of material culture is food, a cultural element that is no less important
than other cultural elements as one can identify others’ identity by the food they eat. Arabs have
many different types of food that are not found in other cultures. Accordingly, the translation of
Arabic food may become a problem confronting the translator. The translators of this novel
used different procedures to translate different kinds of Arabic food as in the following
example:

ST: Colall g AaY (Sl (e dusiill olilaa |58l 502y | sl aall 3 s ) JUilaY) 22 5(34-35)
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TT: Children were invited to their grandfather’s room to kiss his hand and receive precious gifts
of chocolate and Turkish delight.(26)

The dessertol) is originally Turkish, but the Arabic word refers to how it is used in
Egyptian dialect in particular. The translators used an English equivalent, namely, Turkish
delight’, to translate the name of this dessert. To render the Egyptian word for the dessert, the
translator could have transliteratedit as almilabin and kept the English equivalent between
parentheses.

Another aspect of material culture is residence. Vast deserts occupy large areas of most
Arabs’ countries. For example:
ST: ieleall 5 jaall 1) llid 3 5gdl) & Jalil) & em Dl (7)
TT: The voice of the waiter at the coffeehouse echoed through their silent room. (3)
The word 3s¢8in Egyptian culture, especially in the period during which the events of the novel
cover, is a place where men gathered to listen to the radio to know the latest news, drink coffee
and tea, and smoke narghile (hookah). Translating such word as a coffeehouse may give the
nearest meaning but it does not convey all the SL connotations and local atmosphere.
3. Religious Elements

Religion is an integrated part of any culture,often reflected in its people’s speech and
behavior. Many Islamic utterances that are commonly used among Muslims consist of the
word <! (Allah). The debate over translating the word 4/ (Allah) into English has a long history
of research. Ghazala (2014) points out that scholars are divided into groups regarding this issue.
One group supports the transliteration of this word as Allah. Another group supports the use of
the English equivalent God. The first group claims that the word Allah maintains the
uniqueness of the word’s meaning, the grammatical form, and the pronunciation of the Arabic
origin word’4! *Furthermore, this group claims that the word ‘God’ is different from the word
Allah as the term God belongs more to the Christian culture than to the Islamic or Arabic
(p.35).

The second group claims that “Allah is the God of Muslims only! But our God is the God
of all humankind” (Ghazala, 2014, p. 35). Ghazala ends this debate by assuming that the
translator has to use the equivalent term in the target language if available. Ghazala’s argument

Is that both the words Allah and God have the same referent and that they are not related to the

- 266 -



Cultural Equivalence intheEnglish Translation of Naguib Mahfouz’s Palace of

Desire Hajer Alaskar

differences between Islam and Christianity (Ghazala, p.36). Thus, it is clear that the translators’
choice corresponds with Ghazala’s in the following example:

ST: il g o Ll s ol glan Jin Ul cumll Ay atl i US 6l iy Ul ol (sie 2aal) ;in
(32) ..." a0 Chan 0 ) aaly 1" e Vsl sBs ¢ yull )5 S Y 5 jlaally oLl 5 utal) elaal

TT: Umm Hanafi: I’'m the one who’s right, me and the lady of the house. We’ve seen them with
our own eyes. We waited until they entered it. Then we threw a wooden cover over the opening
of the well and weighted it down with stones. Don’t talk about the well. Repeat with me: “In
the name of God the Compassionate, the Merciful.” (25)

Translators domesticate the religious word4! by the use of the English equivalent God.
Like the word God, the word Allah is known worldwide and is included in the English lexicons.
For example, the name ‘Allah’ is mentioned as an entry in the Oxford Dictionary and the
Merriam Webster’s Collegiate Dictionary. Both the words God and Allah convey similar
meanings, but the cultural flavor is lost or distorted when Allah is translated as God. The full
cultural and religious connotations of the word are inherent in the term, Allah. Thus, it is better
to select a translation that is faithful to both the source text’s meaning and culture.

4. Socio-Cultural Elements: Habits and Beliefs

Arabs have numerous habits and beliefs that make their culture not only distinctive, but
also exotic to others. One of those habits is hospitality and generosity. Generosity to guests is
essential for a good reputation in Arab families. It is a serious insult to characterize someone as
stingy or inhospitable. Such generosity and hospitality are manifested in their reception,
greetings and the food and drink they provide to their guests. A case in point is demonstrated in
the following example:
ST: an¥) Leilind oS (e &) elian lu 4l Cide o3 aall g aalll plalisy els Algaie <l sha 8 o s il
(154) Cosh 5y Slgs Sl 1585 A 5 ¢ paliadl)
TT: Then she extended a soft white hand, which emerged from the sleeve of her loose white
dress. She was saying, “Welcome! Welcome! You honor and illumine us.” (119)
While such a warm reception is commonly used among Arabs, it is considered an alien and
exaggeration to the Western culture that a host says to a guest welcome toyour house.
Translating this sentence literally is praiseworthy on the part of the translators who give non-

Western culture its due by conveying its full range to the target culture.
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5. Figurative Language

Figurative language is defined by Ghazala (2008) as “indirect, non-literal language. In
general, it is used to say something in an indirect way to mean something else” (p.145). Each
culture has its distinctive idioms, proverbs, and metaphors that reflect their lifestyle, beliefs and
habits. Arabs’ frequent use of tropes in different contexts is reflected in their literary works.
Therefore, figurative language, as a pivotal part of any literary work, is considered to be a
difficulty that complicates a translator’s work. Sometimes tropes express embarrassing,
sensitive, painful subjects or taboos by the use of illusions, euphemisms, metaphors or idioms.
Furthermore, sarcasm, compliment, and politeness could be reasons for the use of figurative
language, and this is not an exhaustive list. The following are illustrated examples:
ST: (127) .stad) dlitud e &) (5 ) ¢ B arana (o KA
TT: Ithank you from the bottom of my heart. May God reward the sweetness of your words.
(122)
Literally, Yasin says, ‘I thank you from the depth of my heart. May Allah reward, on my
behalf, your sweet tongue.” The phrase ssll <liluis rendered by borrowing the cultural
equivalent “sweetness of your words”. The word«‘ =’ the equivalent of which is “on my
behalf”, was omitted. The translators considered it not necessary.
Another example can be detected when Yasin asks Ibrahim about the way he manages the
quarrels between his wife and his mother, he says in a manner conveying lack of interest:
ST: (37).cxas (e Ul g Caba (e L3}
TT: I act as though one of my ears was made of clay and the other of dough. (35)
The translators here changed the metaphor into a simile by adding “as though.” The translators
add “I act” before the simile to make it closer in English readers’ minds. The image here is
foreignized. The translators rendered it faithfully due to contextual factors that could be behind

keeping the metaphor in English without changing the image or adding any explanation.
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Conclusion

The aim of this paperfocuses on identifying the concept of foreignization in the translation
of Naguib Mahfouz’s Palace of Desire. The results of the data analysis reveal thatthe
translators used foreignization in translating most cultural concepts in the novel. Although they
sometimes domesticated some cultural terms, but the general orientation of the analysis shows
that the translators gave priority to foreignizing the cultural aspects of the ST. The results of
data analysis also show that by applying the strategy of foreignization, the translators were able
to enrich the English literature and culture byconveying the cultural aspects of Mahfouz’s
novel. The results also show that the textual elements subject to foreignizing include culturally-
based names and titles, food and clothes, habits and beliefs, religious terms, and figurative
terms. Based on these results, the researcher concludes that the English society is quite tolerant
towards receiving foreign cultural elements employing Venuti’s (1995( translation strategies,

reflecting the social and cultural trend in contemporary societies.
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waldiual)
18 ) g Bgine cund Juast 2L eyl s i B AIEKY il
Sawadl jala

el Gy das il (Sgid 4ok Gulai QLIS ) Ao il dullailly ddea o)) Al ) 33 Caags
s (A i (35 jual I sine camd Al 5 )1 A iV g AT 33 sadile dea 5 (sl (o 3l 5 ada i) Cibaasl i
4S5 aninall 4885 Ahad Hall Clallaadll g anliall das 55 COSEL paa g Jilaill g 53 800K 5 5308 4y ydas Al )
Dradll paill (e lgmen o3 ) A0 gdall e il A5 jlae e bl dalas adie) Lol Vla Gaes sl alay)
AEEN 5 V) 2l (e 0 san el S ey paill Al i) Gt IS (e il ) sl il < LA Caagl) il
Cen el Lgaaiind ) Clel ¥ ) oAl Aagis <Ll sela sine 4l 5 (8 LAEN il gall J85 YA (e 4 Sl
Aia o ) A Hall Cuald Gl ¢l 8Y) 5 A all dea il 5 5 mdillSia ) dea i) 8 Coy aall dpadl i) Badal
(i lagl il aladiul dpeal ) A jall il iy A S s e o padl) dal Y Uilay) 1,80
S Al ) a8 WS agiunall o) 3N ) S g gl g8 Jal e ddlisad) 200 o) g1 Aul ol dea i) &
AALEN DEL Aiday aa jiall )
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