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Abstract 

This study aimed to analyze of some affecting factors on successful of application of the strategic planning: A 

case study of the Jordanian Telecom (Orange). To achieve this objective has been to build and develop a 

questionnaire included on (30) items, (25) items have been allocated to (5) five affecting factors on the strategic 

planning, while the allocation of (5) items to measure the strategic planning variable, and was tested the tool 

sincerity and its reliability. Then the questionnaire was applied on a sample study of (51) employees, were 

chosen randomly using a stratified random sample method. The study found a number of results, including the 

following: There is a statistically significant impact at a significance level (α = 0.05), for each factor of the 

affecting factors individually in the successful of application of the strategic planning in the Jordanian Telecom 

(Orange). 
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