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The Socio-Economic Variables of Online Youth
Shopping: A Field Study on a Sample of
Customers of Online Shopping Websites in

Egypt
Abstract:

The research aims to find out the degree of youth's orientation for
online shopping, this was done through revealing of the relationship
between the youth's orientation for online shopping and social and
economic variables. The research follows the sample social survey
approach, Data were collected via an online questionnaire was
designed for the users of online shopping sites in Egypt. The sample
of the study consisted of 186 individuals (aged 16-35 years old).
The hypotheses were tested and the results were obtained, the most
important of these were: There was a statistically significant
difference among the frequencies of the responses of the research
sample with respect to the relationship between the trend of young
people towards online shopping and the socio-economic Variables
at level 0.01 and for the most frequent answers. It was found that the
ratio of young people who shop online was 57%, the most shopping
categories online were females (40.9%), single people (37.6%), and
those with university education (49.5%), and residents in Cairo
governorate (39.8%), the category of workers in the private sector
(34.4%), and customers who earn income ranging between (4000-
7000 pounds) (36.6%).

Keywords: online shopping, shopping sites, e-commerce.
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> George Ritzer, the Mcdonaldization thesis, explorations and extensions, op.
cit, PP. 126: 127.
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Youth: A study on University Students, International Journal of
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