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Requirements of Applying Digital Economy in Sports
Organizations
"Dr/ Hassan Ahmed Attia Elshafaei
“Dr/ Nadia Lofty Abdel Fattah Moawad

Research Introduction and Problem:

As digital revolution
involvement in daily life
increases, new terminology
emerged including  digital
economy or knowledge
economy and apart from
traditional economy branches,
this new type of economy has
characteristics expecting
redevelopment with its
different dimensions.

Accordingly digital
economy represented a new
perspective in business
environment, ideology and
philosophy,  attitude  and
practice, traditional business
forms are not able to deal with
this ever renewable dynamic
age. (42).

Accordingly Egypt
recognized the importance of
joining  globalization  age;

increasing its  competitive
ability and reaching
international consumer

anywhere, through applying e-
commerce as a basis of

national economy it hold an
international committee  of
specialists in information and
decision support center related
to prime ministry. (7:42)

Digital economy is
identified as economy
depending an information
technology and information
technology means every stage
of making information
beginning from culture,
training and teaching passing
through  making  computer
hardware and ending by
computer software. (43)

Also digital economy

shall mean "permanent
reaction,  integration  and
coordination between

information technology and
communication technology
from one side and national
economy and international
sectorial economy from the
other side. (38:223)

Knowledge economy is
a digital economy in terms of
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relationship to digital
technology enabled to
expanding, transferring, storing
and treating information, quick
distribution, marketing and
consumption, regardless of
who produced or interact with,
with no lingual restrictions and
local cultures, scientific
knowledge was converted to
digital form. (4:12) (1:207)

Accordingly activating
science and technology
organization through adopting
a policy for and a strategy for
executing this policy and
through  strengthening links
and bridges between this
organization stages, may result
in having a national system for
creation increasing competition
ability and achieving
permanent development
needed for the Arab world for
the twenty first century.
(31:34)

From the above, the
researchers  conclude  that
digital economy depends on
two  bases, e-commerce,
information  technology or
information industry, as
information industry created
real e-commerce as depending
on computers, communication
and all new technology means.
Of characteristics and basics of
digital economy is easy access

to information as success and
growth of digital economy may
depend on ability of individual
and organizations to participate
in information networks and
websites, also information
technology plays a main role in
increasing economic growth
rates, capital investment and
internal and  external e-
commerce. (7:232) (34:120)
There are some
challenges and restrictions
facing applying digital
economy in some
organizations such as absence
of main infrastructure of this
type of new commerce, non
clear future vision for e-
marketing for managers of
some companies and non
sufficient internet in some
developing countries. (45)
International bank report for
(2005) indicates that
international technology
exports of Arab countries
reached (2%) while developed
countries reached (36%), East
Asia countries reached (29%)
and Latin America reached
(2%) but in case average
internet users number in
developed countries for (2003)
reached (480) for every one
thousand people and average
internet users number in Arab
countries reached (49) for
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every thousand people for the
same year to clarify digital gap.
(16:34) (26:16)

As focusing on Arab sites
events on internet for different
organizations and commercial
authorities in the Arab world

increased sites established in
the previous years began to add
e-marketing service and other
e-commerce services as this
study proves that e-commerce
activities in Arab environment
is increasing. (14)

Table No. (1)
Statistics of internet users worldwide from (2000-2016)
Internet
Number of Internet
World Number of Po\sﬁigt?on Internet Irﬁggrrwset Pesrggz?gge Users
Zones Population Percentage Users till 30 Percentage | From 2000 Percentage
June 2016 Worldwide
to 2016
Africa 1.185.529.578 16.2% 339.283.342 28.6% 6.415% 9.4%
Asia 4.052.652.889 55.2% 1.792.163.654 44.2% 9.467% 49.6%
Europe 832.073.224 11.3% 614.979.903 73.9% 2.485% 17.0%
Middle East 246.700.900 3.4% 132.589.765 53.7% 5.936% 3.7%
Latin 626.054.392 8.5% 384.751.302 61.5% 4.029% 10.6%
America
North 359.492.293 4.9% 320.067.193 89.0% 1.196% 8.9%
America
Australia 37.590.704 0.5% 27.540.654 73.3% 4.261% 0.8%
Total 7.340.093.980 100% 3.611.375.813 49.2% 4.900% 100%
International

From table No. (1) It is

clear that internet users’
number is increasing
worldwide as  well as
traditional marketing
transformation  to  internet
marketing "e-marketing",
according Egypt established

the first E-Arab commerce in
Cairo, Egypt telecom aiming at
offering Arab service through
internet through E-Arab market
to activate Arab international
trade. (38:36)

As the world focused an
e-commerce that became a

tangible fact under the current
environment and due to the
effect of this commerce on
markets, organizations
performance and competitive
capacities as e-commerce will
be  common in many
organizations and individuals
through this century
worldwide. (46)

E-commerce became a very
important tool as international
e-commerce, according to the
last statistics reached (1300)
billion dollars while the E-
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Arab commerce reached (3)
billion dollars. (41)

Medhat Ramadan
(2001) defines it as commercial
process performance between
commercial partners by using a
developed information
technology also it is some
digital deals related to
commercial activities between
project themselves, projects
and individuals and projects
and management. (25:12)

Khairy Moustafa

Kenana (2009) states that e-
commerce means executing
selling and purchasing goods
and service and information
through internet in addition to
other international commercial
networks. (22:51)
Also e-commerce will play a
future vital role in marketing
and trade exchange increase
despite their nowadays' results
are not high in some states,
however there is an attitude to
develop his beginning and
accordingly e-commerce will
be a transitional phase in
international economy change.
(44)

Accordingly  e-market
for trade points system was
built to increase commercial
activity and Arab countries in
between trade and opening e-
markets to exchange goods and

services through e-networks as
the site included commercial
opportunities exchange
services, commercial manuals
and e-catalogues. (23:62)

E-commerce was
characterized by many
characteristics  distinguishing
its form traditional commerce
like non existence of a
geographic place where sellers
and purchasers can meet, rather
meeting takes place via internet
and both parties are rarely
knowing each other, rather
exchanging is made between
parties without seeing each
other. (40)

Also Ibrahim
Mohamed Darwish (2002)
added that e-commerce has
many advantages from which
companies can profit including
a more effective marketing and
higher profits as an effective
means of reaching all the world
markets with no interruption all
day and yearlong and at the
least expenses. (19:6)

E-commerce is a
development and change tool
and will increase in future to be
a strategic importance and a
revolution in the method from
which commercial activities
are achieved in addition to the
internet  clear effect on
commercial business and the
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great increase in number of
individuals  using internet
worldwide every year. (36:124)
Accordingly, the researchers
believe  that  e-commerce
represented a digital economy
aspect constituting a main
factor in general state economy
and in the field of sports
specifically, accordingly e-
commerce is an investment
branch, through which sports
organizations economy can be
developed.

Through  results and
recommendations  of  the
previous studies such as study
of Khalid Abdel attia (2000)
(21) or the most important
results is that under the new
economic system, technology
economic sovereignty emerged
through participation in
supporting all sports activity
and festivals, study of Sanaa
Abo zid (2005)(35) resulted in
weak investment for
governmental sites working in
e-commerce such as exporting
through internet, most of Arab
countries discourage e-
commerce, study of Hussein
Omar El Semry and Ashraf
Sobhy Mohamed Hussein
(2006)(17) that recommended
the importance of developing
and modernizing
communication networks and

information bases in sports and
youth  authorities to use
technology in managing all
elements of  sports industry
and linking to ministry of
investment as an investment
field, study of Mahmoud
Kirziz and Mariam Yehyawy
(2007)(24) recommends the
importance of supporting and
encouraging e-commerce
specially for advanced
technology companies such as
programs and systems
companies, study of Hatem
Ossman Ali (2009)(15)
resulted in that e-marketing
was a positive effect on the
current and future market
performance in terms of
participation in knowledge,
study of Ahmed Ramadan
Tawfik Mohamed (2015)(5)
said that e-commerce is an
additional finance source for
sports authorities.

The researchers made a
pilot study, attachment no. (1)
through a codified interview
for a (12) subjects sample of
officials of some sports
organizations (clubs and youth
centers) including some
questions to identify digital
economy nature and have to
apply in sports organizations.
The pilot study resulted in the
following responses:
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- Most of the pilot study

sample agreed at
(75%:91.66%) upon  the
absence of necessary

infrastructure of this new e-
commerce type in many sports
organizations represented in
computers, new
communication appliances,
internet, e-programs and their
operating, data bases and
market information center.

- The pilot study sample
opinions agreed at (83.33%)
upon that human cadres in
sports organizations are not
qualified electronically to use
such appliances.

- The pilot study sample
opinions agreed at (58.33%)
upon none clear future vision
of e-marketing for some sports
organizations managers.
According to  worldwide
internet users statistics in the
period (2000-2016) as stated in
table no. (1) and results and
recommendations of some
provisions studies, it was clear
for researchers how far digital
economy is important and in its
role in developing

organizations aiming at
applying the same specially we
attend internet and technology
age, however the result of pilot
study made by the researchers
proved low level of technology
and e-marketing in sports
organizations  which  made
researchers study this subject
under the title "Requirements
of Applying Digital Economy
in Sports Organizations"
Research Objectives:

This research aims at
identifying  requirement  of
applying economy in sports
organizations through:

1-  Identifying the
importance of applying digital
economy in sports organization
2- Identifying factors of
digital economy in sports
organizations

3-  ldentifying laws and
regulations needed for
applying digital economy in
sports organizations

Research Procedures:

Used method: the
researchers used the survey
descriptive method as suitable
for the research nature.

Table No. (2)
Numerical description on the research sample distributed to the
pilot study and the main study.

Tota Pilot | Removed | Malin
Community | Sample | Sample | sample | Sample
Groups

Researc Researc

Community
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Leaderships
working in
ministries of 25 3 1 21
youth and sports
Members of
Olympic 3 _ _ 3
committee board
Members of
(First Group) | sports  leagues 18 5 2 11
Leading and | board
administrative | Members  of
cadres sports  clubs 24 3 3 18
working in | boards
sports field | Marketing
Managers  of 5 2 _ 3
sports clubs
Managers of
sports activity in 5 _ _ 5
sports clubs
Youth  centers 8 1 7
managers -
Total 88 15 8 68
(Second Group) | Members of e-
Leading and | commerce club, 15 3 1 11
administrative Cairo University
cadres in the | Members of
field of | chamber of 35 3 2 30
investment and | commerce
e-commerce Total 50 6 3 41
(Third (?roup) Members of
Users o Sports | general assembly
authorities in sports 45 3 2 30
services organizations
Players and sports
teams in sports 40 3 3 35
authorities
Total 85 6 5 65
Total 223 27 16 174
Data Collection Tools:
The researchers used drafter factors and statements

questionnaire form to collect
the research information then
the researcher identified and

of questionnaire form as the
statements reached (59) main
statements and (40) marginal
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statement, then the researcher
recommended bi- estimation
Thurston balance (Yes - No) to
submit experts under the
former steps, the form took its

primary form attachment No.
(2)

Scientific ~ Coefficient
Questionnaire Form:

A. Internal consistency validity

of

Table (3)
internal consistency coefficient the words of the first axis: the
importance of the digital economy in the application of sports
institutions N=27

The first axis The second axis The second axis The third axis
) The The The
No. | The correlation No. ) No. . No. )
o correlation correlation correlation
phrase coefficient phrase o phrase o phrase o
coefficient coefficient coefficient
1 *k, V.0 AR YA/E/)4 *ky 1LY ¢o EETRAR]
2 ok, Y0 VATAR! Y4/¢/04 **. Vi €1 w187
3 kL VYT AVAVAVARS IR LRV Yo/e/04 sk 1 £y kL, VY
4 *%, V) AVAVAZAR N I RV | i *EL VLY €A *%. TVA
5 *%, ONO AVAVARS AR VoY £9 k. ATE
6 #k, TOA AZAVARY B LR ¥ 3 Yy ok, 04N oL R
7 w%, OYY XYYV EE Y Yy ok 167 o) ok 1Y
8 k%, YVEA AVAR AR4 k119 oY #x .y 0%
9 ok, 049 VAZAR! *ky TEA Yo ok OAA oy ok VYY
10 ok Y € Y/Y/N 4 Y1 *E L)Y ot ok Y
11 *%k . UYY AVAVAVAR ke VY Yv k%, oMo oo k%, M0
The second axis AAZAVAR YA R AR
*k, N09 o1 #%k. VY
Y4 k%, Vov
AAVAVARY B KPR T A The third axis oy ke T
VY £/14 v ik, 049
VY #%, 09\ V/§/14 *k Ly TAY ¥ *k, 174
YNY w167 Y/¢/N4 *ky VY vy *kL VLY

Follow Table (3)
internal consistency coefficient the words of the first axis: the
importance of the digital economy in the application of sports
institutions N=27
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The first axis The second axis The second axis The third axis
The The The
No. The correlation No. ) No. ) No. )
o correlation correlation correlation
phrase coefficient phrase phrase phrase
coefficient coefficient coefficient
]
Y/VY sk, Yo Y/e/N4 *%, TV Y Yy *%, 110
VY *%, 04¢ /€14 ke VY Y R
V¢ *#%, Y0 o/¢/V4 #%. OAY Yo %, 1§06
Vo /614 *H A 1
k4 VY wE Y
v/€/) 4 *%0 AvA
1 *3k, VY v sk, VY
VY LS TR RN WYATAR] *%k, Y10 YA #%, 09
YA LR LY 4/¢/14 *k, 0qY Y4
14 \RVE7AR! #k, Y V/Ya *k, o)
(VAR Y1/¢/04 Y/ra LT
*k Y)Y
v/va *%, 109
\TAVAR) YY/4/04 £/va LETRAN
*%, 09A *x, T4
¢ *%. OAY
Y/V/N4 #k0 VY)Y AAVE7AR Ky Yog £) *%, Y
AVAVAR! \E727AN *%k, N0 £y LETNRT-PN
AVAVAVAR #k, VY E Vo/e/y A #k, VE0 £y LR
AVAVAVAR *k L, VYY \RVZ7AR! *k, 119 1% *ky 19y
\ATAYAR! wk, 04N YV/E/04 *k, TY4
** Significant at the 0.01 level = 0.487
* Significant at the 0.05 level = 0.381
Shown in Table No. (3) questionnaire  phrases axes

that the calculated values of
correlation coefficients greater
than the tabular value at the
level of significance (0.01)
which shows the sincerity of
the internal consistency of the

with the axis to which they
belong phrase.

B: Reliability: reliability was
found through

- Calculating  reliability
according to Cronbach Alpha

Table No. (4)
Cronbach Alpha coefficient for questionnaire factors N=27

Factors Cronbach Alpha
For For
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First Factor: The importance of applying digital jj 0.728
economy in sports organizations 0.817
Second Factor: Bases | First Dimension: Information 0.741
"elements” of digital | and communication technology
economy in  sports needed for applying_ di_gital
organizations economy in sports organization
g Second  Dimension: E-J 0.735
commerce
Third Factors: Laws and regulations needed for ff 0.766
applying digital economy in sports organization

From table No. (4) It is
clear that values of coefficient
of reliability of factors and
form as a whole are by value
greater than (0.817) to prove
the form reliability.

Research Application:

coefficient, Deleted two ferry
are direct No. 12 and No. 58
ferry in the initial form it took
the final shape, attachment (4)
and applied to the main
research sample that reached
(174) subjects.

I Factors | Questionnaire

After  applying the Presentation and discussion
questionnaire form scientific of results:
Table. (5)

The first axis phrases: the importance of the digital economy in
the application of sports institutions N=174

Kai 2 College Search Group
Araltkar and the percentage approval to the three research groups between
Cadres investment The beneficiaries of the N=174
no Cadres sports field and electronic the services of sports groups
N=68 commerce bodies in the
N=41 N=65 rates of
Aaltkar | Percentage | Aaltkar | Percentage | Aaltkar | Percentage | approval | Aaltkar | Percentage
% % % %
1 1y 4Y e Yo Ao YV oA AQYY Y you A4
2 1y 4 VA vy YA 10 o1 AT Yo VY Vo ATYY
3 T AYE A 3. v¢ oy INAL “at Vot AA2Y
4 1) AQYY vy YA 10 ot AY A CAY ey AL EA

Follow Table. (5)
The first axis phrases: the importance of the digital economy in
the application of sports institutions N=174

Kai 2 College Search Group
between

no Arajtkar and the percentage appraval ta the three research groups
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Cadres sports field Cadres |n_vestment and The'beneflmarles of the the N=174
N=68 electronic commerce services of sports bodies groups
B N=41 N=65 in the
Aaltkar | Percentage | Aaltkar | Percentage | Aaltkar | Percentage | ratesof | Aaltkar | Percentage
% % % approval %
e

5 oA Ao Y4 Y VY o1 AT Vo y.¥4 Ve¢ AY VR
6 o4 ATV Ty Av£4 oy A o A A Vgo AY Y'Y
7 Ty q¥ o Yo Ao YV oY Avon CAt Vo AT Y
8 ov AY AY ) ve 1) ot AY A .0 VEY AY Y
9 T ANY ¢ YA ¥ 1A oY A os <40 Vo ISRA
10 oA Ao Y4 1 AV AL o1 Al\o R Vo ATYY
11 T ALV v AY QY 3% INAL! YA Yoy INAR

Kai significant square at 0.05 = 5.99

Shown in Table No.
(5)As the first group's opinions
were that leading cadres in
sports "at high percentages of
agreement on the importance
of digital economy in sports
organizations specially
statements number (1) (2) (7)
indicating that digital economy
is a tool of change and
development and a strategic
importance in sports
organizations, digital economy
assists the sports organization
to avail and  develop
investments and capitals to
support smart ideas, digital
economy relates to digital
technology that made sports
organization avoid expanding,
transferring and  creating
information, distribution and
marketing whose agreement
percentage reached (92.65%)

(91.18%) (92.65%)
respectively.

Fatih Megahdy
(2007)(12)  confirms  that
digital economy is the

economy depends on using

technology, accordingly it is
also know by internet
economy, network economy or
new economy, accordingly it is
said that knowledge is one of

the most important new
organization bases specially
that work under digital
economy.

While  the  second

group's opinions "cadres of
investment and e-commerce
about statements No. (3) (9)
(10) of that digital economy
depending on new means of
communication is
characterized by quick
performance, direct response
and low costs of obtaining
sports services and activities
digital economy enables sports
organization to increase its
ability to international
competition in offering sports
services and may contribute in
achieving all commercial deals
via internet at high agreement
percentage (90.24%) (92.68%)
(87.80%)
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This what was
recommended by study of
Omar Azazzy (2008) (32) of

the importance of having
strategic plans to establish
scientific knowledge

community focusing on the
role of this knowledge and
availing suitable environment
for activation and giving
increase including securing the
new technology environment
as a whole.

performance, direct response
and low costs of obtaining
sports services and activities
whose agreement percentages
reached (89.23%) (87.69%)
(87.69%) respectively.
Accordingly the study of
Rasha Dorid Hanna and Saar
Ahmed Saadon ElI Seman
(2015) (33) confirm that
information and
communication technology
may increase work efficiency

The third group of users' through its components of
opinion about statements no. (tools and equipments,
(1) (11) (3) related to the fact programs, communications,
that digital economy depending human resources) from
on new communication means organizational performance
is characterized by quick speed.

Table. (6)

The scend axis phrases: The foundations of the digital economy in
the sports institutions The first dimension: information and
communication necessary for the application of the digital
economy sports institutions Technology N=174

Araltkar and the percentage approval to the three research groups Kai 2 College Search Group
. i iciari between
Cadres sports field Cadres investment and The_benefluarles of t_he N 5
N=68 electronic commerce services of sports bodies the N=174
no N=41 N=65 groups
Aaltkar | Percentage | Aaltkar | Percentage | Aaltkar | Percentage in the Aaltkar | Percentage
% % % rates of
approval
)Y
VY 10 3004 vy 7 1y 41,9y Y. €1 V. 1) 40
Y/NY Ty A T VY Y 1 v Ao \R¥ yov AY 4y
Y/NY T MY ) Ve 1) 1Y 30 YA \RA yov AV AY
‘Y o1 AY Yo Y. VYV oA AQYY y.eq Vet AY V1
¥ oy AY AY vy YA+ 0 o0 Ag Y A Vet AY V1

economy sports institutions Technology N=174

Follow Table. (6)
The scend axis phrases: The foundations of the digital economy in
the sports institutions The first dimension: information and
communication necessary for the application of the digital
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Avraltkar and the percentage approval to the three research groups Kai 2 College Search Group
Caespors itd | e | et i | e | e
no = N=41 N=65 groups
Aaltkar | Percentage | Aaltkar | Percentage | Aaltkar | Percentage in the Aaltkar | Percentage
% % % rates of %
approval
Yo oY YawiY Y4 VoY o, V1 aY Yy 'Y vo ¥4
Vi of va £ YA TAY4 oY Av s V.\e VYe YV
VY oy vvat v VYV o1 ISHE V.4 ) va A4
YA oq ATV vy VA0 oy INAL v YEA Ao
4
1Y 4 VA vy A td o1 ISHE Ay Yo ATYA
oY vaEY Y4 VoY o) YA £1 CEY YYY vo Al
19/1
o) Yo o T VYV oo A Y CAay A YA
o0 Av AN Y4 VoY o¢ AY A Y VYA va ¥y
o vy oy YA 1AY4 oY Av s CAay VY VeV
o1 AY Yo Yo AOYY oy INAL Y YEA Ao
19/2 oy AY.AY Y. VYV of AY_ oA AN V£ AV oY
oY VR ey Y4 VoY o) YA £1 CEY yYY Yo Al
oY v3EY Y'Y YA, 0 oY Av s A ¥ YA
o Yy of vy A td o1 AT Yo Yoo YYa va A4
19/3
°q ATV Ye AY AY oy INAE! v o You AT Y
o0 Av AN Y4 VavyY oo Ag Y )Y Yy va A4
oA Ao ¥4 Y'Y YA, 0 oy AY ot XY yey AY A

Follow Table. (6)
The scend axis phrases: The foundations of the digital economy in
the sports institutions The first dimension: information and
communication necessary for the application of the digital
economy sports institutions Technology N=174
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Kai 2 College Search

Araltkar and the percentage approval to the three research groups between Group

Cadres investment The beneficiaries of the
Cadres sports field and electronic the services of sports groups N=174
no N=68 commerce bodies in the
N=41 N=65 rates of
Aaltkar | Percentage | Aaltkar | Percentage | Aaltkar | Percentage | approval | Aaltkar | Percentage
% % % %
e —————————————————————————————————————————————————————————————————————————
ot VA £ vy YA, 0 oA AdYY SR Vet AY. VA
oy ALY ¥y TR oV ISAL RE; Ve Av g
o) ve.s K vy ot AY_ oA VoY Ve VY.
€1 AT YA TAYA o YA AN VY ARA
oy vaLEY Yo Ao ¥y ] At Y .04 VeY AY
o) 73 Yy At ov A Y Y VYA
€9 AR YA TAYA ot AY_ oA 1,04 V¥ ve v4
oy AT L AV.A oV INAL AN Ven AY.4Y
ot VA £ ¥y TR €9 Vo ¥A Y Ve VY.
19/4 €A V.04 v VYAV o) VA £R Y 1Y VeENE
£y T4 Y K vy oy A CAt VYA vy on
£y AR \ 10.A0 9 Vo ¥A V.6 VAA TV.AY
£o TUAA 4 VY N vy LAY VYo ARY
ot VA £ ¥y Ve 1y oy Aot Yy Y¥A Ve ¥y
o) Vo, s Y. VYAV N AR vl V¥ Ve Y4
o AY Yo Y AY. QY o1 At Ve R Ve AY.4Y
0o A AA ry IYRL oV AV 4 e Veo AY Yy
£o TUAA K Vavy o) VA ER VeV VYo ARY
£y T4 Y K vy o VA £R © A8 VYV ARY!
€ SANY \3 10.A0 £y RS ).re V¢ to.0Y
Kai significant square at 0.05 = 5.99
As opinions of the first digital communication

130

group of cadres working the
athletic field and the second
group of cadres working in e-
commerce agreed at high
percentages on statement no.
(12) Related to the fact that
information and
communication technology in

networks are one of the most
important bases of digital
economy in sports organization
at high percentage between
(88.24:96.92%).

This agrees with what
was recommended by study of
Mohamed Mahmoud
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Abdallah  Youssef (30) of
importance of holding
conferences and seminars to
discuss updates of e-commerce
system and compile a national
plan to narrow digital and
technological gap between
Egypt and other countries
having  similar  economic
circumstances and fulfilling
main requirements of
technology development and
coordination between different
authorities concerning about
technology development to
push national economy.
As opinions of the third group
of users of sports organizations
services agreed upon the
student No. (19/4/8) (87.80%).
As results of study of
(Eleutherios, Dimitries) (2001)
(10) confirmed difficulties
facing e-stores, measuring
clients' satisfaction and there
are social difficulties

accompanied  applying  e-
commerce in Greece including
non obtaining client's reaction
through e-mails.

Statement No. (19/4/20)
stating that additional services
like mobile phones and
downloading call tones related
to sports games and sports sites
shall have all languages and
availing free call to users at
lowest agreement percentage
between the whole research
sample opinions (65.52%).

These results agree with
results of study of Islam
Maamoun Hussein Maamoun
(2011) (20) that confirmed a
clear decrease in percentage of
e-commerce use in Arabic for
many reasons including lack of
enough Arabic sites and lack of
a developed e-payment system
in the Arab world to limit
economic activities dealing in
e-commerce in Arabic.

Table. (7)
the second axis: the pillars of the digital economy in the sports
institutions (the second dimension: E-Commerce) N=174

Araltkar and the percentage approval to the three research groups Kai 2

College Search

Cadres investment
Cadres sports field and electronic

N=68 commerce
N=41

The beneficiaries of
the services of sports

between Group
the

groups

in the

bodies N=174

N=65
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Aaltkar | Percentage | Aaltkar | Percentage | Aaltkar | Percentage | ratesof | Aaltkar | Percentage
% % % approval %
e

Y. oy AY AY Ty YA+ 0 oY Avos s Y AV, ¥
AR oy Yv.as v VYAV oy AY of ‘g0 YT YA
Yy of va £ ) Ve 1) o0 AE Y 00 Ve A
A oy AY AY vy YA 10 oY A, Y V¢ AY ¥
AK 1Y 4 VA Yo Ao YV T 4y ¥ ¥ yov q.YY
Yo oA Ao Y4 v VY Y 0q 3..vY )40 ¥3% NS EA
Y1 of V4 £ Ty YA+ 0 oA AQYY NEY) Vet AY V1
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Kai significant square at 0.05 =5.99

From table No. (7) It
was clear that the three
research ~ groups  opinions
agreed upon all statements of
the factor at high percentage
specially statement No. (24) Of
using e-marketing as a new

method of supporting sports
organizations as agreement
percentage were (85.37%)
(91.18%) (92.31%).

Such results agree with
results of study of Mohamed
Ezzat Ahmed (2013) (29)
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confirmed that e-marketing
confirms e-activity in sports
clubs and achieve the
competitive advantage and a
strategic status among clubs.
Such studies also agree with
recommendations of study of
Sarwat El Sayed Ali El Iraqi
(2009) (37) the necessity of
focusing on e-commerce and e-
marketing by sports officials in
general and sports clubs in
particular and compiling a
clear strategy about using e-
commerce in the field of sports
marketing.

Also statement No. (29)
Related to availability of trust
and e-information security to
avoid losing any information
and reaching the ideal limit of
securing  commercial  and
financial deals of e-marketing
achieved  high  agreement
percentage among the research
sample  groups’  opinions
(82.93%) (92.65%) (93.85%)
respectively.

Under the above results,
results of study of Mohamed
Bo Shoar Harariy and Omar
Aboud (2007) (27) that e-
commerce needs a strong
communication network free
from defects in addition to the
need of banks participation in

type of trade and accepting e-
payment system via internet
and companies adopting e-
commerce  shall  consider
internationally certified
protection system and that
purchaser and seller shall
contribute in credit cards
system or any other system
allowing e-payment and all
shall be connected to internet.

By looking into
statement No. (30) Indicating
privacy, secrecy and
maintaining secrecy of
information allowed to be used
by sports organization and
identifying time of their use,
the research sample groups'
opinions agreement ranges as
follows (82.93%) (88.24%)
(92.31%).

This what was
confirmed by study of Ahmed
Abdallah Al Awady (2010)
(3) low awareness of e-deals
importance in terms of availing
time and including all potential
markets and consumers
worldwide and lack of secrecy,
safety and trust in e-commerce
dealers due to Arab world
disability to control
communication technology and
internet.

Table (8)
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redundancy and the percentage of approval of the research
sample on the third axis: the laws and regulations necessary for
the application of the digital economy sports institutions phrases

N=174
Araltkar and the percentage approval to the three research groups Kai 2 College Search
Cadres investment The beneficiaries of bett\éveen Group
Cadres sports field and electronic the services of sports € N=174
no N=68 commerce bodies grotL:]ps -
NEAL N=65 r;rt]es gf
Aaltkar | Percentage | Aaltkar | Percentage | Aaltkar | Percentage I Aaltkar | Percentage
% % % approva %
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Kai significant square at 0.05 = 5.99

As the statement No. commerce sites in Arabic
(50) Related to availing legal through using looking for

mechanics ~ for  protection
intellectual property regarding
websites  information  was
ranked the first in percentages
of agreement between research
groups' opinions that reached
(86.21%).

Both researchers agree with
such results as confirmed by
study of Islam Mamoun
Hussein (2011) (20) of the
necessity of establishing e-

financial sources suitable for e-
commerce projects as well as
focusing on rules of rights of
intellectual property due to
what is published in.

Also statement No. (57),
(89.71%) referring to sports
organization's  adoption  of
work depending on
information and knowledge as
such two factors are the basis
of obtaining a competitive
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advantage in the age of digital
economy.

Accordingly, results of
study of Haitham Salman
Abdallah (2005) (15) confirms
that information infrastructure
in Gulf cooperation council
states couldn't understand e-
commerce field in general
except the united Arab
emirates that developed via
using e-commerce in its
commercial deals.

This is confirmed by

study of Ahmed Elsayed Taha
El Kordy (2014) (6) of
existence of some risks know
by e-shoppers effecting
decision of purchasing some
endurable goods via internet
(product performance -
information —  alternative
opportunities) there are some
risks unaffecting the internet
purchase decision.
But opinions of the second
group, cadres working in the
field of e-commerce, the
highest agreement percentage
was on statement No. (51) Of
passing laws organizing
information circulation and
information and international
network security organization
and reached (82.93%).

Under the above results,
study of Mohamed Khodry
(28) recommended the

importance  of  developing
legislations  and  security
services to protect information
and developing e-commerce
such as e-signature and
legalization, there are
successful Arab trials
represented in Dubai internet
city in addition to urging
companies to develop websites
(in  Arabic and foreign
language) and developing the
use of this network in
interaction between the
company, its clients and peers
to know activity and participate
in.
Conclusions

Based on the above
findings the researcher to the
conclusions:
- "The digital economy is a
tool for change and
development and  strategic
necessity in sports institutions.
- Digital Economy helps sports
institution in the provision and
development of investments
and the heads of funds for
supporting the the smart ideas.
- The wuse of electronic
marketing is considered one of
modern methods to support
sports institutions.
- The level of technology in
enterprises is low due to the
limited availability of
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computers and software for
internet

- To build a sports institutions
work based on information and
knowledge are the basis for
obtaining a  competitive
advantage in the era of the
digital economy. "
Recommendations:

Based on previous findings, the
researchers recommend sports
institutions and stakeholders to
sports officials, including the
following:

- all means of modern
technology  with  various
sporting institutions to provide
- The need to the rehabilitation
cadres Responsible for the
marketing of sports institutions
electronically.

- The need to provide legal
mechanisms for the protection
of intellectual property with
displays through the websites
of Information

- The need to establish e-
commerce sites in Arabic

- develop a clear landmarks on
how to use e-commerce in the
field of sports marketing
strategy.
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