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An Economic Analysis of the Marketing Activity of the Amreia 
Market for Vegetables and Fruit in Alexandria Governorate in 

Marketing the Most Important Vegetable Crops 

Mohamed Ali Fathalla 
Department of Economics and Agribusiness, Faculty of Agriculture, Alexandria University 

 

ABSTRACT 
Marketing is one of the most important stages of economic activity due to its marketing operations and 

services that make the marketed product appear in place and time and at a price that suits the consumer, as well 
as achieving profit margin for both producers and workers in the marketing sector. It is also the link between 
local production and agricultural trade The Egyptian Ministry of Foreign Affairs, therefore, becomes more 
important for plant production in general and the production of vegetables and fruit in particular, because these 
crops are not long-term storage because they are fast-growing crops. The problem of research is that the 
agricultural product is still unable to obtain the fair price of its products, which achieve a fair profit margin that 
encourages the continuation and increase of production especially for vegetable crops. On the other hand, the 
prices of these crops are subject to wide retail price patterns, The study aimed at studying the marketing 
activity of the Amreya market for vegetables and fruit in Alexandria Governorate in marketing the most 
important vegetable crops (potatoes and tomatoes) during the period 2007-2017, and the extent of fluctuations 
in both quantity and wholesale prices prevailing in the market over The study was based on descriptive and 
econometric analytical method, through time series functions, simple and multiple regression models, , And 
the Box-Jenkins methodology in time series analysis to estimate the seasonal variations and predict future 
values of the study variables using the data available during the period (January 2007 to December 2017) 
Advice and non-published from various government agencies and bodies such as the Central Administration of 
Agricultural Economics at the Ministry of Agriculture and land reclamation of the Egyptian Chamber of 
Commerce in Alexandria. 

The results of the research show that the study of the evolution of the quantity of the vegetable market in 
the Ameriya market showed that it increased at an annual growth rate of about 5% of the average period of 
study of about 199 thousand tons. The study showed that the importance of the quantities of the crops to the 
market was about 15% for the potato crop and 44% for the tomato crop of the total vegetable crops that came 
to the market during the average period of study. Annual average of about 6% for potato crop , 11% for tomato 
crop during the average period of study. 

The ARIMA-X13 (Monthly Seasonal Adjustment Method) showed a significant seasonal effect on the 
market monthly quantities of potatoes, with a maximum of 135% in March and tomato yield reaching 175% in 
July. The monthly seasonal price of potato yields was 140% in October, and for the tomato crop reached a 
maximum of 152% in April. In order to predict the quantities and the monthly wholesale prices of the study . 

crops until 2020, the monthly quantities that will be returned to the market in 2020 from the potato crop 
Will increase by a monthly change of about 805 tons, Tomato crop will be about 2467 tons, while the monthly 
wholesale price of potato crop will increase by a monthly change will 980 pounds per ton, and the tomato crop 
will be about 1368 pounds per ton so Mqarndta monthly average for the period (2007-2017). 

The estimation of the response function of the quarterly quantity of the study crops in the market of the 
Ameria during the seasons of the year in the period 2007-2017 shows that there is a positive effect on the 
current wholesale price of the current quantity of potato crop. This result is consistent with economic theory. 
The increase in the previous wholesale price by one pound increases the present quantity by 149 kg. There is 
also a significant seasonal effect on the quantity of potatoes except the third season. The seasonal effect of the 
first and second season increases the quantity of potatoes by 759,739 P Respectively, as well as for the tomato 
yield response function, it was found that there is a positive effect of the wholesale price on the current supply 
of the tomato crop, where increasing the wholesale price by 1 pound increases the quantity by 1.36 tons, The 
seasonal effect of the second and third seasons increased tomato supply by 790 and 2080 tons respectively 
during the study period. 

 



Vol. 63, No. 6, pp. 589-605, 2018(Arabic)                                                                     Alex. J. Agric. Sci.  

 ٦٠٤



Alex. J. Agric. Sci. (Arabic)                                                                         Vol. 63, No. 6, pp. 589-605, 2018  

 ٦٠٥


