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The Economic and Social Feasibility of Digital Marketing for 

Educational Services for Units of A special Nature at The 

Faculty of Education, Assiut University 

Abstract: 
The objective of the research is to develop a proposed concept for 

activating the role of digital marketing of educational services provided by 

units of a special nature of the Faculty of Education, Assiut University, and to 

define the economic and social feasibility thereof; research used the 

descriptive approach and resolution as one of its tools; To know the 

availability of digital marketing components (digital services/products, digital 

pricing, digital promotion of services, digital distribution of services) in the 

units under study, the research sample consisted of some officials of units and 

centres of a special nature at the Faculty of Education, Assiut University, 

from current and former staff and faculty, namely, the Centre for 

Psychological Counselling, the Centre for Public Service Adult Education 

Centre - Specialist Center for Communication with People with Special 

Needs), numbering (32). 

The research reached several results, the most important of which were: poor 

interest in studying the market and the needs of clients and beneficiaries, poor 

promotion and advertising of their services through websites and networking 

networks, their reliance on the individual efforts of some centre and unit 

officials, And the lack of updating of the units’ websites, and poor use of 

reference comparisons with leading centres and units in local and 

international universities 

At the end of the research, a proposal was made to activate the role of digital 

marketing of educational services provided by units of a special nature at the 

Faculty of Education, Assiut University, and thus to realize the economic and 

social feasibility of digital marketing of educational services for units of a 

special nature at the Faculty of Education, Assiut University. 

     Keywords:Economic Feasibility - Social feasibility - Digital marketing 

- Educational services - Units of a special character. 
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marketing.com-https://www.income (

وهى كل الوسائل والأساليب المستخدمة 

من الوحدات ذات الطابع الخاص 

 للوصول إلى اكبر شريحة من العملاء،

 وتكوين صورة ذهنية لديهم

الخدمة الذين وهم الأفراد مقدمى 

 بتعامل معهم العملاء والمستفيدين

وهو كل مايتعلق بتشكيلة 

الخدمات التربوية التى 

 تقدمها الوحدات

لية تقديم وهو كل مايتعلق بعم

الخدمات التى تصل إلى 

 العملاء والمستفيدين

وهو كل ما يتعلق بنظام 

 التسعير

وهو كل مايتعلق باماكن 

عرض اوطلب خدمات 

 الوحدات ذات الطابع الخاص

وهو كل مايؤكد من أدلة مادية 

ملموسةعلى نجاح الوحدات وتميزها 

 فى تقديم الخدمات

https://www.income-marketing.com/
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  والخلوية البنية التحتية الصلبة: وتشمل كل التأسيسات والتوصيلات الأرضية

ل ثوالشبكات، وتكنولوجيا المعلومات المادية الضرورية؛ لممارسة الأنشطة، م

الحواسيب ومعدات شبكة الإنترنت، الهواتف، الفاكس، وغيرها

   البنية التحتية الناعمة: وتضم مجموعة البرمجيات والتطبيقات والخدمات

والمواقع الإلكترونية المرتبطة الإلكترونية والبيانات، والمعلومات، صفحات الويب، 

بشكل مباشر وغير مباشر بالوحدات

 



 2024( 93) المجلد           

222 
 
 

 

 

 

 

 



 2024( 93) المجلد           

222 
 
 

 

 

 

 

 

 

 



 2024( 93) المجلد           

224 
 
 

 

 

 

 

 

 

 

 

 



 2024( 93) المجلد           

222 
 
 

 

 

 

 



 2024( 93) المجلد           

222 
 
 

 



 2024( 93) المجلد           

222 
 
 

 

8

 

iemHamidhttps://molhem.com/@Mer 

https://molhem.com/@MeriemHamid


 2024( 93) المجلد           

222 
 
 

 

 

 



 2024( 93) المجلد           

222 
 
 

 

 

10.12816/EDUSOHAG.2021 DOI

(

 

 



 2024( 93) المجلد           

222 
 
 

 

 
Al Masum, A. (2019). Digital Marketing Practices at the State University of 

Bangladesh, MBA (Evening) Program, Department of Management 

Information Systems, Faculty of Business Studies, University of 

Dhaka. 

AL-Ghaswyneh, O. F. M. (2020). Marketing Universities’ Services Role in 

Providing Financial Resources, Journal of Financial Services 

Marketing, Vol. (25), Doi.(org/10.1057/s41264-020-00075-9, 65–75. 

Biswas, S.(2020).Exploring the Implications of Digital Marketing for Higher 

Education Using Intuitionistic Fuzzy Group Decision Making 

Approach, BIMTECH Business Perspective BSP , Birla Institute of 

Management Technology,1-19 

CREG: Centre de resources en economie-gestion, (2013) la marketing digital 

ses forms et ses enjeux pour une communication interactive et 

personnaliseeaveclesconsommateurs,.fromhttp://creg.ac-

versailles.fr/IMG/pdf/marketing-digital-bm-v2.pdf 

Ferhane, F. (2018-2019). L’Impact  du Markting Digital Sur La Performance  

DES eNTREPRISES: Cas d’un  Echantillon d entreprises Algeriennes. 

Thèse de Doctorat En Sciences Économiques,University Djillall Llabes 

de Sidi Belabbes.   

Fierro, Isidro, Cardona Arbelae, & Diego alonso, Gavilanez .(2017). Digital 

Marketing: A new Tool for International Education, Pensaamiento & 

Gesition, Univerty del Norte -  Colombi  núm. 43, julio-

diciembre,ISSN1657-6276, 240 -260, , 

http://www.redalyc.org/a?id=64653514010 

Gutiérrez, R.C.& Otero, E. L.(2020). Social Media Advertising Efficiency on 

Higher Education Programs, Spanish Journal of 

Marketing(ESIC),24(2), 247-262, DOI 10.1108/SJME-092019-0075 

Justina Setkute , Sally Dibb. (2022), “Old boys' club”: Barriers to digital 

marketing in small B2B firms, Industrial Marketing Management Vol. 

102 pp. 266–279. 

Kalei, A. M. (2020). Digital Marketing Strategies and The Marketing 

Performance of Top 100 Small and Medium Enterprises (SMESs) in 

Kenya. International Journal of Research in Management & Business 

Studies (IJRMBS), 7 (3), 26-31. 

Kieling,A.P.,Tezza,.r.&Vargas,G.L.(2022).Website stage model for 

Barazilian wineries: an analysis of presence in digital and mobile 

http://www.redalyc.org/a?id=64653514010


 2024( 93) المجلد           

222 
 
 

 

media,International Journal of Wine Business Research. 

http://0810bm11h-1105-y-https-doi- 

org.mplbci.ekb.eg/10.1108/IJKWBR. 

Kotler, P., keller K., & Manceau D. (2013). Marketing Management, 15e 

edition.Pearson Education. New Jersey. USA 

Kotler,P.,& Fox,K.(1995).Strategic Marketing for Educational Institutions, 

ends ,Englewood  

Krishnamoorthy, A & Srimathi, H, (2019): Digital Marketing and Strategic 

Planning in Higher Education, International Journal of Scientific & 

Technology ,8(10), October , 3326-3329 

Kusumawati, A. (2019). Student Choice Process of Higher Education 

Institutions (HELS) Through University Digital Markerting Sources, 

6th International Conference on Marketing, 5, 1-12, DoI, 

http://doi.org/10.17501/23572665. 2019.5101 

Lauto,G.& Sengoku,S.(2015).Perceived incentives to trans disciplinarity in a 

Japanese university research center, Future,(65),136-149. 

Luu , T., & all. (2021). Applying digital marketing in tourism development in 

phu tho province. Journal of Management Information and Decision 

Sciences, 24(Special Issue 6), 1-14. 

Okoro, P. E. (2021). Assessment of Challenges and Prospects of EMarketing 

in the Development of Nigerian Universities’ Education Lecturers in 

South-South, Nigeria,  Library Philosophy and Practice (ejournal), 

5456, pp. 1-11, Available at:  

https://digitalcommons.unl.edu/libphilprac/5456 , Retrieved 

on15/2/2024. 

Pannama, A. Ejiroghene & Adeola A. Ayodelo.(2020).Entreprenurial 

Marketing Dimensions and Market Performance of Small and Medium  

Scaled Enterprises in Niger Delta, Nigeria, International Journal of 

Small Business and Entreprenurship Research,. 8(2), April 2020, pp. 

43-58.. 

Platis, M. & Baban, E. G. (n.d): The Role of Marketing in the Education's  

Process, 1128-1132, Available at  www.Core.ec.uk 

Ryan, D. (2016). Understanding Digital Marketing, Marketing strategies for 

engaging the digital generation. Kogan Page, great Britain, 103. 

Salome, I., O. & Ofunre, I. C. (2019). E-Marketing in Nigeria- Benefits, 

Challenges and Strategies, Journal of Asian Business Strategy,9 (2), 

DOI:(10.18488/journal.1006.2019.92.220.234), pp. 220-234. 

Sheikh ,A.,& Ahmed, N. A. (2018, September). Is e-marketing a source of 

sustainable business performance? Predicting the role of top 

http://0810bm11h-1105-y-https-doi-/
http://doi.org/10.17501/23572665.%202019.5101
https://digitalcommons.unl.edu/libphilprac/5456
http://www.core.ec.uk/


 2024( 93) المجلد           

222 
 
 

 

management support with various interaction factors , Cogent Business 

& Management, 5(1), 1-22. 

Stukalina, Y. (2019). Marketing in Higher Education: Promoting Educational 

Services and Programmes, Conference: Contemporary Issues in 

Business, Management and Economics Engineering,9-10  May,  DOI: 

(10.3846/cibmee.2019.062). 616-624 

Subbaiah, M. S. M., Reddy, K. D. K., & Kumar, K. R. (2018), "Digital 

marketing: Challenges & Opportunities", International Journal of 

Enhanced Research in Management & Computer Applications, 7 

(3),211–218. 

Vinerean, S., Cetina, I., Dumitrescu, L., & Tichindelean, M. (2013). The 

effects of social media marketing on online consumer behavior. 

International Journal of Business and Management, 8(14), 66. 

Yasmin, A., Tasneem, S., & Fatema, K. (2015). Effectiveness of digital 

marketing in the challenging age: An empirical study. International 

Journal of Management Science and Business Administration, 1(5), 69-

80. 

  واقع إلكترونية:
https://www.keystoneacademic.com/higher-ed-marketing/higher-education-

digitalmarketing ,  Accessed  on: 16/12/2023 

https://www.income-marketing.com Accessed on 17/1/2024, مك نات المز ج

 ال س  قى

https://www.keg.com/higher-ed-marketing , Accessed on 4/2/2024 

https://alkatebacademy.com/ Accessed on 12/1/2024ال س  ق ال قمى 

https://www.aun.edu.eg/education/ar/unit/disable             , Accessed on   

 كلية ال  بية، جامعة أسي ط.ال حذات رات الطابع الخاص        .24/1/2024

https://www.aun.edu.eg/education/ar/phys-guide           م كز   م اح على ال ابط

ية، جامعة أسي ط، .الإرشاد النفسى، كلية ال  ب  

https://www.aun.edu.eg/education/ar/itunit ،وحذة الخذمات ال كن ل جية، كلية ال  بية

 جامعة أسي ط،

https://www.aun.edu.eg/education/ar/public/service         م كز الخذمة العامة، كلية

 ال  بية، جامعة أسي ط

https://www.aun.edu.eg/education/ar/unit/disable  الم كز ال خصصى لل  اص  مع

ات الخاصةروى الاح ياج  

https://www.aun.edu.eg/education/ar/adult      م كز تعليم الك ار، كلية ال  بية، جامعة

 أسي ط

 
 

https://www.income-marketing.com/
https://www.keg.com/higher-ed-marketing
https://alkatebacademy.com/
https://www.aun.edu.eg/education/ar/unit/disable
https://www.aun.edu.eg/education/ar/phys-guide
https://www.aun.edu.eg/education/ar/itunit
https://www.aun.edu.eg/education/ar/public/service
https://www.aun.edu.eg/education/ar/unit/disable
https://www.aun.edu.eg/education/ar/adult

