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Abstract: 

The current study dealt with the issue of direct marketing 

and its impact on  the tourist's purchase taking decision 

applied on diving centers and marine activities, it aimed to 

identify the impact of direct marketing on tourists decision 
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to buy marine activities and diving. In addition, reaching a 

set of conclusions that would diagnose the problem of the 

study; thus, reaching effective results in the purchasing 

decision in order to achieve the expansion and growth of 

sales of marine activities and diving. This study is a 

descriptive analytical approach,where a questionnaire was 

prepared to collect data related to the variables of the study. 

Therefore the aim was to obtain (400) response forms by 

distributing the questionnaire electronically to a random 

sample of tourists who frequent diving centers and marine 

activities. The total response forms ‎ that were retrieved 

were (384) questionnaires, with a recovery rate of 96%. 

Among the most important results of the study: There is a 

statistically significant relationship between direct 

marketing and tourists' decision to purchase marine 

activities and diving. Direct marketing via telephone ranked 

first in marketing methods in terms of influencing the 

decision to purchase marine and diving activities. Whereas 

direct marketing through the catalog ranked sixth and last in 

terms of influencing the decision- making of purchasing 

marine and diving activities. There are statistically 

significant differences in the stages of tourists making the 

purchasing decision stages of marine activities and diving 

at a significant level (0.05). The study recommended that 

the owners of diving centers and marine activities focus 

light and attention on direct marketing means and provide 

an appropriate budget for it.  This is due to its great role in 

reaching the targeted tourists, whether international or 

local, And also because the cost of these marketing 

methods is considered lower than other marketing methods. 
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