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 الجديد الإعلام لتطبيكات العامة العلاقات موظفي استخدام مدى

 ةـــــــالخاص ةــــــالأردني اتــــــالجامع يــــف 

 " نموذجاً الاجتناعي التواصل شبكات"

  العدوان صالح نور محمد. د

  الزرقاء جامعة – والإعلام الصحافة كلية مشاعد أستاذ 

 الملخص

 

Abstract 
This study aims to know the extent of using the applications of new media by the employees of public 

relationship in private universities in Jordan, and the obstacles they face in their jobs that are related to using 

those applications. 

A questionnaire has been distributed to all the members of the population of the study numbered (79). Only (59) 

questionnaires have been completed and returned to the researcher and (20) were unaccounted, they represented 

by percentage (74.7%), (25.3%) respectively.  

A number of significant outcomes have been reached by the study; the new media fastens the organizational 

communication process in public relationship. It also facilitates applying public relationship in universities. In 

addition, most followers of social networks use excitement when dealing with discussed issues. 

A number of recommendation have been reached, the most important ones are: private universities should only 

hire specialized and qualified people in the field of media and public relationship, employees should use the very 

well-known social media apps in their work, activating the expanding the field of work of public relationship, 

and employees of public relationship should be taking more training programs in a way that enhance the 

reputation of the universities before their audience. 
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