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Abstract

This study aimed to identify the gender-modifying role in the relationship
between social media marketing and Customer delight by applying it to Egyptian
customers airlines operating in the Arab Republic of Egypt.” A hypothetical
model was built stating that gender does not modify a relationship between these
variables, and a group of The hypotheses that were tested on the study
vocabulary in the companies under study, and measures were designed in the
light of the previous literature,

The results of this study concluded that gender modifies the relationship
between social media marketing and Customer delight.
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