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Abstract  : 

This study aims to shed light on the various pioneering 

experiences in adopting the application of green marketing 

principles, by focusing on Patagonia and Tesla, as these companies 

have integrated green marketing principles into their strategies in a 

distinct and effective way, focusing on their effective use of natural 

resources and educating consumers. About the advantages of 

environmentally friendly products, and developing new technologies 

to preserve the environment. The research also addresses the 

challenges these companies faced and how they were able to 

overcome them and achieve sustainable performance . 

 Keywords: Green marketing, sustainability, corporate 

transformation, Patagonia, Tesla, natural resource utilization . 
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