2023 et (3/2) 232l ¢(7) aall caldladl Rt daala — ol 5 Zalod) 20 Alse

‘_..QJAAAM ééﬁl\‘g @w\ &w\ alosa ) i)
Apudlitl) 3 il acd ] aalS L) 38Y) aB) gl ciliyda ¢ gua
9\ ) dible 3ale Al gl Cpun gl

Agal) il Hall and Lalaad) bl Hall
338 Labves L) 5 A daiall il jall Nl agadll

- oadlall

Alitaal) il o S (e VLAtV s il slaall Lin o) iS5 Jlaae 8 Al @) oda allall 2y
! ey eVlaal) aea (85,55 ciaal ) adlipdaly ol YD @86l ol HUASY) el Ciaal
1A, Al aland) plladll sa ol g Bl o Led adpai (Say g ol 8Y) w815l sy il ) ¥l
Lati o a5 By aladl giiall yshai g oaal jBY) @85l sl g0 5l G Gl s Ciagy
Al ik i) G Al A 2 e HUa) alay) A e gmadl Bl oAbl g il
bl Ll saldin) ae oo guall ol 5 o By oalud) glaill 4l 5 508l saly )5 ol Y]
Ge Adels ST 5 el JSG) dalul) allaall 5 33Ul (33 g oy Cum aal Y a8 )1 llat (g Bl
230 g U8Y Aima B8 4 AWEYI5 Lo by ) el Alla 6 4% a5 s L dial 1 (iulat 2 a5k DA
o sl el o dul ol caadie) S pul JSG H)E MaS) e agraaniy Cplaiaal eDlaall (e S
Bl 5 alud) Lalaall ulabad a5 cpieal) QS (e G all aaiae s a3 A jall Calaay Ggasy o sl
(S 5l (1) L) Aalpuadl S 55 g g el (Balidll b (5 gusill (5 020 5 Aae sSall alid) 5 3eaY1
Gllaiu¥) ae CilS 533 )i (150) Dy Al jall paine (o Aapy 490 sde die LA 5 a8 4o ol
By casaill Guadl) 2 (5aL581 83 jia 20 5 ¢(f) A8 Aalpudl IS 131 52 jia O3 agie 53k 113 Jalaill dAallall
A5l ks o g 55 )Y dle o il @ yedal 385 Al Hall die ol i (e bl pead laiul aadial
O s sam g 3ok Sh Laxdll i iiall 4 a3 e () shanans 4 G ilsall hlaal) Qi manss  oal yiaY)
glhadll & ozl 581 a8l (Saadal dal 55 ) il seall A 3] e Jandl dpaal ) AiLaYl gl ) 8 Sl
) Bl g oalll

Lonblinl) 58l (B8N gitall o abuedd) gitall o sl 0N aB) gl rdoaliial) cilalsl)
3 « > @ &

“dadia

(Jamys ¢ Sy g eapuaiy Al A8y Hhall 8 daga s 5_ye€ il a3 _paY) Gl i) 8 da o) i3 5 ) i) ciaal
Gla s Audliall 3205 () o (53 Laa clgdlal 48 jla s Jae V) ilai pad ) ALaYU (alddY) L Gl
b w2585 8 5T Gl sleall L 5l 935 a5 (Elshabrawy, 2022) dlee ) 4y 8 a0 cilyass
8 sall g lSliaal) aan g o Uil e el sy cJaiall 8 Jlae Y1510 48y jh jd A el s deliva 4
i ) ALYl allall s e glaall (3035 gy yusi ) <l G (Olsen & Connolly, 2000) (3 el
5308 Jlee ¥ Ay A el & 55 Aase JS o iy lIN clilall 5 agall 5 < sl) ads Lo Ll el (g 24
23 L 5h ya s all Lpnsliill 5,080 Camval Cum Aiaall Sl gl € iy ) gaill 138 AS) o dywdliil
.(Arat & Baltacioglu, 2016) .<ba f sl

119



2023 et (3/2) 232l ¢(7) aall caldladl Rt daala — ol 5 Zalod) 20 Alse

338 zaail allall (5 gise o ApalaBy) cileladl) anl 5 ) Wil aal (e 4l 5 08l ol raal 38
Lei8 oty ) 2 lind 3l e Uall aal (e Aalpuad) g Und any s daal) 5 dpallal) dudliall 30 g Ja giia Jaad e
ol a8 LISl (DAL Apaal) il o 911 (f 5 dald G ) Audliall o3 4 5 3 genall aadatu] Al
L3l 5 e Jaad) daladl aalia) e Cony A5 5a€ S0 Aaliad) ilas jlaa) dagda s JS5 s N
ol (o adl SSAL paall s cnildl (e 3 3e adad Basaall Aaalladl <l il 5 <l juaal G g gl caida i
e adiie il S 5al Lela 5 il g de siiall A8l g daland) CUISLY) 5 e giall (po aedl jiae @Dl (1
e B A5 117 O 00 Galle 51 38 5all Jind g o ) s Lpallad) <l el ) V) callall (5 5iusa
gleadl dael Gua (e Lualle 25 3K all b Cacla s o(WEF, 2022) 2021 ple (b il dalud) 4
(2022 1Al Aa) ey e slaall S 50) 2021 ple & il )

A5l il ) 5S35 ol a5V il agalaia s Lpaaldl il o S e o) 531 Slaie ) ) 530 Tk
S a8 Baaa Ay sy GBI Lesld e 5 a sl Aeadiisdl cilin 51 S aal (pa 02a) (pual Y
S Sy aal Y a8 gl il o 5S35 i 8y Al Al (o S ol 8 il 1) 1) Sl (e o) j3Y)
G Apal Y] dalud) i) )l il g dpallad) Uy ) o daila ol dala vl g aludl gkl
al Y] Al gl il () s ey oSl Galisial e pulal JS8 dl g oald) g Ul
Gl Basme e CLilSa) e o855 Ll ¢ ity Jlad ISy (g yrall (s simall skt (e (S Lgiagiday

. (Wei, 2019).3Uaill dxul 5 dpual yidY!

Gaagl) ACia

€815l il anl g o o) el S g le 45508 (00 Ui Al 5 o) Uil 05 pranal )
Aaalin JB5 @Il (g ae I ey el cilatiall s Gaalod) acaliall (3 gud 3 a1y 50 asll oal @Y
il e e 5 ey chan Alana (g yeaall il 5 aladl g U 505 8 a8 adl g Cliadas
A1 il AIadial G 3B ¢ Baidl) s alud) g U 8 ool S8Y) a8 5l il sl (s aans
I alS ) Y1 a8 il ¢ g b (5 pemal) oalind) g U Jiionn ciandlill 5,080 ac 3 g o) SV
Al 5,8 ac

¢aant) ilaal

Sl g aledl g Uadll b ol y8Y) &8 ik e o el —

Apual Y Aalpad) & Jsall Jumdl e e ol —

i 6 s & Ay bl g Uil b Al 50l el Gl sill 5 il jial) (o e sane i —

) Y1 @l gl gl

zu.nbﬁ‘ U.AJJé
Al 5 bl g Uasll ddlill 5,080 aed ) aal J8Y) ol gl) ciliglal i (5351
A3l b Al
ol el OS5 Bl g alud) gUadll 8 ol 531 &8 aladinly dileiall Gilagll @S
Allad sae ) ALYl gl 5@Y) Y sall 8 daa sall a1 5L 31 aal JEY) @81 addiie ads
el Lo ol jall o3a ey el sl 5551 Cpmiladl A ) a8 ol 53Y) @81 ) o jlas

;0 s (Ibrahim et al., 2023) 4uls —

120



2023 et (3/2) 232l ¢(7) aall caldladl Rt daala — ol 5 Zalod) 20 Alse

“An Experiment Investigation of the Impact of Using Virtual Reality Tours (VR) on
Visitors’ Intention to Visit Egyptian Touristic Places”.
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The global virtual reality market size was evaluated at USD 23.92 billion in 2022 and is projected to hit around USD 187.28 billion by
2032, growing at a CAGR of 22.9% over the forecast period 2023 to 2032.

RECEDENGE VIRTUAL REALITY MARKET SIZE, 2022 T0 2032 (USD BILLION)
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Anticipating the Future of the Egyptian Tourism and Hotel Sector in Light of
Virtual Reality Applications as One of the Supporting Competitiveness

Mechanisms
Tamer Abu El-Dahab Ghada El-Shabrawy
Tourism Studies Department Hotels Studies Department

The Higher Institute for Hotels and Tourism Studies (New Demietta)
Abstract

The world is witnessing tremendous developments in the field of information and
communications technology, and among the future technologies that are attracting
attention are virtual reality technologies and its applications that have revolutionized all
fields. One of the most important areas affected by virtual reality technologies and in which
it can be applied on a large scale is the tourism and hotel sector. Therefore, this research
aims to highlight the role of virtual reality applications in developing the tourism and hotel
product and its impact on the development of the Egyptian tourism and hotel sector by
creating a proposed framework for the influential relationship between the use of virtual
reality applications and increasing the competitiveness of the tourism and hotel sector, and
shedding light on the extent to which tourism and hotel activity benefit. One of the
applications of virtual reality, where hotels and tourist attractions are marketed in an
interactive and more effective way by developing a virtual coexistence experience of what
will be experienced if traveling to a country and staying in specific hotels to convince a
larger number of potential customers and encourage them to make a decision faster. The
study relied on the descriptive and analytical approach, and to achieve the objectives of the
study, the study population consists of all stakeholders and planners of tourism and hotel
activity in government tourism agencies, and marketing managers in five-star hotels and
Category a tourism companies in the Greater Cairo Governorate. Accordingly, a simple
random sample of (150) individuals was selected from the study population, and the
number of responses suitable for analysis was 113, including 89 for tourism companies,
category A, and 24 for five-star hotels. A questionnaire was used to collect data from
sample members. The study showed that the majority of opinions believe that virtual reality
applications allow travelers to reduce risks because they will get to experience the product
or service in the most clear way before making a travel decision, in addition to the
importance of working to remove the difficulties facing the application of virtual reality in
the Egyptian tourism and hotel sector.

Keywords: virtual reality, tourism product, hotel product, competitiveness
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