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Abstract:

The research aims to provide a vision that clarifies the
measurement of the impact of customer empowerment on innovation and
customer satisfaction by applying to the Iraqi food industry, in order to
help business companies to adopt and activate the customer
empowerment approach; Which contributes to enhancing the quality of
the affiliate’s’ relatio'nshjp.with its clients and developing the value that
the client adds to the organization. -

The research community consisted of food industry companies in
the Republic of Iraq and was represented in three provinces (Baghdad,
Babylon, Karbala) and the random sample method was relied on.
Significantly positive to enable customers to innovate in the Iraqi food
industry under study, and as it reached the validity of the second main
hypothesis(There is a positive, significant effect of customer
empowerment on customer satisfaction in the Iraqi food industry under
study) and the validity of the third main hypothesis (there is a significant
positive effect of innovation in customer satisfaction in the Iragi food
industry under study) and the validity of the fourth main hypothesis (there
are substantial differences that have statistical significance in realizing
customers to enable them to both innovation and customer satisfaction
varies with different demographic variables).
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