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The Role Of ThelnfluencersContent In Influencing
The Purchase Intention Of Customers

” An Applied Study On Customers Of Fast Food
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Abstract

- In this study, the researcher aimed to identify the role of influencer
content as one of the content marketing tools in influencing the
purchase intention of customers by applying it to customers of fast food
restaurants in Greater Cairo.

- By distributing survey lists to a sample of (400) individuals to identify
the role of influencers’ content.

The study concluded that there is a statistically significant positive effect
of the role of the influencers content in influencing the purchase
intention of customers by applying it to customers of fast food

restaurants in Greater Cairo.

Keywords:content marketing — influencers’ content — customer

purchase intent — fast food restaurants
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