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ملخص البحث:
ــدأت  ــة. ب ــا اليومي ــب حياتن ــع جوان ــا في جمي ــة تمامً ــا أصبحــت متكامل ــا إلى درجــة أنه ــد تطــورت التكنولوجي لق

وجهــات الســفر مؤخــراً في تغيــر أدوارهــا ونمــاذج أعمالهــا بســبب الحوســبة والرقمنــة التــي يفرضهــا النمــو السريــع 

للتكنولوجيــا عــى جميــع الثقافــات. تعــد تقنيــات الهاتــف المحمــول فريــدة مــن نوعهــا مــن حيــث قدرتهــا عــى 

ــكل مــن الــركات التــي تقــدم وتســتهلك الســياحة،  التكيــف والتخصيــص والانتشــار، مــما يجعلهــا أداة قيمــة ل

بمــا في ذلــك الــزوار كمورديــن نشــطين ومبادريــن لتجاربهــم الخاصــة وينظــرون إلى التكنولوجيــا الجديــدة كأدوات 

حاســمة لتحديــد الإنجــازات الســياحية.

ــم  ــل معه ــم والتواص ــزوار وجذبه ــع ال ــل م ــر للتفاع ــا أك ــياحية فرصً ــركات الس ــدة لل ــات الجدي ــر التقني توف

وتحســينهم. لاحظــت الصناعــة تغــرات في ســلوكيات الســفر، واتخــاذ القــرارات، والبحــث عــن المعلومــات بســبب 

الاســتخدام المتزايــد للتكنولوجيــا، نظــراً لأن صناعــة الســياحة هــي مــن بــين أولى الــركات التــي تتبنــى أي ابتــكارات 

ــي.  ــل الرئي ــي العام ــا ه ــاء دائمً ــات العم ــت متطلب ــد كان ــول، فق ــف المحم ــا الهات ــات تكنولوجي ــا صناع طورته

العامــل الحاســم في تحديــد مــدى تكــرار تحديــث الخدمــات الســياحية المقدمــة. وفقًــا لتاريــخ صناعــة الســياحة، 

الــذي يوضــح التقــدم المطــرد الــذي حققتــه المنظــمات الســياحية، انتقــل قطــاع الســياحة مــن البيئــة التقليديــة 

غــر المتصلــة بالإنترنــت إلى البيئــة الرقميــة مــن حيــث الســياحة الإلكترونيــة ثــم في الســياحة المتنقلــة. كان للإنترنــت 

تأثــر كبــر عــى صناعــة الســياحة، مــما أدى إلى ظهــور اتجاهــات جديــدة في الســعي وراء الســياحة الإلكترونيــة.

تعــد الســياحة أحــد أهــم مصــادر الدخــل لمــر وتمثــل حــوالي %12 مــن الناتــج المحــي الإجــمالي. وهــي صناعــة 

ــين الســياحة وآفــاق  ــاك عاقــة مهمــة ب ــة ورأس المــال. هن ــة، وهــي مصــدر مهــم للمــوارد البري ــة الإنتاجي عالي

الأعــمال الاقتصاديــة المحليــة الأخــرى بالنســبة للنــاس، خاصــة في المــدن القريبــة مــن مناطــق الجــذب الســياحي، 

ــر الاقتصــاد  ــد يوف ــك، ق ــر إيجــابي عــى الأنشــطة الســياحية. عــاوة عــى ذل ــة تأث ــا في النهاي ــي ســيكون له والت

ــزوار عــى المنتجــات والخدمــات مــن  المحــي فرصًــا إضافيــة لــركات الســياحة المحليــة ويســتفيد مــن طلــب ال

أجــل توفــر أفضــل المرافــق الســياحية. تتيــح الســياحة للنــاس التعــرف عــى ثقافــة البلــد وحضارتــه ومعتقداتــه 

الدينيــة؛ فهــو تصديــر غــر مكتشــف ينتــج عمــات أجنبيــة كبــرة دون التأثــر عــى خســارة كبــرة أو فعليــة للموارد 

ــاء  ــة متنوعــة لالتق ــة وديني ــة وثقافي ــات اجتماعي ــراد مــن خلفي ــدة للأف ــة. الســياحة هــي الطريقــة الوحي المحلي

ومعرفــة المزيــد عــن بعضهــم البعــض.

لتحقيــق المعــدل العــالي المطلــوب مــن الســياحة في بلــد مــا، يجــب توفــر وســائل الراحــة المصممــة لتزويــد الــزوار 
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بتجربــة شــخصية وبســيطة وعفويــة. ولهــذا الســبب، في هــذا العــر التكنولوجــي، يتيــح لنــا التقــدم التكنولوجــي 

تقديــم هــذه التجربــة للــزوار، وهــو مــا يتــم مــن خــال تطبيقــات الهاتــف المحمــول التــي توفــر كل مــا يحتاجــون 

لمعرفتــه حــول الوجهــة التــي يســافرون إليهــا ومــا يمكــن توقعــه. مــر مليئــة بالمناظــر والأصــوات الرائعــة، ومــن 

ــات  ــع تطبيق ــة م ــر ساس ــهل وأك ــك أس ــل رحلت ــك أن تجع ــن يمكن ــاد، ولك ــج الب ــس في مباه ــهل أن تنغم الس

الهواتــف الذكيــة المناســبة. تتطلــب الســياحة بشــكل متزايــد تجــارب متكاملــة وذات قيمــة مضافــة عــر الإنترنــت 

تتســم بالديناميكيــة والتفاعليــة والترفيهيــة للغايــة.

منــذ ظهــور أول متجــر تطبيقــات في يوليــو 2008، أصبــح الأشــخاص يســتخدمون بشــكل متزايــد تطبيقــات الهاتــف 

ــاشر  ــه المب ــاب والترفي ــار والألع ــدث الأخب ــول إلى أح ــة للوص ــم اللوحي ــة وأجهزته ــم الذكي ــى هواتفه ــول ع المحم

ــة  ــع العائل ــي م ــت الفع ــم في الوق ــاركة تجاربه ــى مش ــزوار ع ــدرة ال ــات. إن ق ــن المعلوم ــا م ــس وغره والطق

والأصدقــاء وزمــاء العمــل توســع تعريــف صناعــة الســياحة. بالإضافــة إلى ذلــك، وبســبب التجربــة المشــتركة، يمكــن 

أن يــؤدي ذلــك إلى إنشــاء إعــداد حيــث يتمكــن مســتخدمو التطبيــق مــن اكتســاب أفــكار جديــدة مــن مســتخدمين 

آخريــن. والأهــم مــن ذلــك، أنــه نتيجــة لهــذه التطبيقــات، ظهــرت قنــاة تســويقية جديــدة تعُــرف باســم التســويق 

عــر الهاتــف المحمــول والتــي يمكــن اســتخدامها أيضًــا لأغــراض تجاريــة. يخــدم التســويق عــر الهاتــف المحمــول 

ــه أداة اتصــال في الســنوات الأخــرة. وهــذا يضيــف قيمــة إلى  ــا أكــر مــن كون ــه منتجً عــدة وظائــف، مــما يجعل

الخدمــات المقدمــة.

تتنــاول هــذه الورقــة اســتخدام تطبيقــات الهاتــف المحمــول لتلبيــة احتياجــات الســياحة في مــر. ويصــف تطــور 

التكنولوجيــا مــن التطبيقــات التجريبيــة إلى تطبيقــات الهاتــف المحمــول التجاريــة. نحــن نتعامــل مــع الجوانــب 

ــا  ــم المحتــوى ممكنً ــات التــي تجعــل تقدي ــز عــى التقني ــر تطبيقــات الهاتــف المحمــول، مــع التركي ــة لتطوي الفني

ومتفوقـًـا مــن الناحيــة التجريبيــة. نحــن نفحــص أحــدث مــا توصلــت إليــه التكنولوجيــا، ونقــدم تحليــاً لتطــور كل 

تطبيــق وأهدافــه. تقــترح هــذه الورقــة أيضًــا نمــوذج دراســة حالــة لتطويــر تطبيقــات الهاتــف المحمــول لقطــاع 

الســياحة، بهــدف اســتغال الإمكانــات الكاملــة للمجــال.

الكلمات المفتاحية:
تطبيقــات الواقــع المعــزز للهواتــف المحمولــة )AR(، صناعــة الســياحة، التفاعــات بين الإنســان والحاســوب، التفاعل 

بــين الإنســان والآلــة، الحوســبة المتنقلــة، واجهــة المســتخدم وتجربــة المســتخدم لتطبيقات الهاتــف المحمول
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Abstract
Technology has advanced to the point that it’s completely integrated into all aspects of our every-

day lives. Travel destinations have recently started to change their roles and business models due 

to the computerization and digitization that technology›s rapid growth is forcing on all cultures. 

Mobile technologies are unique for their adaptability, personalization, and diffusion, making 

them a valuable tool for both businesses offering and consuming tourism, including visitors as 

active suppliers and initiators of their own experiences and viewing new technology as critical 

tools for determining tourism achievements.

New technologies provide tourism businesses greater opportunities to interact with, draw in, 

connect with, and improve visitors. The industry has observed changes in travel behaviors, deci-

sion-making, and information searches due to the growing use of technology, Because the tour-

ism industry is among the first businesses to adopt any innovations developed by mobile technol-

ogy industries, customer requirements have always been the major determinant in deciding how 

frequently tourist services that are offered to be updated. According to the history of the tourism 

industry, which outlines the steady advancement achieved by touristic organizations, the tour-

ism sector transitioned from the conventional offline environment to the digital environment in 

terms of e-tourism and then in mobile-tourism. The Internet has had a significant impact on the 

tourist industry, resulting in the rise of new trends in the pursuit of e-tourism.

Tourism is one of the most important sources of income for Egypt and accounts for around 12% 

of GDP )Gross domestic product(. It is a highly productive industry, and it is an important source 

of human resources and capital. There is a significant relationship between tourism and other lo-

cal economic business prospects for people, particularly in towns near tourist attractions, which 

will eventually have a favorable impact on tourism activities. Furthermore, the local economy 

might provide additional chances for local tourism businesses and benefit from visitor demand 

for products and services in order to provide the best tourism amenities.  Tourism allows people 

to learn about a country›s culture, civilization, and religious beliefs; it is an undetected export 
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that produces large foreign exchange without inflicting a major or actual loss of local resources. 

Tourism is the only way for individuals from diverse social, cultural, and religious backgrounds 

to meet and learn more about one another.

To attain the desired high rate of tourism in a country, amenities designed to provide visitors 

with a personal, simple, and spontaneous experience are required to be available. That is why, 

in this technological era, technological advances allows us to deliver this experience to visitors, 

which is done through mobile applications that provide all they need to know about the destina-

tion they are traveling to and what to expect. Egypt is full of wonderful sights and sounds, and 

it›s easy to get overwhelmed in the country›s delights, but you can make your journey easier and 

smoother with the appropriate smartphone applications. Tourism increasingly requires integrat-

ed, value-added online experiences that are extremely dynamic, interactive, and entertaining.

Since the debut of the first app store in July 2008, People are increasingly using mobile appli-

cations on their smartphones and tablets to access the latest news, games, live entertainment, 

weather, and other information. The ability for visitors to share their experiences in real time 

with family, friends, and coworkers broadens the definition of the tourism industry. Addition-

ally, because of the shared experience, this can create a setting where application users are able 

to acquire up new ideas from other users. More importantly, as a result of these applications, a 

new marketing channel known as mobile marketing emerged that may also be used for business 

purposes. Mobile marketing serves several functions, making it more of a product than a com-

munication tool in recent years. This adds value to the services provided.

This paper discusses the use of mobile applications for tourism needs in Egypt. It describes the 

evolution of the technology from pilot applications to commercial mobile applications. We tackle 

the technical aspects of mobile app development, focusing on technologies that make content 

delivery possible and experientially superior. We examine the state of the art, providing analysis 

of each application›s development and goals. This paper also proposes a case study model for 
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developing mobile applications for the tourism sector, aiming to exploit the full potential of the 

domain.

Keywords:
Mobile augmented reality apps )AR(, Tourism industry, Human-computer interactions, Human 

machine interaction, Mobile computing, UI and UX for mobile applications

Introduction 
Mobile applications have had a significant impact on enhancing the tourist experience in Egypt. 

The tourism sector has been quick to adopt new technologies, including mobile applications, to 

meet the changing needs of customers. The use of mobile technology has transformed the way 

tourists consume information and access services in the tourism industry, One of the main ad-

vantages of mobile applications in tourism is the convenience they offer to tourists. With mobile 

apps, tourists can easily access information about tourist sites, book flights, arrange accommoda-

tions, find restaurants, and plan their itineraries  1 That is one of the primary reasons why tourists 

like to use mobile applications before traveling as a way to quickly enhance their stay. Mobile 

technology gives proactive, contextual, and personalized tools to tourists, affecting their behavior 

and improving their experiences.

Tourists assume that smartphones have brought changes in the activities and emotions experi-

enced, especially in the use of social apps. They allow users to maintain contact with their friends 

and families and increase levels of security. Another reason that leads tourists to use smartphones 

and directly affects their travel experience is the use of information services, such as Google 

Maps and Yelp, where mobile platforms are perceived as equivalent or even better performing 

than their website counterparts. 

Research problem:
Since mobile apps have the potential to grow the tourist sector, the volume and quality of virtual 
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E-tourism, which is important to the Egyptian economy, provide a study challenge. Mobile appli-

cations may increase tourism and boost the local economy by making information and services 

easily accessible. 

Therefore, the study›s challenge is to comprehend the gaps in the virtual E-tourism offered by 

the available mobile applications and how they make use of their platform to draw in and satisfy 

tourists.

Research objectives

1-Identify the current situation of the availability of virtual e-tourism mobile applications in 

Egypt.

•Identifying and assessing the available aspects and features of the virtual e-tourism mobile ap-

plications that help tourists with a better experience.

•Determining the level of tourist’s satisfaction with available mobile applications. 

•Assessing the availability of marketing tools to attract tourists to mobile applications. 

•Setup recommendations and indicators that would help with reaching tourist satisfaction with 

available mobile applications.2

 

Literature review: 

Tourism in Egypt
Tourism industry is one of the main sources of the national income in Egypt and that is why 

the state is keen to promote and develop this important industry. Hence, the government has 

taken several measures for the benefit of this sector and other sectors as well.)Mohamed, K. S. 

M. )2018(  3

According to a number of researchers, the lack of e-tourism adoption among Egyptian tourism 

companies could be attributed to several factors, including: 

)1( A lack of awareness of the importance of investing in the e-tourism business and adopting 

information technology; 

)2( A lack of experience in e marketing and e-commerce in general; 

)3( A lack of senior management support; and

)4( A lack of policies and laws that regulate the e-tourism business in Egypt.



المجلة العربية لبحوث الاتصال والإعلام الرقمي - العدد السادس - يونيو - ٢٠٢٤

160

As )Mohamed, E. A. A., & Hussein, S. )2018( 4 stated earlier, the most crucial component of any 

mobile application is its simplicity of use. It has been discovered that the majority of the current 

tourist applications do not include this functionality after looking through user reviews. Howev-

er, because of the variety, depth, and breadth of historical data, none of the existing tourism apps 

mentioned Egypt as a travel destination in general. For instance, the «Egypt Guide» program 

has images for a number of popular tourist destinations. The «Egypt tourist map» application 

includes a map of Egypt›s tourist attractions. «Visit Egypt» is an application that helps with va-

cation planning, although it does not include all tourist destinations and does not recommend 

destinations based on user favorites. However, for travel organizations including travel suppliers 

and intermediaries, establishing, and maintaining such communities offer both special oppor-

tunities and challenges. On the one hand such some community erases boundaries created by 

time and distance and makes it dramatically easier for people to obtain information, maintain 

connections, deepen relationships, and meet like-minded people that they would otherwise never 

have met.

Establishing and sustaining such communities, however, presents unique potential as well as dif-

ficulties for travel businesses, including travel providers and intermediaries. On the other hand, 

a community like this dissolves temporal and geographical barriers, greatly facilitating people›s 

ability to learn new things, stay in touch, build stronger bonds with one another, and connect 

with like-minded individuals they may not have otherwise encountered.

Conversely, a virtual community›s ability to function successfully hinges primarily on these or-

ganizations› comprehension of what constitutes a virtual community and how well they under-

stand their members› identities and basic needs within it.

Any organization running a virtual community must have a fundamental grasp of what a virtual 

community is all about in order to be clear about its mission, purpose, and the best course of 

action to follow in order to reach its objective.

According to predictions of Fitch Solutions a 11.6% annual rise in incoming tourists, with num-

bers reaching 13.1 million in 2023 compared to 11.7 million in 2022. This growth will positively 

impact the nation›s tourism revenue, which is projected to climb to approximately $14.4 billion 
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from $13 billion within the same period. ) state information service, 2023(  5

Egyptian E-Tourism via mobile applications

Since the first app store appeared in July 2008, the creation of mobile applications has increased 

over the course of more than five years. In the travel and tourism sector, mobile devices are be-

coming increasingly popular, and most travelers are increasingly opting for full-service online 

travel. Additionally, it expands the definition of the tourist industry by giving customers the abil-

ity to, for instance, instantly share what they have experienced.) Mohamed, E. A. A., & Hussein, 

S. )2018 ( 6  as e-tourism Web sites develop their own mobile application to make it easier for 

tourists to access their content such as TripAdvisor. These on-line platforms also contain a social 

component allowing users to review and rate the system suggestions. Moreover, the Mobile travel 

applications will be useful for tourism marketing because it makes tourism product search easier 

and as the smartphone is quickly becoming the major navigational device. According to data, 

mobile travel reservations are also on the increase in the tourist companies. This is especially 

true when making last-minute or spontaneously reservations. )El Nile, A., & Sobhy, M. )2022(    7 

Travelers no longer need to rely on tour operators to arrange their Egypt trip packages. Because 

of the accessibility of digital tools, several travelers now choose to design their own travel pack-

ages utilizing portable and user-friendly smartphone applications. Travelers can use the mobile 

app as a platform for online ticketing, hotel booking, destination information, finding local food 

and attraction locations, learning about new destinations in Egypt, reading reviews about a place 

they intend to visit, sharing trip photos, and offering feedback on a hotel, airline, destination, or 

event. With the help of fascinating apps like Wikitude, users may get current information on the 

sites and landmarks they›re seeing )El Nile, A., & Sobhy, M. )2022( ( 8

AR is the technique that uses layers of computer-generated pictures over actual photographs to 

imitate virtual things on real-world scenarios, improving the real world surroundings. Similar 

to virtual reality, augmented reality technologies have found applications mostly in destination 

marketing to improve the experience of travelers. )Wei, 2019( 9
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The Value and importance of Mobile Applications in the Tourism Sector

According to )Romanillos, G.)2023( ( 10  Tourism is being transformed at an accelerated pace, 

and conventional data sources Additionally, we can highlight online accommodation companies 

and apps, such as Tripadvisor or Booking, or new peer-to-peer accommodation online services 

these sources claim that internet lodging services like Airbnb can be helpful for more than merely 

predicting traveler demand., but also for providing extra information from consumers. Multiple 

regression analysis reveals that the factors influencing location differ between hotels and Airbnb. 

Continuing that, it was attainable to identify the areas of the city that have had the biggest rise in 

tourist traffic as a result of Airbnb›s recent expansion attributed by )Gutiérrez, J 2017 ( 11

Not failing to mention that )Anand, K 2023 (12  predicts demand for AR-based apps to rapidly 

increase as visitors’ perspectives on AR-based apps in tourism is influenced by three kinds of 

quality determinants, such as information quality, system quality, and service quality that triggers 

visitors to reuse AR-based mobile apps. 

Furthermore, significant advancements in AI and ML have been made possible by the availability 

of data, advancements in device and software computing power, and advancements in algorith-

mic software. With the use of AI technology, raw data )text, picture, video, speech, etc.( may be 

analyzed and interpreted. It can also make predictions or make judgments based on algorithms 

that were first created by people. )Haenlein, M., & Kaplan, A. )2019( 13

Egypt›s Tourism Types

Egypt, the civilization›s place of origin, is a well-known tourist destination in Africa and across 

the world.  Archeological or cultural tourism is the oldest sort of tourism in Egypt, since Egypt 

is best renowned for its remarkable ancient civilizations, which can be seen via incredible monu-

ments and achievements dating back to the dawn of history. Since Egypt contains more than one-

third of the world›s remarkable monuments, this sort of tourism remains unique and non-com-

petitive with any other country. Aside from cultural tourism, many other types of tourism have 

emerged, such as leisure. tourism, religious tourism, sports tourism, desert tourism, eco-tourism, 

therapeutic tourism, maritime tourism, festival tourism, diving center tourism, and exhibitions 
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tourism. Here are Egypt›s four primary forms of tourism: 

 1. Cultural Tourism

2. Leisure Tourism 

3. Religious Tourism 

4. Medical Tourism 

Egypt has several different types of tourism, each of which provides visitors with a once-in-a-life-

time experience. According to )Derbali, A. )2020(( 14 There are 8 types of tourism destination in 

Egypt which are Recreational tourism, Cultural tourism, Medical Tourism, Eco-tourism, Sports 

tourism, Festival tourism, Conference tourism and Religious tourism.

Most important Tourism app features styles 

)1(Fundamental information: It›s probable that mobile users are in a transactional mode and are 

searching for rapid information to act upon, such as a phone number, website, location, or, better 

yet, a means to find their way about. Thus, content planning is crucial for this type of mobile app. 

)2(Location-based information and augmented reality: Smartphones come equipped with loca-

tion-aware sensors that let the travel app on your phone provide customized information based 

on your exact location. These types of Applications provide helpful features based on our location 

in addition to providing precise location information. Theses applications aim to explore desti-

nations using augmented reality, play games, and use location-based discovery tools and smart 

search. 

)3(Offline content: Many visitors who take vacations outside of their own country do not have 

access to the Internet. These types could work offline, as users want to use the app offline and 

have a great vacation.

)4( Multilingualism: Facilitate communication with customers traveling abroad and support in-

teraction with overseas markets. 15

)5( Calendar: The calendar applications gives information about events, including the link to 

road traffic. A schedule also invites customers to current events.

)6(Geo-location: After arriving at a particular destination, the first thing tourists want to do is 

visit a hotel, cafe, or nearby tourist attraction. With a GPS lock, your travel app must track his 
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location and provide results immediately. Such information helps the user prepare for the up-

coming adventure and plan his day accordingly.

)7(Map’s: Sites, services, and directions are all found on maps. They can use the app anywhere 

)even without an internet connection( if downloaded the content and map before you arrive. 

)8(Local cuisine: This feature must be attempted for developing a travel app. By and large, voy-

agers lean toward a genuine encounter as opposed to eating in a standard café. They should be 

able to find a list of restaurants in the tourism app where they can eat traditional food and, for 

instance, listen to local music.

Methodology

Research Approach 
This paper discusses the use of mobile applications for tourism needs in Egypt, to examine the 

validity of using mobile apps to enhance Egyptian domestic tourism from tourists’ perspectives. 

The study was conducted with a content analysis and quantitative approach. 

First: The application analysis part passed on two main criteria: (1) user interface, (2) user 

experience.
User Interface User experience 

oMulti-language compatibility 

oWell used iconography

oClean easy to read design )lacks clutter(

oUnified font and style

oClear brand identity 

oAccessibility features )Dark mode, brightness, etc.(

oClean, distinct, organized tabs  

oHelp/informative option for potation struggle with app

oAbility to search different tourism types and 

destinations

oAbility for direct contact with apps potential partnered 

travel agency and plan a trip

oThe availability of potential tour guides 

oAwareness and notification of certain facilities )hotels, 

gas station, commercial centers, medical centers(

oGuide and dates of events and festivals in Egypt

oUser feedback/reviews 

Applications analyses sampling includes 5 types that present the four main categories: Cultural 

Tourism, Leisure Tourism, Religious Tourism, and Medical Tourism . 
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Applications analysis 
Around Egypt

Description

VR/AR Mobile application that allows the user to 

experience many places across Egypt by 360 photos and 

virtual tours

From about section 

With Around Egypt app, you can now explore the top 

sightseeing spots in Egypt in 360 Tours. Or even better, 

if you own a VR Oculus Headset or any Cardboard, 

you can immerse yourself into a total Virtual Reality 

experience. From Museums, Temples to the Pyramids, 

from Cairo, Alexandria to Luxor and Aswan, we got you 

covered.

Table 1: Around Egypt application

Fosha

Description 

Mobile application uses to book and plan trips to local 

events and tourist destinations in Egypt  

From about section 

Fosha فسحة is your go-to app for fun & exciting things to 

do in Egypt!

Discover & book activities, events & hidden gems, all in 

one app.

DISCOVER 

Discover everything that›s happening around you 

including:

* Local tours, wellness, art, cultural & musical events

* Outdoor & indoor activities

* Museums, art galleries, historical sites & parks

* Upcoming local trips in Egypt

Table 2: Fosha application
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Sharm gate

Description 

Informative mobile application that assists the user on 

activities and facilities in the Sharm El Sheikh region of 

Egypt 

From about section 

Sharm Gate is the Best Way to Get All Information 

About Sharm El Sheikh, Activists, Rental, Attractions, 

Beaches, Restaurants, Coffees and Shopping

Shouf

Description 

A Tour booking application that allows one to find an 

book tours around the Middle East

From about section 

Shouf helps you discover and book unique tours and 

experiences hosted by passionate locals. Shouf offers 

+300 experiences to choose from in +30 cities across 

Egypt, Qatar, Turkey and United Arab of Emirates!

Table 3: Sharm gate & Shouf application
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Viajero

Description 

Trip planning app that highlights the transportation 

available in Egypt 

From about section 

1st Transportation and Organized Trips Platform in 

Egypt

We provide the first search engine for transportation and 

reservation of most popular travel agencies trips

Table 4: Viajero application

Second: A questionnaire was designed to gather the vital information that assistance in respond-

ing to the review questions and characterizing how Egyptian domestic travelers acknowledge the 

utilization of mobile applications to upgrade their homegrown travel. Additionally, the review 

implemented the online perception to characterize and investigate the ongoing use of versatile 

applications that are utilized by Egyptian tourists

Populations and Sampling Technique 

The sampling frame for the questionnaire included Egyptian tourists who every now and again 

went inside Egypt. A web-based survey was intended to examine the examination factors and was 

coordinated to Egyptian vacationers who are different in orientation, age, insight, and schooling. 

The study was led during September, October and November 2023. The example size arrives at 

100.

Additionally, a web-based perception was directed through Google play and Application store 

to characterize and break down the ongoing utilization of the selected applications that were 

utilized by the review’s respondents.
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The questionnaire was directed to Egyptian domestic Tourists who have frequently traveled in 

Egypt, and it was designed to investigate the research objectives with six main sections, as follow: 

)1( Illustrated the demographic information of respondents. )2( Showed the Travel-Based infor-

mation. )3( Revealed Information about using mobile apps before, during, and after the trip. )4( 

Discussed reasons to encourage using mobile apps to organize the trip. )5( Demonstrated reasons 

that will negatively affect the usage of mobile apps to organize the trip. )6( Detected the preferred 

features of the Egyptian domestic tourism mobile apps. 

Sections from 3 to 6 adopted a five-point scale; to define the agreement level of respondents on 

each statement )1 = ‘ strongly Agree’; 5= ‘Strongly Disagree’(. 

Results and Discussion 

Survey Results
Figure 1 illustrates the gender of the tourists. The sample included 100 respondents, female re-

spondents represent 69% and male respondents represent 31%. 

Figure 1. Gender

Figure 2 shows the groups of respondents according to their age. Out of 100 respondents, the 

largest category is in the age group that ranges between 18 to 25 years old with 39%. The second 
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largest group with 19% was the age group that ranges between 26 and 32 years old. The third 

group was between 33 to 39 years old accounts for 17% of the participants followed by the last 

group of participants who are from 40 to 45 years old at 16%.

Figure 2. Age

It is figured out in figure 3 that 55% of the total respondents were bachelor’s degree holders, fol-

lowed by Master’s degree holders with 19%. Lastly 15% of the respondents were PhD or higher 

holders.

Figure 3. Education level
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Figure 4, 5 illustrate that 61% of the respondents were single while the other 36% are married. 

Lastly 3% of the respondents were divorced. While figure 5 shows that 50% respondents were 

full-time employees, 22% were students. 

Figure 4. Marital status

Figure 5. Employment status



المجلة العربية لبحوث الاتصال والإعلام الرقمي - العدد السادس - يونيو - ٢٠٢٤

171

Figure 6 illustrates exactly where the domestic tourists currently live. The highest percentage with 

94% live in Cairo, followed by 3% in Sharm El Sheikh, 2% in Hurghada and only 1% in 6th of 

October. 

Figure 6.

Figure 7 shows that 37% of domestic tourists travel more than three times a year, followed by 31% 

of respondents travel twice a year inside of Egypt. 17% of respondents travel once a year while 

15% travel three times a year.

Figure 7. How often do you travel inside of Egypt?
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Figure 8 shows the most challenging problems that face the respondents when they choose a 

destination. Overall, the statistics shows that 62% of participants voted for the quality of services. 

Followed by 55% who see the prices as a challenging problem. 43% of the respondents have a 

difficulty in booking and the other 41% have difficulty in transportation.

Figure 8. What are the most challenging problems that you face when choosing a destination 

inside of Egypt?

Figure 9 shows how the domestic tourist would like to do his tour with a tour guide or tour indi-

vidually. The majority of respondents with 67% chose to tour independently, while On the other 

hand, approximately 33% of respondents preferred to tour with a tour guide. Therefore, the pro-

posed mobile app will take these results into consideration when developing the app which could 

help tourists to plan their own trips by themselves or facilitate the way for them to communicate 

with a private tour guide.

Figure 9. Do you prefer to use tourist guide services or tour independently?
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Figure 10 illustrates the destination that tourists were interested in. The survey results show that 

all types of tourism were relatively close, which could indicate that all types of tourism were of 

interest for the tourists, therefore those should be taken into consideration when developing 

the app. The survey indicated 8 types of tourism in Egypt namely; Relaxation 76%, Nature 60%, 

Food and drinks 50%, Adventure 42%, Festivals and concerts 34%, Culture 30%, Religion 10% 

and finally Health with 9%.

Figure 10. What is your favorite type of tourism when selecting a tourist destination inside of 

Egypt?

Figure 11 shows some of the main types of information the tourists might be seeking for from 

the travel apps. The results show that 76% of the respondents use travel apps to search for infor-

mation about restaurants or hotels, etc. 44% use travel apps to book only, while 43% use travel 

apps to navigate during the trips.  

Figure 11. Why do you use travel apps?
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Figure 12 shows the most used apps used to facilitate the tourists’ experience during traveling. 

These answers help us to know what is the most app that is seen beneficial from the tourist’s point 

of view. The results show that 45% chose “Around Egypt”, 16% chose “Sharm Gate”, 6% chose 

“Shouf” and also 6% chose “Booking”. Participants wrote the apps they use in the other option 

given, which is so important to mention them here also. The participants chose “Trip Advisor 

and Booking”, “Trivago”, “AirBnb”, “Stamps”, “Cairo 360”, “Ticketsmarche”, and “Sky Scanner.”

Figure 12. What travel app do you use for traveling inside of Egypt?

Figure 13 shows some of the main types of functions the tourists might look for during their 

trips/ tours. The survey included almost all-possible type of information such as; transportation, 

knowing the weather, knowing restaurants and shops nearby, for booking, for planning trips. The 

results show that 60 respondents chose to know restaurants and shops nearby, 59 respondents 

chose for booking, 40 respondents chose for transportation and 48 respondents chose to plan for 

their trips
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Figure 13. What kind of information would you need to facilitate your

 visit to any tourist destination?

The next 5 figures represent the analysis of the usability of travel apps which 

participants filled. 

The tables below show differences between participants in terms of background and technologi-

cal experience with the use of mobile travel apps. 

Figure 14. Access
Question Low Medium Expert

How often do your access 

tourism apps?

26 18 55
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Figure 15. Usage to gain information about tourist sites in Egypt

Question Low Medium Expert

How often do you use apps to search for information about 

tourist sites in Egypt?

26 14 58

Figure 16. Usage to gain information about restaurants/ shops near tourism sites in Egypt
Question Low Medium Expert

How often do you use apps to search for restaurants/ shops 

near tourism site in Egypt?

20 17 61
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Figure 17. Usage to make hotel reservations
Question Low Medium Expert

How often do you make hotel reservations by accessing 

tourism applications?

24 16 58

Figure 18. Usage to plan your trip
Question Low Medium Expert

How often do you plan your own trip inside of Egypt by 

using tourism apps?

32 14 52
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Discussion 
Mobile apps play an increasingly important role in making decisions and influencing tourist be-

havior during tour visits as well as at all stages of tourism use. Below are some of the advantages 

and disadvantages of using mobile apps that were highlighted in the chosen sampling.

)1( One of the main advantages of using mobile applications is that they are easy, fast and regard-

less of distance and time in a tour trip management. The switch from a computer to a hand-held 

phone further improves the overall experience of a tourist.

)2( Developed applications must be interactive and have the capability to open two-way interac-

tions if there is a query or inquiry that needs advice or support. Mobile applications are devel-

oped based on automation technologies that do not directly involve a human.  

)3( Mobile applications have made it possible to make online reservations for any kind of lodg-

ing, e-banking, navigation, transportation, including airline tickets, and admission to any type of 

tourist or leisure site. 

)4( Transportation bookings around travel destinations can also be booked via mobile appli-

cations, destination information is also accessible, and food can also be booked online without 

having to visit the restaurants. 

)5( Since mobile applications are readily available, every accommodation Travel-related mobile 

app weaknesses the security, dependability, and legitimacy of the service provided by this digital 

mobile applications system have frequently drawn criticism. )6( One of the drawbacks of using 

mobile applications in tourism is that not all visitors are proficient with digital tools and the In-

ternet, particularly middle-aged individuals who frequently take tours and fall into this category. 

Considering that every application is created using knowledge gained from using or exploring 

the Internet.
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Figure 19. The research model that explain the main aspects and features of the virtual e-tour-

ism mobile applications

Conclusion:
As we found, there are numerous advantages for users of mobile tourism apps. Now that we 

have an idea of how important mobile apps are for your travel and tourism company. Mobile 

applications provide all help that tourists will need. they can get all the assistance through mo-

bile apps. Also  Travel and tourism mobile apps have an excellent CMS for keeping track of the 

client’s history by managing the web application’s content and keeping track of all the records of 

the client’s interest. 

One of the most effective ways to grow your business and visibility these days is through mobile 

marketing and promotion. Hence, producing high-quality content about travel ideas should be 

your first priority as it fosters client loyalty. Applications need to work with reservation services, 

restaurants, and transportation companies. 
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Consider this an opportunity to strengthen business ties that support the development of a 

marketing plan. A significant sum of money is needed for travel brochures, invoices, tickers, and 

hotel booking documents! We can have all of that on a single screen with a mobile app! Mobile 

apps also save resource costs. An app can be crucial in keeping the lines of communication open, 

promoting advocacy, and eventually leading to follow-up visits even after the person has left.
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